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preferences in news coverage, and enterfainment vs. information. An attempt was
made to correlate opinion with variables of age (by describing TV use among
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viewing. Such variables influence the choice of a network newscaster (Huntley-Brinkley,
Cronkite, or Jennings), the selective perception of news and editorial content, and the
taste for reality or fantasy in hypothetical programs. Characteristics of the sample,
the interview schedule, and attitude data from East Harlem residents are appended
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INTRODUCTION: THE PURPOSES AND METHODS OF THE STUDY

This report describes some results of a sample survey of New York
TV viewers, conducted in April and May 1967, on the uses they made of
entertainment and news programs. The study rests on the assumption
that pecple of all ages learn a great deal as they watch television,
particularly entertainment programs, and that TV and the other mass
media may be more effective educational agenciec than the schools.*

The study did not attempt to test this assumption directly, for we
felt that an interview survey would not reveal much about learning from
TV. Since such learning probably takes place without the viever deing
avare of it, we did not expect him to be able to tell us what he learned,
particularly in an interview survey; whatever & person learns depends
on vhat he already knows, and this would be impossible to evaluate
through a survey.

Instead, we attempted to discover how people used television, what
attitudes they had toward various types of television programming, and
what their preferences for some alternative kinds of TV programming
were. We felt their answers would provide some preliminary data on how
pecple learned from TV and what could be done to make TV a more effec-
tive educational instrument. Thus, we asked pecple whether they used
W to ward off depression and we also asked them whether they had found
TV helpful in solving personal problems or making decisions about them.

In order to get at people's attitudes, we asked them how they felt

*Mhis assumption is‘hiscussed in detail in Herbert J. Gans, "The Mass
Media as an Educational Institution," Urban Review, Vol. 2, (February

1967), pp. 5-1b.
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about & TV newscaster's opinions on world issues and what they would do
if they disagreed with him; we also asked how they perceived his opin-
ions and how these compared to their own views. To get at people's
preferences, we asked them not so much what they wanted, but what

choices they would make when presented with hypothetical alternatives.

A large number of questions dealt with the uses of TV news, because )
news and public affairs broadcasting generally comes closest to the in-

formational aspects of education, at least for adults. Moreover, we
felt that respondents would find it easier to answer questions about
program alternatives for news >rograms than for entertaimment programs,
for the latter must surprise at least to socme extent, in order to
entertain, and it is muck more difficult therefore, to ask pecrlie about
alternative entertainment programs.

Because the Center for Urban Education is primarily concerned with
the education of children, we decided to ask these questions of adoles- :
cents aged 14 to 19, as well as of adults. We chose adolescents because §
we felt that they would be more easily interviewed than younger children, 3
particularly with a short interview schedule, and also because Arthur %
Brodbeck,; who drew up part of the interview schedule, was particularly é
interested in this ag> group.

The study vwas conducted as a sample survey, using an interview
schedule with predominantly pre-coded questions. The interview schedule, |
which is included as Appendix B, was formulated by Herbert Gans and .
Arthur Brodbeck, with the assistance of the National Opinion Research |
Center (NORC). NORC constructed and chose the sample, pretested the

schedule, carried out the interviewing and coded most of the answers.




(Responses to the open-ended questions were coded by Brodbeck and Gans.)
Abacus Associates tabulated the data and provided the cross-tabulations
which are analyzed in fhis report. The analysis presented here is by
Gans; most of it is based on the questions formulated by the author,
although where relevant some of Brodbeck's questions have also been ana-
lyzed.

The sample was really two separate samples, consisting of 200 adults
and 200 adolescents (aged 14 to 19 and living with their parents) in
the five boroughs of New York City. The sample was a standard proba-
bility sample with quotas; NORC selected a random sample of clusters of
blocks in New York City, using the 1960 Census information and a table
of rendom numbers, and in each cluster interviewers were instructed to‘
interview a quoia of people by age, sex, and employment status that would
make the population representative of that found in New York City by the
1960 Census. For each sample of 200 people, NORC picked 4O clusters;
five people in each cluster were interviewed.

The sample is thus not a random sample of the city's population, but
a random sample of its adults, and a random sample of its adolescents.
The sample was drawn in two separate parts because a single random sample
would not have given us enough adolescents to interview. Moreover, al-
though the five boroughs include some suburban and quasi-suburban neigh-
borhoods, and clusters from these appeared in the sample, the population
studied includes only people living within the city limits, and leaves
out the suburbanites altogether. It is not totally representative of
New York City either, for the sample was based on the 1960 Census, at

least with respect to age and sex, anéd employment ctatus for women.




However, no quota instructions were given for income or race, 8o that the

samples are probeably representative of the city's class and racial dis-

tribution today.

Consequently, we can say that the results are applicable to all New B
Yorkers, but of course they are not applicable to the country as a whole.
New Yorkers are probably somewhat better edupated , more liberal, and more
cosmopolitan then many other Americans, and their use of TV mﬁr thus dif-
fer from that of other Americans. Moreover, since the study was made
with two separately selected samples, findings cannot be reported, pro-
perly speaking, for the sample as a whole, since the population it
represents is not mede up of 50 per cent adolescents and 50 per cent
adults. Although occasionally findings are combined and reported for the
two samples as cne, in order to present a quick overview of the data, .’n.t:j .

should be emphasized that there is no such single sample.
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Two further caveats: First, the interview schedule was designed to

izt

exclude nonvievers and very light TV viewers. The interviewer began by
saying, "I would like to talk to a person who watches about three or
more hours of TV a week not counting Saturday and Sunday." If the per-

son to be interviewed in that housenold - as determined by NORC's quote

A S e T

sempling - watched TV less often than that or not at all, the interview
was terminated. Consequently, the study results apply only to people

who watch at least three hours of TV during the week, and do not con-
sider non-viewers, light viewers, or non-owners of TV sets. (We do have
some data on nbn-viewers of specific programs, for the sample includes
people who watched three hours a week, but never watched news programs .)

It is also possible that the study excluded entirely the people who
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watch only TV news programs and nothing else, for unless they watched at
least two news programs a day end watched them every day, their total
weekly TV viewing would not have reached our threshold of three hours.

I doubt, however, that there are many such persons in the TV audiences,
for as our date show, only & small proportion of our two samples said
they watched only the news.

The decision to leave out the very light viewers and non-viewers
was made because our study dealt with how people used 'fV, and the ques-
tions could not be answered by people who did not watch TV at all. As
some of the findings indicate, people who never watch TV news have quite
different opinions than those who do watch, although curiously enough,
their opinions were often closest to people who watched TV news regularly,
rather than only occasionally.

Second, any interview study is only as good as the questions used
in the schedule, and the findings are of course only responses to the
particular questions that were asked. Although we pre-tested the sched-
ule to make certain that the questions asked what we wanted to know, and
redrafted it several times before and after the pre-test, our findings
are still only the answers to the questions we | asked, and cannot reveal,
as can observational studies, how people really used TV, and vhat atti-
tudes they really have toward TV. We could only obtain their responses
to questions; we cannot know for certain that they ventured the same
attitudes wher; talking with family members or friends, and that they wvere
really excited or depressed by TV as often as vthey said they were.

The results of the study are reported in four parts. Part I is a

general summary of the findings, and a discussion of their implications
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for school and out-of-school education. It was written for the general
reader who is not particularly inte{%sted in the detailed statistical
data. Parts II-IV present these daéa: Part 1II deals with the use of TV
in general, particularly in regard to entertainment programming; Part
III describes the use of TV news; and Part IV discusses audience prefer-
ences and choices of hypothetical program alternatives. A description
of the characteristics of the two samples is included as Appendix A.

One final note. This report is based on a preliminery analysis of
the data, and is therefore only a preliminary description of the find-
ings. Moreover, its intent was to identify as many findings as possible
from more tﬁan a thousand cross-tabulations. Since no statistical tests
were run, many of the percentage differences reported may not be sta-
tistically significent. I have nevertheless reported them, but only if
they formed part of a more general pattern, or if there was clear evidence
of a linear relationship. When differences form a pattern but are small -
i.e., when there is only a 10-15 per cent difference between one cell and
another - I have usually indicated that there is only some difference,
or that differences are small and slight. On further examination, some
of the findings may turn out to have been the result of chance.

I am indebted to Gladys Engel Lang and Erwin Gordon for helpful
ccmments on an earlier draft of this report. I am also indebted to the
Bullitt Foundation of Seattle, which has been providing support to me

for a separate study of how the national news media cover the news.

FullToxt Provided by ERIC.
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CHAPTER I: SUMMARY OF THE FINDINGS AND THEIR
IMPLICATIONS FOR EDUCATION

THE USES OF TELEVISION

Vieving Habits
Three-fourths of both groups of respondents watched TV nearly every

day, and the median number of viewing hours during the week was 12 (ex-

cluding weekends). Entertaimment programs were vastly ‘more popular than
informational programs, such as news and documentaries. Informational

programs were choten as favorites more often by college-educated respon-
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dents. When asked to make an overall evaluation of TV fare, about a

third of adolescents said that they liked most or "a great many" of the
a quarter liked only a few; and the rest said "hardly

programs they sav;

any.

Relevance of TV to Personal Problems and Decisions
Slightly over a third of the respondents said they had found TV

helpful "in understanding & personal problem or in making & decision

about scmething.” While most pecple indicated that TV provided them
few said that

with additional information about a problem or a decision,

it helped them make a different decision than they would otherwise have m

made, ar that it changed their mind about a problem or decision. Re-

spondents found entertainment programs to be helpful as often as informa-
tional programs, and although they said they would be interested in

g watching advice programs run by a psychologist or psychiatrist, they

found entertaimment programs more helpful than existing advice programs.

indeed, some pecple said that they had gotten help from observing a
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dramatic character - frequently in a soap opera - coping with a problem
that also bothered them. Even 8o, not many neople thought IV could de
helpful with persomal or familial problems, and many of the personal
problems with which the medium had been helpful concerned things like
beauty care or warnings against drug use. 8till, twvo-thirds of the re-
spondents agreed that TV gives some illustrations "about how to live owr
1lives," although only 25 per cent agreed that it gave a lot of such
illustrations.

A larger proportion found TV helpful for emotional relief than for
understanding a perscnal problem. Slightly over half of the coambined
samples responded positively to the question: ""Do you ever turn on the
TV to help you get over feeling blue or a bad mood?" and of course comedy
programs and variety shows were the favorite medicine. A much higher
proportion,82 per cent, said that they had felt "especially good or
cheerful because of a TV program /[they/ watched," and they pointed to
the same kinds ef programs as they used for overcoming depression. Sixty
per cent said that they had seen something on TV that was "really excit-
ing," although respondents defined excitement in different ways; the
college-educated adults were excited by seeing serious drama well done;
the viewers with 0-12 years of education found science fiction programs
particulariy exciting. Abcut half the respondents also said that TV
sometimes made them feél blue, particularly the people who used it as
an anti-depressant.

Memories of TV watching are tricky, and undoubtedly people are more
likely to say "yes" to qﬁestions such as these than to say "no." Even
80, the data indicate that TV may sometimes be useful for overcoming




depression, and that it can sometimes move its viewers. However, only
6 per cent of the respondents said that TV appeared in their dreams very
often; another 11 per cent said sometimes, and 41 per cent each said
hardly ever and never. If pecple can recall the frequency with vhich
they dream about a TV program, or rather, the frequency with which they
remember such dreams, and if they respond homestly about their recall,
these data seem to indicate that TV does not appear' in y:lewera' dreams

very frequently.

The Use of TV News

While two-thirds of the respondents watched TV nearly every day,
considerably fewer watched TV news. Thirty-eight per cent said they
watched one of the three evening network news programs nearly every day;
41 per cent watched one of the shorter station news programs that come
on during all parts of the day. Indeed, they watched TV news programs
less often than they read the national and international news in a daily
newspaper, for 57 per cent of the respondents said they read such news
nearly every day. People who read the newspapers more cften were likely
to watch TV news less often, and pecple who watched TV news more often
spent less time with the papers. The network news programs were more
popular with women, white and blue collar workers, and the people with
12 years of schooling or less than with men, professionals, and the
college-educated, who relied more on the newspapers for their news.
Regular network news viewers were also likely to watch one of the sta-~
tion news broasdcasts regularly, although among the audience for such

programs also included people who watched network news never or only

rarely.
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ither network nor station TV news

These date suggest, however, that ne
programs seem to play an important role in people's lives: 55 per cent of

the respondents said they would be bothered hardly at all if they could not
watch the network news' programs for several weeks; 71 per cent said this
about the station news programs; only 19 per cent and 15 per cent would be g

tothered a great deal.

Iu deciding which station newscast to watch, about three-fifths deter-

mined their choice on the basis of factors having nothing to do vith the

news. Instead, they watch because of the time the program is oh, and the

channel to which they are tuned (either because it is their favorite channel

or because they have watched or will watch a favorite entertaimment program

on it). About a quarter watched it because of some quality of the newscaster,

and a handful because they considered the news content of the program superior

to that of its competitors. In the case of network news programs, 50 per cent

of the choices were based on time and channel considerations, 5 per cent on

news content, and almost half on some quality of the newscaster. The primary

ews skill,

newscaster qualities mentioned most often can be described as n

(veing a good gatherer of news), and communication skill, (veing a good teller

or reporter of the news); ccmevhat fewer were attracted by the personality of

the newscaster. By and large, the reasons respondents gave for choosing one §

network over another were the same for all three network newscasts, although ?

some age and class differences existed among viewers of the various news-

: casters.
é Since we were interested in determining whether people "learn" from the !

) newscasters they watch, we asked them how they perceived their favorite nevws-

caster's opinions on three controversial issues and his political party pre-

5
’g ference. We then compared the perceptions to their own opinions and party
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preferences. Although the newscasters strive to be neutral in their coverage,
few respondents thought they were neutral, and on issues on which the news-
caster had taken a public stand in speeches, they misperceived his position.
One could argue, of course, that respondents discounted the manifest neutrality
of the newscasters and perceived their latent biases, but this is questionable
because of the lack of interest people display in the nevws, and because it was
found that regular newscast viewers, who should see these biases more clearly,
think of the newscastern as neutral more often than do irregular viewvers.

Clearly, then, people project opiniocns onto the newscasters. One could
argue, therefore, (1) that pecple were assigning their own opinions to the
newscasters, or (2) that they chose a newscaster with whom they agreed. The
first explanation is ruled out by the finding that there was often considerable
divergence between respondents' perceptions of the newscasters' views and
their own view; the second explanation 1s questioned by the data that show
people choosing newscasters on the basis of their views and coammunication
skills, not their perceived opinions.

At any rate, in most cases there was a divergence between what the
respondents perceived to be the newscaster's opinions and their own opinions,
which tends to suggest that respondents were not influenced by newscasters.

The greatest amount of divergence took place among people with "econserva-
tive" political opinions; they thought that the newscasters were more liberal
than they. Many of them gravitated to one newscaster whom they perceived as
being more conservative than the other two, although they often misperceived

his menifest or latent views in the newscast.

Often but not always, respondents considered the newscasters to be more

liberal than they. Consequently, it seems unlikely that most or even many
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respondents developed their opinions from the newscasts, and if selective
perception is taking place, people are not ascribing their own views to the
newscaster. Most likely, they are perceiving an overall image of the news-
caster, vhich results not from his views, but from the kinds of news he
provides. For example, if a newscaster reports the mistreatment of Southern
Negroes by white sheriffs and does not report Negro crime statistics, or

not as often as police mistreatment, “conservative" viewers may conclude
that he is more liberal on the civil rights issue than they are, even though
he may have chosen what news to report on the basis of his "news judgment”
rather than ideological or political criteria.

In some cases, respondents perceived the newscasters as having the
same opinions they held. Whether or not these respondents were influenced
in their views by the newscasters, however, is hard to say from our data.
Frequency of watching the network news did not “increase the convergence of
newscaster and respondent views; the regular viewers of the network news-
casfs did not agree with the newscasters more often than the irregular
viewers. In addition, people do not feel they are being influenced.

Although one would not expect them to admit such a feeling, only 5 per

cent said they would change their opinion to that of "a respected comeentator’

if they disagreed with him, and most said they would just ignore his opinion

if it diverged from theirs.

Even so, our respondents seem to place some faith in TV news. When
given a choice as to whether to believe a friend or a TV commentator they
respect highly, close to 60 per cent chose the commentator, and a third

the friend. Only 16 per cent felt that important news was left out of

the TV newscasts, and of those only a third thought it was due to censorshivn

of one kind or another.

AT SR S R oSt sty .
w : B R A T S A i

TE Tl

2 AR S ot i

L Y # K G ES) Py

e B B




P T N Y PIRED ! . yLW R el G _
e v SRS TR T SRR R W Y AR

13

Audience Preferences in News Viewing

While only a small number thought the news was censored, a larger
nunber of respondents favored censorship of various kinds. Half the
respondents thought news that would frighten children should be omitted;
a quarter felt that news which would upset adults, news which showed

Russia in a good light or America in a bad light, news which showed busi-

nessmen in & bad light or exposed Northern injustice to Negroes should
be left out. About a third of the sample would choose to send a strong

opponent of communism to cover a story on life in Red China whereas 55

per cent favored en open-minded reporter, although almost helf felt that
The difference

"most viewers" would prefer the anti-Communist reporter.
between the two responses could be accounted for by "liberal" or college-
educated respondents who felt that "most viewers" did not share their
opinion. Respondents were even more strongly in favor of censorship of
profanity (or thought that other people would be so) - 79 per cent
thought the spontaneocus use of the word "goddam" by e public figure who

becomes upset while being interviewed on TV would be considered improper

by most viewers.
Respondents' preferences for news content were studied in connec- %

tion with the Viet Namese war coverage. When given a choice between

more, less, or the same amount of coverage on how American soldiers in
viet Nam feel about the war, the peace feelers, and negotiations taking
place in Spring 1967, and how the North Viet Namese fe el about the war,

three-fourths of the respondents said they wanted more coverage; only

% 10-15 per cent said they wanted less. Evidently, there is considerable

é demand for news about the feelings of people on both sides, and for nevws




of peace. When given the same choices for stories about the fighting it-
self, however, only a third of the respondents wanted more, over a half H
wanted less, and 10 per cent wanted the amount now available.

An even stronger reaction emerged when people were asked, "How do
you personally feel when you see films of the fighting in Viet Nam?" ;
Their answers often responded as much to the fighting as to the films, so é
that the data cannot be used to evaluate the films themselves, but almost

three-quarters said they felt sick, horrible or badly; 15 per cent were

ambivalent (they were against the fighting, but thought the films were

R A o

worth seeing or should be seen); 8 per cent were unabashedly in favor of

the films and the war; and 4 per cent said they had no feelings or had
gotten used to the fighting as it appeared on TV. When people were then
% asked how "most viewers" would feel about this question, the proportions
were just about the same. On this question, peocple believe that there
: is no difference between their personal view and general public opinion.

| The respondents' negative reaction to the fighting and/or the films

R b e e R S e B K R e s

did not indicate opposition to the war however; often people said that

St 310

f; they were against the fighting because American soldiers were dying, or

ot

because they could not stand watching Americans being hurt. Consequently,

? there is no necessary conflict between these data and a finding from a

SEE SRS G i, A A R et o

? 1967 Louis Harris poll vhich reported that three-quarters of the viewers

felt more hawkish after seeing TV films of the Viet Nam war.*

Preferences toward alternative ways of covering a story were studied

by asking respondents to rank, in order of interest, five stories about

T R R SR R S

*Newsweek, July 10, 1967, p. 20.
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conditions in slum schools. First rank was given to a story which stres-

sed the need for government action to improve conditions; seccnd rank,
to a story which blamed slum life in general for these conditions; third
rank to & story which showed the positive results unusual teachers were
echieving; and lowest ranks were given to stories which blamed the
teachers and the children for the poor condition of slum schools. Simi-
larly, when respondents were given a choice between a story vwhich de-

scribed the pathology of drug addicts and one which blamed them for

o R R e AT R P S T BT Ko aLE -
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hurting other people, two-thirds chose the former alternative. When
asked to choose between a story that told the rest of the country of New

York's problems and one that only reported the good things going on in

7 ‘mﬁj;

the city,.two-thirds of the respondents ch'se the more realistic story.
If answers to hypothetical questions have any validity, it is fair
to say that many TV viewers are ready for news coverage that goes beyond

reportirg the mere event; they would choose stories that stress what

Ty e S

should be done about an undesirable situation rather than further exposes
of that situation, and they would choose analytic rather than purely

descriptive stories. They are less interested in the kinds of stories
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now often shown on TV which report anecdotally on pilot projects and

one-shot experiments, and they are jeast interested in stories which

blame people. Whether they would actually choose this way in a real-
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life situation, or whether they would make such a choice with respect

is, of course, a moot question.

S S T R B

:
? to news about international affairs

To get at preferences in complexity of news coverage, respondents

were asked to choose between a reporter who is an expert on municipal

government but a bit dull, and a not-so-well informed reporter who is
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a good story teller. In a way, this question required people to choose
between "informational news" and "entertaining news." The combined
samples were split down the middle in their personal preference. When
asked how "most viewers" would choose, however, only 30 per cent picked
the dull expert. The difference in response can be explained by the
fact that many of the people who preferred the expert thought most people
would prefer the story teller, although it is impossible to téll whether
these respondents vere honest in stating their personal preferences.

Most likely, the majority of viewers would still choose mews told in an
entertaining fashion over news told in an expert but dull fashion, parti-
cularly if the topic is one of little interest, such as municipal govern-
ment.

Audience Preferences for Entertainment and Information, and for Fantasy
and Reality

Finally, ve attempted to determine héw interested respondents were
in what we termed "reality" or "fantasy" in TV programming, as well as
their interest in entertainment or information. The first aspect was
studied by giving respondents choices between what we considered real-
istic and fantastic characters in three hypothetical stories. The first
choice was between characters who were financially "as well off" as the
respondent and characters who were "better off" than the respondent;
the second, between characters who had problems like the respondents
and characters who had no problems at all. In both instances, respon-
dents chose the former, or realistic character by about 3 to 1. 1In
choosing between a story about characters who live the way most people

do and those who have unusual adventures, however, over two-thirds of
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the respondents preferred the adventurous characters. There was little
overlap in the responses, for people who chose the fantastic character
in one instance were ready to choose the more realistic in another.
Thus, the viewing audience cannot be divided neatly into those wanting
realistic and those wanting fantastic entertainment.

Moreover, people who liked the present "fantasy entertainment" fare
on TV (people who picked comedy, variety, or adventure .shows as their
favorites), did not choose the hypothetical stories with fantastic char-
ecters more often. Respondents who said news and documentary progrems
vere their favorites choée the realistic characters somewhat more often
than respondents who preferred entertainﬁent programs, but the highest
number of choices of realistic characters came from people who like the
quiz-and-game shows., Also, adolescents who said they liked most of the
present TV fare did not choose fantasy characters any more often than
adolescents who liked only some of the present fare; in fact, the high-
est number of fantasy choices came from adolescents who said they liked
hardly any of TV's present programs. Evidently, there is a large group
of viewers who would be interested in more realistic drama, and a small
group of viewers, quite dissatisfied with present TV, who want more
fantastic programming.

The choice between entertainment and information was tested only
among adolescents, who were asked if they would choose to watch any of
nine programs on & variety of informational topics (some related to
adolescent problems, others not) instead of their favorite entertain-
ment program. The median group chose four such documentaries; 12 per

cent of the adolescents said they would watch seven to nine of them.
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Over 60 per cent said they would watch documentaries entitled, "How teen-

%
% agers can meke money" and How to get into college"; 45 per cent said they

§ would watch "Why parents and teenagers quarrel" and "Teenagers learning

% new dances.” Adolescents who like most of TV's present fare chose more -
.' documentaries than those who dislike it; in fact, the most dissatisfied )
‘g chose only one or two such documentaries. Presumably, these are respon-

yé dents who do not like TV under any circumstances; but the large majority

'% is reasonably satisfied with TV, yet ready to watch something else if

E the topic sounds appealing. ‘

VARIATIONS AND VARIABLES IN THE USES OF TELEVISION

How people use TV and indeed what they see is in large part in the

% eye of the beholder, for what people bring to the TV screen plays a

% major role in how they perceive, interpret, and evaluate what they see,

E and what impact the screen's outpourings have on them. Consequently, it

% is necessary to report the variations in TV use by different sectors of

§ the respondents. The section that follows deals, therefore, with such

% variables as age (by describing TV use among adolescents), class, race,

é emotional health (as perceived by respondents), and frequency and regu-

% larity of TV viewing, and describes the impact of these variables on the

; uses of television. )
é

E Age: TV in the Life of Adolescents -
‘g Generally speaking, the survey suggested that adolescents do not

é use TV differently or react to it differently than adults, but there

%’ were some exceptions. Adolescents did not watch TV more than adults,

i but they watched different kinds of programs; their greatest favorite
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vns comedy of all kinds - and they watched news and documentary programs
for less frequently than adults. (Incidentally, programs designed espe-
cially for them, such as teenage dance and music programs, were not
among the most popular.)

The data suggest also that TV seems to "reach” adolescents somewhat
more than adults. The teenagers did not £ind TV more helpful in under-
standing personal problems and making decisions than did adults, but
they thought that TV gave {llustrations of relevance to their life more
often than did adults; they used TV as an anti-depressant somewhat more
often; they said TV made them feel especially good and blue more of ten
than adults; they were excited by it more often, and they dreamt ebout
it more often than adults. The adolescents who used TV to overcome blue
moods did not like the available TV fare more than those who did not use
it for that purpose, and those who 1iked the available fare did not use
TV more for therapy than did the rest of the sample.

A third of the adolescents said they had found TV helpful in their
school work, not counting instances when programs were assigned by the
teacher. Those who were helped were not very specific about how they
had been helped, although a quarter of them felt TV explained current
events more than their teachers. Only a handful thought that the visual

presentation on TV provided help beyond that given by printed media. But

about a half of the adolescent respondents said they had seen pecple on
TV whom they would like as teachers, principally newscasters, comedians,
and actors. They chose TV performers not for their glamor, but more

for their personal qualities; they suggested comedians, for example, be-

cause they wanted more humor and laughter in the classroca. They also
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chose TV figures in terms of their particular qualities; and not in terms
of qualities they thought important in school teachers. In other words,
in their thinking, they separated education and television, at least with
respect to teacher qualities, and they did not seem to want teachers who

are modeled on successful TV performers.

As already noted, adolescents are less interested than adults in
the news, either from newspapers or from television. They indicated a

preference for the youngest of the three major network newscasters, but

chose him for many of the same reasons as adults. They did not, however,
perceive newscasters' views on controversial issues and party affiliation
in the same way as adults. They saw the newscasters as neutral less

often than adults, and their own opinions converged with their perception

of the newscaster's opinion somewhat more often than did those of adults.

(Pert of the reason for this may be the fact that adolescents do not
watch TV news as often or as intensely as adults and may also be less
interested in the issues used in our questions. In any case, they seem
to accept the opinion they believe the newscaster holds more often than
adults, and this would be another indication that when they watch 1V,

they are reached more by it than are adults.)

Adolescents might have been expected to place less trust in TV be-
cause its programming, particularly in prime time, is largely aimed at,

and about adults, but they chose TV as a source of news over a friend

as often as did adults, and they felt that important news was left out
no more often than did adults.

While adolescents were somewhat more "liberal" on the three contro-

versial issues than adults, they were not significantly less in favor of
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censorship than the older generation. They felt that TV should censor
news upsetting to children less often than adults, but they were slight-
ly more opposed to the use of profanity on TV. They held the same views
as adults on TV's coverage of the Viet Namese war, and they ranked the
varicus ways of covering a story about poor conditions in slum schools
about like their elders. Although they were no more willing to blame
the teachers or the children than adults, they were less interested in
optimistic coverage and more interested in a story that blamed slum life
as a whole, and that described needed government action. Their lack of
interest in the news is illustrated again by their greater preference -
as compared to adults - for a story teller over an expert in covering
local news.

Even so, when asked to choose between hypothetical stories adoles-
cents do not want more fantasy; in fact, they select realistic characters
somewhat more often than do adults. The adolescents who like most TV
fare chose the realistic characters as often as the adolescents who are
dissatisfied by present TV programming; indeed, the latter group chose
the fantastic characters most often. Moreover, many adolescents chose
a hypothetical documentary that deals with their concerns in preference
to their favorite programs, and those who like present TV fare the most
said they would watch such documentaries more often than those who were
most dissatisfied by current TV. Evidently, then, adolescents are fairly
pleased with what they see on TV, yet would be willing to choose some-
thing else if the choice was offered them. They prefer entertainment
over informational TV, but they are willing to be informed by the right

kinds of TV programs,
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There vas less variation by class in adolescent responses to many
of our questions than in edults. Perhaps adolescents are not affected
§ by their socioeconomic position as are adults, but it is doubtful that
g they are the harbingers of a classless society. Rather, we suspect,

g the finding is a function of age; adolescents are not yet incorporated .
: in the larger society, but by the time they reach adulthood, tpey will z
% be responding on the basis of class position, as do their elders. This ;
is suggested by the fact that although adolescent responses did not vary

by parental occupation, they did vary more often by the kind of occupa-
tion adolescents expected to pursue in adulthood. In short, adolescent

answers are affected less by what they now are than by what they see

themselves as becoaming.
Finally, the frequent lack of variation between adult and adoles-

cent responses to meny of the questions suggests that the category

T2 A e AT P o e
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adolescent is a term that is not useful for a survey of TV use, and may

not be useful at all. As some of the detailed analyses by age reported

in Parts II to IV suggest, respondents in the 14 to 15-year-old grouy
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answered questions differently than did the 16-17 and 18-19 groups. A
more detailed analysis would probably show that the significant differ-

T

ences in response are between children and adults (and between adults
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and old people) and that by the time youngsters reach the age of 16,

their thinking sbout TV, if not their use of it, comes fairly close to

% that of adults.

Class Differences in the Use of TV

We began with the hypothesis that there were significant class dif-

ferences in the use of TV and in viewer preferences, the expectation
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being that the lower the respondents’' class position, the less their in-
terest in informational programs, news and reality-oriented entertainment.
Class was estimated in terms of education and occupation for adults; in
terms of parental occcupation and also job expectation ("what kind of work
do you really expect or think you'll do as an adult") for adolescents.™

We found class differences to exist often but not universally, and

not always in the predicted direction. Moreover, these differences were

usually more marked among adults than adolescents. Quite often, vwhen
class differences were found among adults of different occupations, there
were fewer such differences among adolescents with fathers of different
occupations; class differences among the younger sample appeared more
often when responses were tabulated by job expectation. This pattern
can perhaps be explained by generational change; adolescent reactions
are different from those of their parents, so that parental occupation
is not a good index for such reactions, but class differences persist,
and they emerge when the adolescent's job expectation is analyzed.
Class differences in the amount of TV viewing were as expected:

the highest and lowest status respondents watched less often than did

those in the middle. Education was a better indicator than occupation

here; the grade school and college educated watches less than the high

school educated - but then most TV programs seem to be designed for that
population. As expected, professionals and white-collar people liked in-

formational TV somewhat more than did blﬁe-collar people, who preferred

¥Higher status respondents are defined as people with profegsfdﬂﬁl Jobs
and/or some college attendance; lower status respondents, as people with
blue-collar jobs and 0-8 years of schooling.
people with white-collar
education.

The middle group refers to
(clerical and sales) jobs and about 12 years of




entertainment; the adolescents from higher status backgrounds vere also
less satisfied with available TV fare.

There were no significant differences among the classes in the ex-
tent to which TV was helpful in solving personal problems and making
decisions, but professionals and the college educated thought TV gave
illustrations about living one's life more than did the rest of the
sample, and surprisingly, the high school educated thought TV to be least
relevant to real life. Higher status people also used TV as an anti-
depressant somewhat more often, found TV really exciting somewhat more
often, and were depressed by it somewhat more often, but there were no
class differences in the amount of dreaming induced by TV. In short,
higher status respondents seemed to be somewhat more affected by TV than
lower status respondents (perhaps they were only more aware of being so
affected).

Despite the fact that blue-collar workers and the people with 0-8
years of education preferred entertainment to informational programming,
they watched TV news regularly more often than white-collar workers,

professionals and pecple with 12 years or more of schooling, particularly

the half-hour evening network newscasts. These higher status respondents

got more of their news from the printed media. It is not surprising,

then, that lower status respondents also feel somevwhat more bothered if
they are unable to watch the TV news programs.

There were scme class differences in the choice of a newscaster;
higher status choosing NBC's Huntly-Brinkley somewhat more often, lower

status people, CBS's Cronkite, and the middle group, ABC's Jennings, al-

though the data do not suggest hard-and-fast patterns. The respondents
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:
§ with 0-8 years of education chose their newscaster more often on his

ability to communicate; the college educated found his personality more

important, but there was no difference between the classes in attention

to news content, or in such non-news criteria as the time of the program

and the channel on which it appears.

There were fewer class differences in respondents' perceptions of

the newscasters' views an controversial issues than in respondents'’

opinions, but the responses varied sharply by issue, and there seemed

to be no overall class pattern in the amount of agreement with perceived

opinions of the newscaster. Lower status pecple might have been expected

to be influenced by the perceived opinions of the newscaster more, and
therefore to agree with him more often, but this was not the case. In
fact, when people vere asked whether they vould change their opinion to

accord with that of a respected commentator, the professionals and col-

lege educated said they would change their opinion more often than did

the lower status respondents; the latter said they would let the commen-
It is possible that they

S S A N Pt

tator know their opinion somewhat more of ten.

considered TV news to reflect the opinions of the middle class, and saw

no reason to accept them.

Still, lower status people seemed to trust TV news programs more

A A SR e SRS e

than higher status people; when asked to choose between believing a com-

mentator or a friend, they sided more often with TV, and they also felt

LT "

important news was left out of the newscasts less often.
With respect to preferences in TV nevs, class differences followed

an expected pattern more often. Blue-collar workers and people with
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0-8 years of schooling consistently favored omitting upsetting or
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embarassing news items more often then did the rest of the sample, and
they opted for a biased reporter rather than an open-minded one when

they were asked about the kind of newsman who should be sent to cover :
1ife in Red China. Lower status respondents were also opposed to more ) 1

battle coverage in Viet Nam, probably not because they favor censorship,

but because, as cur data shows, they are more upset by the films and by }
. i

the war itself than higher status respondents.

The responses of white-collar and blue-collar respondents were

alike on the type of TV coverage they would prefer regarding poor schools !

in the slums, and differed from those of professionals and the college

educated; the former vere somewhat more jnterested in stories that blame

g
%
teachers and children for this condition and particularly in stories ?
that stress what the government ought to be doing; higher status respon- %

dents were more interested in stories that blame slum life in general, g

and also in optimistic stories that show good results being achieved to

change conditions. Similarly, the lower status respondents chose a 1

hypothetical story that blamed drug addicts more often than a story that

TS T Lo e
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explored their addiction as sickness, but higher status viewers did not

choose a story that gave only the good news gbout New York more often

than the rest of the sample. It seems clear that the lower the status

T

of the viewer, the more he is interested in stories that personalize

i MR i et

the news, and the more he favors stories that will suggest ¢hanges in

undesirable conditions.
Although lower status viewers would be expected to prefer a story-

teller to an expert in covering a jocal news story, particularly since

they chose newscasters on more on their ability to communicate than on
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their skill as reporters, in a hypothetical choice, they chose the ex-
pert more often than the professionals and the college educated.

Finally, when respondents were asked to choose between fantasy and
reality (as we have defined them) in hypothetical stories, higher status
people were more interested in a story about characters more affluent
than the respondent, and lower status people preferred a character of
their own income level. Higher status respondents alsa chose an adven-
turous character over an ordinary character more often than lower status
respondents, but tﬁe latter were more favoreble to a character that had
no problems whatsoever than the former. Evidently, the choice between

fantasy and reality depends on the kind of story; the affluent went

stories about yet more affluent characters, but lower status people who

' have more problems and more difficulties in their lives prefer stories

ebout people who have no problems.

Perhaps the most interesting finding on the role of class differ-

ences in TV viewing is the pattern of preferences among higher status

respondents. Past studies have indicated that such respondents are

either critical of what they consider TV's low standards of taste and

AT RO B A e,

thus watch less often,* or that despite their criticism, they tend to
watch the same kinds of programs as everyone else, and are critical only

beceuse they feel guilty about indulging in mass rather than class

culture.**

Our findings suggest that there is truth to both conclusions.

Higher status respondents do watch TV somewhat less often than the rest

*See, e.g., Ira O Glick and Sidney J. Levy, Living With Television (Chi-

cago: Aldine, 1962).
*%g50e, e.g., Gary Steiner, The People Look at TV (New York: Knopf, 1963).
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of the sample, and in some instances, particularly with respect to TV
news, they obviously have different and "higher" critical standards then

the rest of the sample. Even so, in some instances, their standards

. -. seem to be "lower" than those of less educated respondents. They pre-

fer storytellers to expert reporters; they choose newscasters on the
basis of personality more often, and in the choice between realistic and
fantastic characters in hypothetical stories, they favor fantasy more
than the rest of the sample.

These findings suggest the hypothesis that whereas middle- and work-
ing-class people rely on TV as the basic medium for both entertainment
and information, higher status people may use it primarily as an enter-
tainment medium, and for distinctive types of entertainment. (They elso
tend to use TV newscasts differently; rather than being their sole or
primery source of news information, TV supplements what they read in
the print media.)

For higher status people, then, TV seems to be used especially as
for escapist or fantasy entertainment, teking on the same function as
the mystery novel that intellectuals supposedly read when they are too
tired to parteke of "high culture." Consequently, the higher status
respondents seem to prefer the less realistic TV fare and want to have

more fantasy than is already being provided.

Variations by Race: Some Negro Attitudes Toward TV

Since most TV fare, particularly entertaimnment programming, is popu-
lated by a cast of characters which is entirely or predominantly white,
and is created by predominantly white production staffs, it would be

fair <o say that entertainment TV is de facto segregated. Negroes appear
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then in enterteinment shows, and news-

casters, despite their manifest posture of neutrality, tend to depict

civil rights activities in a favorable tone - although only as long as

they are not threatening to the white majority. 1In fact, Black Power

advocates are frequently attacked explicitly or described as possible

causative agents of riots. As a result, it is also fair to say that
when the news concerns racial issues, it is generally presented from &

white point of view. In short, it seems fair to describe TV as a vhite
medium.¥

Fog these reasons, we were especially interested in the reactions

to TV by the Negro members of our sample. Specifically, we wanted to
egroes might be less favorable toward TV than

Al-

test the hypothesis that N
whites, and more likely to prefer alternative kinds of programming.

though the nonwhite portion of the sample was small (and consequently

not an adequate statistical sample), its responses do not support this

hypothesis. Most often, Negro responses seem to be affected by the age

and class of the respondent more than by his race.

Negro respondents thought that TV gave illustrations for living

one's life more often than whites, thus rejecting our hypothesis that

they react negatively to "shite TV" because it is irrelevant to their

condition. Of course; one could argue that Negroes live amidst a white

majority, and must therefore find illustrations for living in that world

from TV, but our hunch is that Negro respondents were saying that TV

gives illustrations of the good life - from which they are now excluded.

*1e do not here mean to single out TV; similar observations can be made

about the other mass media of communication.
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Negroes used TV as an anti-depressant less often, but this is maybe a

function of their class position rather than of their race, for the dif-
aces is less marked among adolescents, who are drawn

And

ference between the r

from & wider class spectrum in our semple than are adult Negroes.

if TV aroused negative reactions among Negroes particularly, they might

feel dblue after watching a TV program more often than do whites. The

data show the opposite, at least for adults.
On a question that asked respondents to agree or disagree with the

statement, "the people who make up the TV shows don't really, care enough

to put on programs the public likes," white adults agreed more often

than Negro adults; among adolescents, the opposite was true (22 per cent

of white adolescents egreed, as compared to 39 per cent of Negro and 38

per cent of Puerto Rican adolescents). Still, more Negro and Puerto

Ricen adolescents disagree with the statement than sgree with it, and

+he responses mey be as much a function of class as of race. When ado-

lescents were asked to evaluate present TV fare, L4 per cent of the

Puerto Ricans said they liked most of the programs they saw, as compared

to 26 per cent of the Negroes and 35 per cent of the whites. These dif-

ferences are small and statistically jinsignificant, but whites seid they

liked "hardly any programs' more often than either Negroes or Puerto

Ricans.
Negro patterns of news viewing were not analyzed, but Negroes did

not differ from whites in their perception of the network newscaster's

opinions on President thnson's civil rights program; if they felt re-

seniful about TV news practices, their answer to this question did not

However, on the question of whether any important news

PR ——

jndicate it.*

that Negro respondents were reluctant to give

*0f course, it is possible
rviewers used by NORC.

their true feelings--even to the Negro inte
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wvas left out, some of the Negro respondents indicated that they felt
civil rights news was sometimes ignored, or that news of the ghetto was
limited to crime and violence.

Racial differences appear also in response to the question in which
the two samples were asked to choose different ways of covering poor
conditions in slum schools. Negro adults were more interested than

whites in stories that blamed teachers for these conditions, but emong

adolescents, the answers were reversed, although the differences are
statistically insignificant. As might be expected, Negroes were no more
ready than whites to choose stories that blamed children, but Negro
adults were less interested than whites in stories that blamed slum life
in general, although among adolescents it was the reverse. The greatest
difference by race was found in response to the story that portrayed
"what good things excellent teachers are doing"; both Negro adults and
adolescents were profoundly uninterested in such coverage. Conversely,
Negroes ranked the story about what the government should be doing as
most interesting in first place in larger numbers than whites, although
among adolescents, the white- nonwhite difference vas small. Finally,
Negro adults were likely to choose the story that described drug addicts

as sick rather then evil more often than whites, but Negro adolescents

picked it somewhat less often, although only among Puerto Rican adoles-
cents did a majority say they preferred the story of the addicts' evil
behavior.

These scattered analyses, which are based on a small Negro sub-
sample, and are not stratified by class, cannot do more than suggest
hypotheses. Still, the available evidence suggests that Negro respondents
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answered these questions more in terms of their class position than their
race, and that they do not react against IV programming as much as might
be expected. This does not mean, however, that they necessarily like

the racial aspects of current TV fare. A study by Edward Storey among

a nonrandom sample of Ul Harlem residents indicated, for example, that
51 per cent felt news about Harlem was usually reported much differently
than it happened and that almost 60 per cent trusted Negro publications
more than television. An equal proportion seid they hed never thought
consciously about the idea that "TV is white."” When they vwere asked to

choose between all-Negro and all-white entertainment programming, how-

ever, 70 per cent chose the former, at least on a hypothetical choice.

Their real preference was for integration, however, 82 per cent prefer-
ring an integrated program to an all-Negro one, and 97 per cent prefer-
ring it to an all-wvhite one.* Similar findings emerged from a study
among a random sample of 276 East Harlem residents; 70-85 per cent

preferred all-Negro programs cver all-white ones in response to several

choices, but close to 90 per cent opted for an integrated program, i.e.,

one with actors of all races.**

2 Television Use Among People with Emotional Problems
Because some critics of television have charged that people with

; emotional problems are negatively affected by television programming,

; we included this topic in our study. We did not attempt to measure our -

respondents® mental health, but asked them to rate themselves by e ques-

tion which asked, '"Compared to most people your age, would you say you

¥Edward J. Storey, "The Negro Viewer and White Television," Unpublished
term paper (Columbia University, Teachers College, May 1967).

**See Appendix C.
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have more problems and frustrations or less?" We do not know whether

people gave honest answers, of course, but 20 per cent said they had

more problems than their peers, 32 per cent said they had about the same

pumber, and 46 per cent thought they hed fewer problems. Fourteen per

cent of the adults, but 2k per cent of the adolescents thought that they

hed more problems than their peers, and Negro respondents of both age
groups thought they had more problems than their peers more often than
did white respondents. There was a slight tendency for people of lower
status to feel that they had more problems then their peers, but the
differences are not statistically significant.

The data suggest that people with more problems use TV somewhat dif-
ferently than the rest, but did not indicate that they react to TV dif-
ferently than their less troubled peers. Thus, adolescents (but not
adulss) who think that they have more problems than their peers find v
somevwhat more helpful in understanding personal problems; they think
that TV gives illustrations about real life slightly more often, and
they dream about TV somewhat more often as well. About 60 per cent of

the adults who think that they have "more problems" use TV as an anti-

depressant, as compared to 4O per cent of those who feel they have fewer

problems than their peers; TV moakes them feel especially good somevhat
more often, but they are not depressed by a TV program more than are
people who think that they have fewer problems. However, among the
adolescents, those who think that they have more problems do not feel

more favorable toward the present TV fare than the rest of the sample -

and conversely, those 1:.c do like most TV fare do not think that they

have "more problems” more often than do the respondents who like the

present fare less.
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Respondents who think that they have more problems then their peers

are more favorable to the censorship of news that would upse? most adults,
but they do not prefer a reporter who restricts information more often g
than do the rest of the sample. Adults who think that they have more . f
problems than their peers want less battle coverage in Viet Nam; adoles- ‘
cents in this category want more, but neither they nor the adults are

more excited by news and fictional reports of fighting, violence, and

killing (nor, for that matter, by suspense, supernatural, or shocking TV

stories) than are the respondents who think that they have fewer problems.

Moreover, people who admit to having more problems choose stories |
with "realistic" characters more often than people who think that they
have fewer problems -- that is, they choose stories about characters i
with problems like theirs rather than about characters without any prob- ;
lems; moreover, they choose "adventurous" characters somevhat less often
than do the rest of the sample.

We also asked our respondents whether they enjoyed "doing things

more with a group of people, or more when you're just with one other

person, or more vhen you are by yourself," mainly to find out whether

AR

people who prefer being by themselves more (or who answer the question %

this way because they are socially isolated) are more influenced by what
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they see on TV. Fifty-six per cent of the sample preferred group activ-

ities (57 per cent of the adults and 50 per cent of the adolescents);
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27 per cent (20 per cent of the adults and 39 per cent of the adoles-

AR

cents) preferred activities with one other person, and 16 per cent (20
per cent of the adults and 10 per cent of the adolescents) preferred

being by themselves. There was a slight tendency for the proportion
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enjoying group activity to increase with lovwer status, while the propor-
tion who enjoyed being with one other person decreased with lower status,
and the proportion who enjoyed being alone increased with lower status,
although the differences were not large and, except for the college
graduates, the majority of respondents favored group activity. (Sixty
per cent of the graduates, but only 20 per cent of those who had gone

to college preferred to be with one other person.)

Respondents who preferred to be by themselves were more likely to
be heavier viewers of TV. However, when adolescents eveluated their TV
fare, those who enjoyed being by themselves more were also more dissat-
jsfied with TV: 46 per cent liked only a few or herdly any of the shous
they say, as compared to 27 per cent of the adolescents who preferred
group activities and 4O per cent of those who preferred being with one
other person. People who preferred to be by themselves did not find TV
more helpful in understanding their problems or in making decisions.
Adolescents (but not adults) who prefer activities by themselves used
TV as an anti-depressent more than did the rest of the sample, but they
did not find TV exciting more than did the rest of the sample, and they
did not think they would change their opinion to accord with that of a
respected commentator more often than the rest of the sample. Nor did
they place more trust in a TV commentator than in a friend -- the re-
verse wés true; the people who trusted TV more than a friend were those
who enjoyed being with a group or with one other person. Similarly,
people who preferred doing things by ihemselves were more likely to feel
that TV doesn't provide the programs the public wants.

We did not analyze many questions in terms of people's social pre-

ferences, but the data so analyzed suggest that people who enjoy being
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by themselves may make more use of TV, but that their reactions to it do

not differ from those of other respondents. There is no indication that

they are more susceptible to being influenced by TV. The same can be
said of people who think that they have more problems than their peers.
1f these data are any indication, then, it seems doubtful that TV has
negative effects on people vho feel troubled or on those who prefer to

be by themselves.

The act of Freguency and Regularit of TV View

Since we were interested in determining the educational implications

of TV use, we were also interested in the extent to vwhich people were or
could be influenced in their activities and attitudes, by TV viewing.
We analyzed all responses by frequency of viewing, on the assumption that
peoplz vho said they vere frequent or regular vievwers of specific pro-
grams woeuld respond differently than infrequent or irregular viewers.
Once more, the data contained some surprises.

As might be expected, frequent viewers of TV found the medium mose
helpful 1n'understanding personal problems and making decisions than
did infrequent viewers, although only somevhat so. Conversely, frequent
viewers felt that TV gave illustrations relevant to real life somewhat

less often than infrequent viewers, but the difference in response was

small and it occurred only among the most and least frequent viewers.
There is some indication that frequent viewers make more use of TV
for therapy and are also affected by TV somewhat more. The differences
are slight, but heavy viewers say they turn on TV to overccme bad moods
more often than light viewers, and they dream about what they see on TV
more often. They do not, however, feel especially good or blue about

something they have seen on TV more often than do light viewers.

o
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Frequent TV viewers also watched TV news programs regularly more
often; infrequent or light TV viewers and irregular viewers of newscasts
read the newspapers more of ten instead. Regular viewers of network news
naturally said they would miss these programs more often than irregular
viewers, but even they would not miss them seriously.

Regular viewers of the network newscasts tended to see the news-
caster as neutral more often than did jrregular viewers, but there was
no more convergence betveen their perception of his opinions on contro-
versial issues and their own opinions than among irregular viewers.
Perhaps regularity of viewing made respondents see more clearly that
the newscaster tried to be neutral, but it did not influence them to
accept what they took to be the newscaster's opinion. Similarily, reg-
ular viewers could not identify their newscaster's political party
affiliation as well as irregular viewers, but their own party affilia-
tion did not vary with frequency of watching the news.

Nor do people's responses to a respected commentator with whom
they differ very with frequeacy of viewing; the data are ambiguous, but
regular viewers will pay more attention, although they will not change
their own opinion significantly more often, or let the commentator know
theirs. In fact, the people wino do not watch network news at all seem
to react more strongly to the hypothetical commentator; they seem to be
saying that if they would watch, they would be influenced. But then
they do not watch.

Frequency of viewing is not correlated with a choice between TV and
a friend either, for both regular newscast viewers and nonviewers would

choose the respected commentator least often, although among adolescents
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the regular viewers chose him over the friend most often. Regular' view-
ers feel something is left out of the news only half as often as irregu-

lar viewers; they seem to trust the news more than irregular viewers.

Perhaps they feel this way, however, because they are more in favor g

of censorship of upsetting and embarassing news than irregular viewers,

but this may also be a function of class, for blue-collar worker viewers

are more regular viewers, and are most in favor of censorship. If fre-

PN

quency were a factor, then regular network news viewers would prefer to i

send an anti-Communist reporter to cover a story on life in Red China

more often than irregular viewers, but this is not the case. |

Attitude toward the Viet Namese war and responses to TV films of 3

the war did not vary by frequency of viewing; evidently seeing the cover- 7
age more often dces not affect people's attitudes toward it. Also, since |
regular viewers feel as negatively about the war and the films as irregu-

lar viewers, they do not get used to them. Indeed, just the opposite

may be happening, for regular viewers want less battle coverage than

irregular viewers; they are also less interested in additional coverage

T L S e e o W St e e e R 3 e e

of American soldiers. They are not more interested in stories about

peace and negotiations or about the feelings of the ilorth Viet Namese

however. Regular viewers also displayed no greater interest in having
8 story covered by an expert rather than by a storyteller, although they i

felt mcst viewers wouid.prefer an expert slightly more often.

LS T e Tt

Finally, frequency of TV viewing and regularity in viewing news-
casts were associated with respondents' choices between "reality" and

"fantasy" (as we have defined them) only in a couple of instances, and
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regular viewers were somevhat more likely to pick the realistic choice. §
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Similarly, adolescents who 1iked most of the available TV fare chose

reality over fantasy, suggesting that approval of the present TV enter-

tainment fare did not recessarily mean a greater preference for fantasy

or a demand for more fantasy-oriented progremming. Frequency of TV

viewing was not associated with the choice of hypothetical documentaries

o

among adolescents; more frequent vievers did not chose more such docu-

AR TR

mentaries than less frequent viewers.
In short, frequency of TV viewing and regularity in viewing TV news-

casts was not associated with variations in response often enough to

suggest that they have an effect on viewer reactions. Consequently,

these data suggest that frequent viewers may be no more influenced by
what they see on TV than infrequent vievwers, and that TV probably has

no cumilative effect on people. In fact, on several questions, regular

viewzrs and non-viewers gave much the same responses. Occasionally,

people who do not watch TV news seem to take the newscasts more seriously

than regular or irregular viewers; that is, their more extreme reactions

oices suggest that they believe TV would

to hypothetical questions and‘ch

have & strong influence on them. This belief is not necessarily the

reason for being a non-viewer; it does jndicate that people who do not

watch TV may overestimate the medium's influence on other people.
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EDUCATIONAL IMPLICATIONS

The educational implications of the survey can be discussed in two
ways: (1) for leerning -- what pecple seem to learn from TV; and (2)
for education -- what educational uses can be made of 1V, particularly
outside the classroom. (Coacluding paragraphs will also discuss the

survey's implication for future research.)

Learning from TV
I cautioned at the outset that a sample survey cannot determine

what pecple learn from TV; learning is a slow and complicated process
that can only be understood by observing pecple as they undergo that
process. The findings of' the survey indicate, however, what other
sociclogists have discovered: TV does not seem to influence people
significantly or to encourage them to learn radically different atti-
tudes or behavior patterns.® It should be noted, however, that the
existing studies have been limited to the measurement of short-range
effécts, and this applies to the present survey as well. It is entirely
possible that TV and other mass media have significant‘ long-range effects
on people, not ascertainable by studying their immediate responses to
specific programs. But such effects can be identified only by long-
term studies which can somehow isolate the influence of the mass media
in the development of personality and role characteristics from the
many other influences that shape people and their lives.
The data gathered here suggest that our respondents make extensive
use of TV, and some of them find it helpful, albeit in emotional rather

*See, e.g., Joseph Klapper, The Effects of Mass Communication (Glencoe:
The Free Press, 1960).

R —_——

o b

et

T T T

e

|
S A

zast

.

T ——— .

FullTxt rovided by ERIC
D T T A E——
L4 ramd

Y R S S S RS SO 54 AR AR e st et e .
i A AL SO R AN R iy R g ” i ;mrm%examwmm&@mmg ot

sy s A




S e A A ST Y VTN O P I PR Tre S ng

T P T A

LR e R R s e s S o2

PR R

S e et e st AT 2 e Syt e

R AT

N P A S PR

e s ey

ho 14 A

e e e e R e

i
BT

N S AN

R R e D
e
R A A R i s g oras .
B R N e D B T S e T O T I

L1

than cognitive ways, tut they certainly do not make consistent use of it

as a learning instrument. Rather, as they watch, they find material
that is of relevance to their daily life and they use it when it comes

up, but they do not seem to search for such material in watching tele-

vision. Even the news programs, which are watched in order to provide

information rather than entertainment, do not seem to be used consciously

for learning purposes; people pick their newscasters less in terms of

what news they present than in how they present the news, and whatever

they learn seems of little importance or direct relevance to deily life,

for even many reguler viewers say they would not miss the programs if

they could not watch them for several weeks. And if responses to a hypo-

thetical question are any jndication, there is little willingness among

viewers to let themselves be jnfluenced by a TV commentator.
v, then, is not used as a deliberate educational medium; people

watch their favorite progrems in order to be diverted, and to feel some

sort of identification with favored cheracters and newscasters, but they

do not seek to be educated. Only a hendful said they watch educational

channels, and they tend to be viewers with above average amounts of

education.
This is not necessarily to say that people do not learn from TV.

lesrn without being aware of learning - and thus cannot tell

Obviously, they are exposed to

They may

an interviewer what they have learned.

a great deal of information and opinion yet even so, one could question

whether they learn much that has direct bearing on their everyday life

and their basic attitudes, or whether they learn much that they would

not learn elsevhere. If TV did not exist, people would probably be

N
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less informed - both about world events and the doings of a favorite soap

‘? opers herione - but having TV does not make them into different people.

Our data suggest that they do not take it that seriously; it does not

affect their bread and butter, it cannot tell them where to live, or even

G o et

how to raise their families. And even when it does provide models of

R

family life and child-rearing, people seem not to be significantly affec-

ed; selective perception enables them to screen what they see 8o that it

does not upset their basic routine, either of activities or attitudes.
Although people may spend a great deal of time before the TV set,

our data on the effects of frequency indicate that extensive exposure

really makes little difference, even on people vho say they are troubled.

Adolescents seem more affected by TV than adults, yet their basic atti-

RS DR R T AT

tudes are not significantly different from those of adults; when their

At

responses are tabulated by the kinds of jobs they expect to hold, they

peiissnsias

ansver many questions just like adults who hold these jobs. Negro re-

spondents do not seem to be upset over the fact that the television pro-
grams they watch are programmed by and for whites. I would even doubt
that they get their conception of the good life from which they are
excluded from TV; after all, there are myriads of other sources of that
conception which are more impressive and more personal in impact; ghetto
residents see things in stores that they cannot afford, and they ride by

neighborhoods in which they are not allowed to live even if they can

e S R S S i A S

afford them. The lower status respondents in our samples are slightly
more dissatisfied with TV then the higher status respondents, but if the
extent of their discontent were measured by how they responded to our

questions, they would appear to be only slightly less satisfied than the
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affluent members of the sample. They too see TV mainly as diversion,
and I suspect that this affects both their conscious and their uncon-
scious use of and reaction to the medium.

TV and the other mass media are, perhaps more than most social in-
stitutions, devoted to reflecting and elaborating the dominant middle
class culture of American society, but the mass media do not shape that
culture. Although they deal in ideas, images, words, and symbols, the
material they disseminate are those their decision-makers and sponsors
choose, while being closely attuned to the feedback they get from their
audiences. Few of those who participate in the programming decisions
either within TV or in front of the set seem to be much interested in
reshaping attitudes or society - or in direct education.

In a sense, then, it may be wrong to ask what pecple learn frem TV,
for they only learn more about their culture, and if they di not learn
it from TV they would readily learn it elsevhere if they really needed to

But if it is wrong to ask what people now learn from TV, one

learn it.
should still ask what they could and would learn from TV that they could

not learn anywhere else, or that they could learn more effectively from

™v.
This question is even more difficult to answer, for TV both encour-

ages and discourages learning, on the conscious as well as the uncon-

scious level. TV may encourage learning precisely because it is not
educational; people are watching to be entertained, and under such con-
ditions, there may be less resistance to being taught than in the class-

room. But this also discourages learning, for being mainly diversicm,

TV is not viewed with a high degree of intensity. The occasional event
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is watched with rapt attention; perhaps pecple learned scmething about
death and mowrning from the coverage of the Kennedy assassination. Most
often, however, pecple vwatch with only "one eye," and only if what they
see scmehow happens to connect with their life and their problems will
they take notice, but then half the program is apt to be over, and can-
not be recreated. Conscious learning is thus spontaneous and ed hoc.
Unconscious learning may be more extensive and intensive, but none of
the evidence from this survey or any other has convinced me that this is
the case; when people come to & medium to be diverted, watching as they
do in the midst of their family and while doing other things .at the same
time, unconscious learning sbout anything of real importance is likely
to be sparse.

Zven 80, I believe that people could learn something of importance
fram T/ because of the medium's immediacy and because of the amount of
time viewers spend before the screen. Our findings suggest, however,
that such learning cannot be "transformational"; for neither TV or any
other mass medium can initiate or even encourage significantly learning
that transforms basic attitudes and values. The media cannot do the job
that the school or other educational institutions have failed to do.

Our date cannot rereal what peopie could learn unconsciously, but
there are some guidelines about what they want to learn consciously. A
significant portion of the respondents seems ready for more sophisticated
coverage of the news on urgent topics; they seem to want more explanation
and more news that is not now avaeilable, e.g., information about the
North Viet Namese. They also seem to want better understanding of what

creates slums, and what the government can do about it.




Moreover, pecple seem to be ready for more "realism" in their enter-

tainment programs. That is to say, they vant adventurous characters in

their "stories,” but they also want believable characters, and they seem
to want stories that reflect and comment on their daily life. That the
quiz-aud-game devotees want more realism than anyone else suggests that
vievers want to watch the reactiocns of real people, or rather real char-
acters, as they go through lives that resemble their own. This suggests

the possibility of more TV series peopled by "real” characters in settings

B e vmr s o o smn s
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that resemble those of the viewers, facing the problems that they thenm-
§ selves must solve. People have intrapersonal and interpersonal problems,

and some want advice from a TV psychiatrist. But even more people seem

g to be saying, at least in these interviews, that they will watch stories
that present and solve the ordinary problems they live with -- of how to

deal with an unruly or underachieving child, or with an adolescent who

t wants to be a hippie, of how to cope with nasty neighbors, neurotic co-

workers, and spouses who have lost jnterest in their marriage. Respon- 'gj
gﬁ

dents want to see programs from which they can learn if they choose to,

but these programs cannot just mirror the frustration and indecision of
real life; they must be both real and adventurous, and such programs are :
not easy to create. %
The soap operas have created some "real” characters, particularly §
for viewers who live in lower middle class small town settings, but !
they place their characters in unusual situations; they must cope with

abortion, murder, and sudden death more than with ordinary problems.

No doubt many people want to watch such progrems, and no doubt others

want to watch family comedies that show a heroine humorously upstaging
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her less intelligent spouse and children. But the study findings allow
a guess that the same people might also watch equally real people in
more typical everyday problem-solving situations - and in settings that
duplicate the urban and suburban millieus in which most viewers live.

Such programs need not be and should not be documentaries; they

should be the same kinds of series as are now presented, and they pro- .

bably cannot be consistently realistic and problem-solving week in and
week out. But every so often, they can do a story that shows their
characters confronting and coping with real-life problems, and in this
process, they can provide the kind of education that is now a.ssociated
with documentaries and advice programs. The same advice that a campetent
psychiatrist gives can also come from the lips of a character in whom
viewers have come to believe, and such a character could even discuss
the news from Viet Nam or from the ghetto, much as people discuss such
news arocund the dining room table every so often.

Realistic fiction of sorts is already available in several media,
including TV. Paperback novels have recently moved in the direction of

fictional treatments of real people, although such novels as The Carpet-

baggers, The Adventurers, The Prize, and Valley of the Dolls have fea-

tured celebrities and overspiced descfiptions of their lives. Novels
will probably alvays be more adventurous than TV, because they must
attract a buyer, and they must provide exaggeration in order to hold

the popular reader. TV, as Marshall Mac Luhen has pointed out, cannot
and need not exaggerate; the small screen, the visual image and the fact
that little can be left to the viewer's imagination as a result means

that TV must be somevhat more believable. Indeed, the medium has already
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provided realistic nonfiction, and of two types. One type is social
problems fiction, e.g., in"The Defenders" and "East Side-West Side,"

but these programs dealt largely with the problems of the poor and

otherwise deprived. Since they are a minority of the total society,

the programs were not sufficiently popular with the middle-class audi-

ence to survive. Another type is historicized social problems fiction,

in which a wide variety of sociel problems are presented in a histori-

cal setting. "Bonanza," which was the most popular TV program for many
years, presented a number of current social problems in a 19th-century
Western setting, leaving it up to the audience to decide whether or
not the presentation had any relevance to their lives. No one knows

whether the audience made the connection, however.

My suggestion is thet popular dramatic and comedy series can pre-
sent cnd discuss social problems in & contemporary setting. Such pro-
grams should not deal exclusively or even predominantly with the big
issues of poverty, segiegation, and war that are considered soclety's

major social problems at present, but they should deal with the every-

day problems of the middle- and working-class audiences as well, the

problems of family, work, home, and individual adaptation that concern

E most people most of the time.

Such programming cannot be produced by educators, for it is clear
that the moment a TV program becomes manifestly educational, it loses
much of its appeal, to children and adolescents as well as adults. It
must entertain as well as educate, and must therefore be created by

writers and directors who know how to entertain, but can also include

popular presentations of social and personal problems. Moreover, such
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programming must take note of the diversity of the 7V audience; it must
deal with problems common to all of them or to the majority most of the
time, and it must present a variety of views on such problems. It can-
not succeed if it presents only the professional view of a problem, for °
then it becomes a "message program" and will be rejected. Rather, it
must present professional as well as popular views, but it can do so in
vays that will indicate the superior wisdom of the professional solu-
tion, if that solution is indeed blessed by superior wisdom. Moreover,
playing off various views against each other will provide the dramatic
content and conflict that a story needs in order to be popular; And

when it presents professional solutions, it must make sure that these

solutions are relevant to the average audience member, and not just to

the upper middle-class, well-educated person to whom most professional

solutions seem most often relevant today.

This proposal is extrapolated from the results of the findings, al-
though it obviously goes considerably beyond these findings, and it may
overestimate the popular demand for more realistic entertainment. More-

over, it must be emphasized that our data may also dbe overestimating;“"'

it is easy for people to tell interviewers what they ocught to want, and
they might never turn on programs of the kind here suggested. For

example, if people say that they prefer news from a dull expert to news

from an uninformed storyteller, their response must probably be dis-
counted by the fact that interviews often give culturelly epproved
ansvwers. However, the questions which asked people to choose between
more "realistic" and "fantastic" fictional characters in hypothetical

stories did not lend themselves to a culturally approved answer quite
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é as easily, since neither alternative was self-evidently good or bad,
culturally speaking. The data which show that our respondents tended

to favor more "realistic" characters may thus reflect their personal

feelings. Moreover, the fact that the interest in such characters came |
from middle and lower status respondents rather than from the higher i

status respondents - who are usually most aware of culturally approved

ansvers - suggests that the data are not simply the typical findings

vhich report that higher status people want more cultural and cultured z
| |
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Educationel Uses of TV

In discussing what pecple learn and can leern from ™V, I have al- ;

ready suggested most of the educational implications of our findings,
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for i¢ peopie learn from IV, they do so in a much different setting than

that of the school. Commercial television - and most likely public

; television as well - cannot be used as a deliberate educationel tool as

A e L .

an extension of the school system or even of adult education. Although
? viewers may learn when they watch television, they learn different

things under different circumstances than they do in a school situation,

e e

and the aims and procedures of the school cannot'bg_transferred to the

 television program. Our study suggests that not many people will use
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entertainment media for deliberate schooling purposes. This is perhaps .

brought out best by the finding that when adolescents described the TV

.

figures they would like to have as teachers, they did not pick people

on the basis of the same criteria they used to describe better class-

room teachers.

e
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The data suggest, however, that some of the virtues of television

o

§ can be transferred to the school. The questions which we asked
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adolescents about changes they wanted in their schools, which are re-
ported more fully in Chapter II, indicate that their primary demands
are for more humor and lightness in the classroom, and for more freedam
from arbitrary school regulations. These findings suggest that the
students mey want a school situation which is closer to that of TV,
with education using some of the entertainment methods of TV and the
freedom from restrictions enjoyed by the TV viewer at home.

I do not mean to suggest that school should be entertaining con-
stantly, or that the classroom situation can duplicate that of the TV
viewer. The school can, however, draw some lessons from TV and make
education less of a drudge, and the student role less like that of a
captive. The school can also draw on TV, and use its themes to make
education more contemporary and more related to the culture of TV, not
necessarily by adopting that culture, but by including it in the cur-
riculum and weighing its pros and cons in the classroom. If adolescents
watch TV programs that deal, however fictionally, with social and per-
sonal problems, the classroom can compare the TV treatment with other,
perhaps more professional treatments, and thus use the school as a
corrective for mass media treatments, even while the popularity of the
mass media are used as a corrective for the school's reliance on peda-
gogical versions of social reality. If TV's depiction of the American
middle-class family in the endless family comedy series is inaccurate,
the school can so inform its students, but by using these series as a
teaching tool, the school can also initiate instruction in family
dynamics in a more appealing fashion than by resorting to a textbook

on the subject.
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Finally, the findings suggest - although only indirectly - that
there is little reason for education's hostility toward TV. Our data

back up earlier findings that the vievers are not a passive population

vho hang on to every word and image that comes across the screen and
will be swayed by what they see. All in all, TV is neither a negative
influence nor, for that matter, a very positive one. Judging from our
data, it is simply not that influential in changing peo_plefs behav:l.or.
and attitudes -- that is, there was frequently no correlation between
TV viewing and behavior and attitudes. Indeed, it is probably less
persuasive in this respect than the school, for there is more variation

in response to TV by people's educational level -- by the number of years

they spent in school -~ than by the freguency with which they watch TV.
TV and the school are both educational agencies, but they are quite

different in what they teach and how they teach. Consequently, it is

doubtful that one can replace the other, or even adopt the methods of
the other. Rather, educators ought to accept TV for what it is -- an

instrument of diversion that also may teach, but does not present real

competition for them. When all is said and done, the subjects that
people need to know to live their daily lives are taught in school more

often than on TV. Conversely, TV ought to accept education for what it
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is as well, and treat it as an educational agency, rather than as a

haven for frustrated spinsters like "Our Miss Broo " or for miracle

workers like "Mr. Novak."

Implications for Future Research

Although, in the preceding two sections of Part I, I have argued

as if our survey had revealed what and how people learn from TV, in
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fact the survey has only provided some findings on people's usage of TV
and their reactions to present and hypothetical programming. It did

not and cannot provide data on the learning process itself.

Such studies would require more complex methods: & mixture of

L
e i e v e e ok e e ey s Wy
v

observation of people while they are watching television, complemented

: by open-ended interviewing and free-floating discussions of what they

T e

have seen, how they feel about it, what they have learned from it that

e~ Rr 0

they did not know before, what they would like to see, vhat they would

like to learn (if anything), and from what kinds of programs, characters,

.
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actors, newscasters, and commentators. This type of research must be

carried out over a long period, confronting verious types of people with

the whole range of present and alternative programming.

Such studies ought to concentrate on three topics. One is the pro-

cess ¥ learning. We know a little ebout how pecple learn in school,
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although precious little as that; we know nothing about how people learn

e

from TV or the other mess media. A second, and perhaps more important

e s b

topic is what people learn. The findings on the role that selective |
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perception plays in TV viewing, and our own data on the preference for
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censorship by some people of scme kinds of news indicates clearly that

what people learn is a function not only of what they already know, but
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also of what they want tc learn. This question has rarely been investi-
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gated in school 1earning,‘but the experience of slum schools suggests

that some of its students simply do not want to learn what the school

is teaching. They probably know how to learn much more adequately than

is commonly thought; the problem is that their previous background and
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their it: ge of what the future will be like for them provides them
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little incentive for learning what the school wants to teach them. Con-
sequently, there is great need, in both school and mass media research,
for studies of the learning process from this perspective, to determine
what people want to learn and why, and what they do not want to learn
and vwhy.

Finally, research is needed on what people would prefer to learn.
In addition to the cultural equipment which delineates what people want
to learn and want not to learn, there is also a repertoire of needs and
aspirations which provides clues as to what people prefer to learn --
what they need to know, cognitively and affectively, that they are not
receiving now, either from school or from the mass media. Consequently,
studies are needed that identify people's preferences and choices, not
by cenfronting them with interview questions, but by experiments with
alterrnctive learning situations that vary both the how and the what of
learning, and allow people to choose vwhat appeals to their needs and
their imagination. If I am correct in inferring from our findings that
there is some demand for more realism and naturalism in entertainment,
various forms of such entertainment ought to be created and tested
among a wide variety of viewers, watching on their home TV screens. If
this kind of "pilot prograrming" were available, it would be easy to
then interview its audience, and discuss with them what they have seen,
to determine to what extent it provides gratification, and more impor-
tent, material that is of some use in their own lives. It would be good
if public television could devote some of its energy to that kind of
programming, rather than concentrating on creating superior documen-

taries that will probably only appeal to the well-educated viewers who

already get the same content from various printed media.
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CHAPTER II: THE USES OF TELEVISION
AMOUNT OF USE

In two samples of New Yorkers including people who watched at least

S Ao - ———

three hours or more of television a week (not counting Saturdays and
Sundays), 74 per cent said they watched every day, 23 per cent 2-3 times

a week, and two per cent once a week. Sixty-two per cent said they

RN e o

watched ten or more hours during the week, the median being abaut 12

! hours, although 24 per cent said they watched more than 20 hours during

AT

the week.

iy e

These frequencies varied little between adults and adolescents:

59 per cent of the adults and 54 per cent of the adolescents watched ten

S T e

hours or more during the week, and exactly the same proportions watched

daily and less often. Nor was there any significant difference between
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the sexes, although boys 14 to 15 years old and men over 60 said they
watched nearly every day more often than anyone else, and 29 per cent

of the females in the sample as campared to 19 per cent of the males

R R P TR

in the sample watched 20 or more hours per weel_t. Again, the 14-15

and over-60 age groups were highest; for example, 37 per cent of the

girls 14 to 15 years old, and 4B per cent of wamen over 60 reported

SR AR AR 2 e

20 or more hours of viewing per week.

As expected, there vere some class differences in viewing frequency.*

SRR

Professional people watched less often and fewer hours during the week than

T Y P A

*Here as elsevwhere, we are assuming that occupational background and
education are viable indices of class, and differences by occupation

and education will be interpreted as cless differences.
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anvone else, but there was little difference among white collar, blue

l collar workers, and unskilled blue collar workers - who are sometinmes

reported to use TV less. Class differences were even less marked among
adolescents; respondents with professional fathers watched as much as
anyone else. Cross-tabulations by educational background came closer
to the expected finding; adults with eight grades of education and the
college educated watched fewer hours during the week than the high
school educated. Forty-six per cent of people with less than eight
grades of schooling watched ten hours or more, compared to 41 per cent
of college graduates, 68 per cent of those with some high school, and
64 per cent of high school graduates.

Sopiological findings that sugges: people who are socially isolated,
voluntarily or involuntarily, are more likely to use the mass media
were borne out as well. People vere asked whether they enjoyed doing
things "more when with a group of peoﬁle, or when just with one other
person, or by yourself." Among both adults‘and adolescents, those who.
preferred doing things by themselves watched TV more often than those
who preferred a group or anothef‘person. The finding was most marked
among adolescents, with 96 per cent of those preferring to do things by
themselves, watching nearly every day, as compared to 73 per cent of
those preferring group éétivity, and 68 per cent preferring one other
person. Similarly, 87'per cent of adolescent réspondents preferring
to do thing by themselves watched twenty hours or more, but only 51 per
cent of those preferring a group and 47 per cent of those preferring
another person. Among adults, however, the former watched fewer hours

than the other two types. This mey be a result of the fact that lower
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status adults, who prefer to be by themselves more than higher status

ones, also watch less TV.

PREFERENCES AND ATTITUDES

People were also asked what type of programs they enjoyed watching
most, and the results fall into expected patterns. No one program type
was chosen by more than 15 per cent of the sample, except comedy, chosen
by 17 per cent. Adveature programs (westerns and war stories) and mys-
tery or spy stories each were picked by 13 per cent, dramas and soap
operas by 12 per cent, variety and musical shows by 11 per cent, news
and documentaries by 10 per cent, and sports by 8 per cent. Comedy was
the special favorite of adolescents; adventure stories were preferred
by boys and men; mysteries by both sexes (although more in the adoles-
cent group than in the adult group); dramas and soap operas by adult
womeﬁ; variety and musical shows by femele adults and adolescents and
men over 60: and news and documentaries overvhelmingly by adult men.
Only one adolescent in the sample preferred news and documentary pro-
grams; but 25 per cent of men aged 21 to 59, and 35 per cent of men
over 60 described them as most enjoyable. Teenage dance and other
dance programs appealed to only 10 per cent of the adolescents, varti-
cularly 14 to 15 year-old girls, 26 per cent of whom chose these as their
favorite.

Class differences probably reflected differences in education,

and the findings were as expected: the professionals preferred news,
documentaries, and educational programs more often (although this was

also true of white collar adults), and blue collar respondents preferred
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various types of entertainment programs. Comedy was the Tirst choice
of teenagers from all classes, however, and there were no significant
class differences in other program preferences.

The adolescent sample was also asked to evaluate the TV fare; The
question read; "Thinking of everything that is available on TV, would
vou say you like most of the programs you see, a great many, a few, or
hardly any?" A third of the sample said it liked "most programs," 32
ner cent "a great many," 27 per cent "a few," and 7 per cent "hardly
any." As might be expected, heavy viewers were more likely to approve
of most programs; light viewers to approve of only a few. Also, adoles-
cents from blue collar backgrounds reported liking "most" programs in
larger numbers than those from white collar and professionel homes:
indeed, there was no difference here between white collar and profes-
sionei homes. The proportion answering "hardly any" was highest among
those from professional homeQ; those answering "a few," from white col-
lar homes. The same pattern obtained when the responses were analyzed
by the kind of work the adolescent expected %o do as an adult.

The hypothesis that non-white respondents do not approve of the |
fact that entertainment television presents mostly white performers
and white characters in its fictional progranming was not borne out.
Although only 26 per cent of the Negro respondents said they liked
"most" programs, as compared to 35 per cent of the whites, the latter
said that they liked "hardly any" of the TV fare most often. Class is
probably a more important factor than race in how people evaluate TV.

The attitude toward TV was also related to grade average in school;

23 per cent of the "A" students liked "most" programs, and 13 per cent
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liked "herdly any:" among "B" students, the proportions were 37 per
cent and 6 per cent: among "C" students, 30 per cent and 8 per cent;

and among "D" students, 33 per cent and O per cent.
USING TELEVISION FOR PROBLEM-SOLVING AND EMOTIONAL RELIEF

The respondents were also asked about more specific uses of TV,
particularly about various problem-solving uses. To begin with, they
were asked: "Have you ever seen anything on TV that helped you under-
stend a personal problem of yours, or that helped you make a decision
ebout something, other than commercials?" Since there was no incentive
for respondents to :find TV helpful if they did not feel that way, other
than to cooperate with the interviewer, the responses can be taken as
relietle although perhaps inflated somewhat. Moreover, people vere
left free to define what they considered helpful, and were thus judging
™ in relation to their need for help, the intensity of that need, and
the other sources of help available to them.

Thirty-seven per cent of the respondents in the two samples put
together said TV had been helpful; there were no differences between
adults or adolescents, or between the sexes. TV was somevhat more help-
ful to heavy TV viewers than to light viewers: 1l per cent of adults

watching less than four hours & week, 18 per cent of those watching four

to six hours, 25 per cent of those watching 15-19 hours and 30 per cent
of those watching twenty or more hours & week found it helpful.

Nor was TV more helpful to one class than another, although un-

skilled blue collar workers among the adults found it helpful in some-

what larger proportions than did the other class groups, and adolescents.
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from professional homes found it considerably more helpful, 55 per cent
responding positively. So did adolescents with proflessicnal and white
collar job expectations (cells are quite small Lere, and the findings
are not statistically significant.) The poorly educated found TV help-
ful no mofe often than the medium or well educated.

The people who might be expected to find TV helpful did not: adult
respondents who described themselves as having fewer problems and
frustrations than most people their age thought TV helpful as often
than those with more problems. Among adolescents, however, those who
thought they had more problems than their peers found TV helpful more
than the rest (38 per cent as compared to 25 per cent of those who
thought they had fewer problems than their peers, and 20 per cent of
those who thought they had about the same number of problems as others
of their age). Adults who said they scmetimes turned on TV to over-
come blue moods found TV no more helpful than those who did not use TV
as an anti-depressant, but 34 per cent of the adolescents who used TV

for this purpose found it helpful, as compared to 17 per cent of those

who did not use TV as an anti-depressant. Neither among adults nor

among adolescents did respondents who preferred to be by themselves
report that they found TV more helpful than those who preferred group
| activities or activities with one other person.

Of the approximately 100 respondents who found TV helpful, about
20 per cent mentioned documentary and educationel programs, but an
equal number picked entertainment shows, and only 10 per cent advice
shows, either religious or psychological in content. Fifteen per cent

vicked news programs and documentaries. Evidently, people find entertcin-

ment shows as "helpful" as those dealing specifically with problems




and problem-solving, although adolescents who said they had more problems
than other teenagers and those who used TV as an anti-depressant picked
educational and documentary shows twice as often as entertainment ones.
Advice programs still ran behind the news, nowever. The cells are

small, but there is some indication that, as expected, better educated
people find documentary programs more helpful, and less educated people

entertaimment programs.

Tue respondents were also asked how they found TV helpful, and 45

per cent said - in volunteered and open-ended responses - that it helped
them understand scmething about themselves or their society, mostly by
providing relevant information. Only 5 per cent said that TV helpgd them
make a decision, although 21 per cent said that TV reinforced ideas
they already held and backed up actions they were thinking of taking,
and arother 3 per cent said specifically that TV reinforced or justified
a decision they wanted to make. Four per cent said TV helped them to
change their mind, and 8 per cent to act differently, but as these
data show, TV reinforces the respondents' inclinations much more often
than it changes them. The answers people gave to this question usually
mentioned a specific program that had proved most helpful, and people
who picked entertaimment programs often said that a particular character
in a play or soap opera had faced‘a situation also being faced by the
respondent, and his or her solution - more often hers - gave the res-
rondent reinfbfcement for what he thought or planned to do.

TV was helpful, in the sense just described, in several types of
problems. Although respondents were asked whether TV heiped them in

understanding a personal problem, only 17 per cent described a purely
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personal problem, usually referring to ambivalence or anxiety over deviant
behavior and feelings. Another 13 per cent mentioned problems about
dating, marriage, and family life generally; 6 per cent, getting along
with people outside the family; 12 per cent, problems connected with
school and career uncertainties among adolescents, and job or career
uncertainties among adults. Eleven per cent reported being helped

with qQuestions of personal care, ranging from beauty care hints to health
protection, and among adolescents, a few respondents said that TV helped

them stay away from drug use. The largest proportion, 17 per cent,

found TV helpful on topics having to do with the community and the world
situation, one program or another clearing up confusion about the draft,
the war in Viet Nam, discrimination etc. (An answer was coded in this
category only when people said they got help rather than just informa-
tion irom TV, so that people who said they learned interesting faéts
about the world from TV were not considered to have been helped by it.)
Another 9 per cent said TV had helped them with purchase decisions and
with their leisure activities, frequently athletics. Generally speak-

ing, women used TV help on personal relations and care more often than

men; men mentioned school, job, community, and world problems more

often than women.
Respondents who said that they had never found anything helpful

on TV were asked what kinds of programs would be helpful to people in

understanding their personal problems. As might be expected, not many
volunteered ideas. Eleven per cent said flatly TV cannot help people
with personal problems because a mass medium cannot cater to the indivi-

dual's needs. Another 2l per cent said they did not know or did not
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suggest any programs, and 18 per cent gave vague or unclear answers
which suggested that the question did nct touch them enough to justify
a specific answer. Since relatively few people described types of
programs, their responses were not coded, although an impressionistic
tabulation indicated an interest, on the part of some at least, in
edvice programs that used psychologists and psychiatrists to answer
specific problems or: the air. Some mentioned Drs. Brothers and Franzblau
as examples.

We coded instead what kinds of problems people who did not find
TV helpful thought might be dealt with on TV, and the largest propor-
tion of those responding, 17 per cent (or about 35 per cent of those
mentioning problems), were interested in matters of family relations,
marrisge, divorce, and sex. Ten per cent (or a fifth of those mention-
ing problems) were interested in TV programs which provided a substitute
form of counseling about individual problems, and 8 per cent wanted
programs that would help teenagers stay out of trouble - and away from
alcohol, narcotics, and crime. These suggestions came as often from |
adolescents as from adults. The remainder were.interested in help on

problems with relationships outside the family; school, career and job

problems; and problems of community and world (4 per cent each).

Another question which gets at the use to which people put TV, or
at least at attitudes about its usefulness, asked people to agree with
one of three sﬁatements: "IV as a whole gives us a lot of illustrations
about how to live our lives." TV as a whole gives us few illustrations

about how to live our lives." "TV as a whole has nothing to say about

how to live our lives." Aitogether, 25 per cent of the combined samples.




agreed that TV gives a lot of illustrations, 39 per cent that it gives
a few, and 34 per cent that it has nothing to say about life. The
sexes did not differ in their opinions,.but adolescents felt TV was
more useful than adults, 28 per cent saying it gave a lot of illustra-

tions as compared to 19 per cent of the adults; 26 per cent saying it .

gave none, as compared to Ll per cent of the adults.

Class differences did not show a uniform pattern. When responses

were broken down by education, the college educated said that TV gave

a lot of illustrations more often than the rest of the sample, and the
high school educated, probably the audience to which TV caters most,
felt TV was illustrative least often. However, professionals and un-
skilled blue collar workers agreed that TV geve a lot of illustrations
more often than respondénts from other occupations. Among the adoles-
cents, those from unskilled blue collar homes alsq agreed that TV gave
a lot of illustrations more often, but those from professional homes
did not.

Adolescent responses were also broken down by the kind of work the
adolescent expected to do as an adult, and although there were no
differences in proportions agreeing with the first statement, the num-
ber who said that TV gives a lot or a few illustrations veried directly

with class, being highest among those expecting professional jobs and

lowest among those expecting blue collar jobs.

We expectéd that students who received poor grades in school might
therefore feel TV to be more relevant to their life, but this expecta-
tion was not supported by the data; respondents with a "B" average felt

TV gave a vhole lot of illustrations more often than "A" and "C" students.




Few respondents admitted to grade averages below "¢", however, so that

these date present no real test of the hypothesis.

Since blue collar people felt that TV gave a lot of illustrations,
there was also a correlation by race. Among adults, 3l per cent of
Negroes, as compared to 19 per cent of whites felt TV gave a whole lot
of illustrations; among adolescents, L2 per cent of Negroes and 25 per
cent of whites responded this way.

A comparison by religion showed that 35 per cent of Protestants,

25 per cent of Catholics, and 19 per cent of Jews thought TV gave a
lot of illustrations, but Jews, shown by some studies to be more frequent
consumers of mass media fere than other religious groups felt least

often that TV had nothing to offer in the way of illustrations.

People who thought they hed more problems than their peers felt
that TV gave a lot of illustrations about life, although the differences
between them and those who thought they had fewer problems was small.
People who felt TV had helped them understand or deal with a personal
problem naturally thought TV gave a lot of illustrations about life
more often than those who did not think they; were helped. People who
used Tvlas an anti-depressant, and people who;séid they had felt es-
pecially cheerful because of a Tv'program,_réSponded similarly.

Frequency of viewing made some difference in response, but only at
the extremes - and negatively. Of those watching less then four hours
a week, 28 per cent thought TV gave a lot of illustrations; of those
watching twenty hours or more only 19 per cent felt that way.

People were also asked whether they used TV to overccme depression:

The question read: "Do you ever turn on the TV to help you get over




feeling blue or a bad mood?" Fifty-five per cent reported that they
did so - 61 per cen% of the wcmen and 48 per cent of the men; 49 per

cent of the adults but 60 per cent of the adolescents - and the 1k to

17 age group more than the 18 to 19 age group. Class differences were

minimal; white collar adults made more use of TV for this prupose than
professional or blue collar people, but there was no relationship with
parental occupation among adolescents at alll Sixty per cent of the
college educated, 45 per cent of the high school educated, and 50 per
cent of those with grade school education or less said they used TV as
an anti-depressant; among adolescents, there was no pattern by job
expectation. |

Frequency of viewing seemed to make a difference; lieavy viewers
used TV as an anti-depressant somewhat more often than light viewers,
particularly among adolescents; 47 per cent of the adolescents who
watched TV less than four hours a week but 89 per cent of those who
watched twenty hours or more. However, among adults, the difference
between the two groups was only 19 per cent.

People who said they had more problems than others their age used
TV as an anti-depressant more than other respondents - among the adults,
62 per cent who thought they had more problems than their peers and only
41 per cent of those who thought they had fewer problems. And among
adolescents, but not among adults, respondents who enjoy doing things
more by themselves than with other people used TV as an anti-depressant
more often than the remainder of the sample. These data suggest that
adolescents may be more affected by TV than adults.

We also wondered whether Negroes would use TV to overcome bad moods

us often as white respondents. Among adults, only 31 per cent of Negroes
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but 53 per cent of whites said they turned on the TV to overcome a bad
mood; among teenagers, it was 54 per cent and 63 per cent respectively.
Adult Negroes were almost entirely drawn from semiskilled and unskilled
blue collar workers, who do not use TV as often for this purpose as white
collar workers, but Negro adolescents came from more affluent homes as
well, so that the findings may reflect class differences rather than
racial ones,

The kinds of programs which helped people feel better were of course
almost entirely in the entertainment category, and as might be expected,
55 per cent chose camedy. Eighteen per cent of the men found relief
in adventure stories; 15 per cent of the women, in dramas, and 30 per
cent of the women (as compared to 14 per cent of the men) in variety
end mvsical shows.

The previously discussed questions all sought to determine whether
peorle deliberately used TV to achieve a cognitive or emotional purpose.
The respondents were also asked in a variety of ways whether TV affected
them emotionally although it might not have been deliberately used for
such a purpose. For example, people were asked if they ever felt "es-
pecially good" because of a TV program they watched, and 82 per cent
said yes, - 78 per cent of the adults, and 86 per cent of the adolescents.
Among both adults and adolescents, those who said they turned on the set
to overccme depression felt "especially good" more often than those
who did not tufn on the set for this purpose, and so did adults (but not
adolescents) who described themselves as having more problems than
other people their age. Evidently, then, TV can bring emotional relief

to the anxious. The prograsms that made people feel especially good were
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largely the same ones they used to overccme bad moods, with comedy
again the choice of more than half the respondents.

People were also asked whether they had "seen anything on TV that
was really exciting" to.them, and 60 per cent responded positively -

57 per cent of the adults and 63 per cent of £he adolescents. The
responses were affected somevwhat by class; professionals and the college
educated found TV more exciting than those ﬁith lower status jobs and
less education. So did adolescents from professional homes and with
professional expectations. Adults vwho said they had more problems than
others their age found TV exciting less often than those who said they
had fewer problems; but adolescents who thought they had more problems
than their peers found TV exciting more often than the rest of the
adolescent sample. Among both age groups, people who used TV as an
anti-depressant found it exciting slightly more often than those who
did not. People in both age groups who enjoyed doing things by them-
selves did not find TV more exciting than those who preferred group or
diacid activities.

There was considerable diversity of opinion about what kinds of
programs were exciting. No one kind of program was mentioned frequently,
although about 20 per cent picked science fiction, suspense, mystery,
and spy stories. This was particularly the case with the adolescents
sample. Fourteen per cent picked news of disasters, including war; 9
per cent, fictional accounts of war, adventure, and westerns; and 10
per cent, sports. Higher status”énd better educated respondents defined
exciting differently; they found TV adaptations of plays and informative

documentaries exciting more often than suspense or adventure programs.
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Teenagers who thought they had more problems than others of their age
found war, disaster, and adventure (fictional and non-fictional) ex-
citing in larger proportions than teenagers who thought they had fewer
problems; adults who used TV to overcome depression found science fic-
tion and other suspense stories exciting more often than the rest of
the sample, as did adults and teenagers vho enjoyed being by themselves.
People who reported being excited by TV were asked what about the
program mentioned excited them. Judging from the major- themes in their
response, 13 per cent pointed to fighting, killing, and violence; approx-
imately 10 per cent each to suspense, supernetural, or shocking occur-
rences; to heroic behavior on the part of an individual; end to action
and competition between characters in general. Interestingly enough,
women mentioned fighting and violence as well as suspense more often
than men; men preferred heroic behavior more often than women. Adoles-

cents mentioned fighting and violence twice as often as adults; adults

mentioned heroic behavior twice as often as adolescents. Class differences

were hard to determine because the cells were small, but there is some
indication that fighting and violence is more exciting to blue collar
respondents, particularly adolescents, than to‘others. Adults who
thought they had more problems than others their age shunned fighting
and violence altogether; among teenagers the proportion was no higher
than for respondents who thought they hed fewer problems. In fact, :
people who described themselves as having more problems than others their
age were excited by much the seme programs in the same proportion as
the rest of the sample.

In another attempt to find out how much TV affects people, the

respondents were asked; "Do you ever feel blue because of a TV program
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you watched?" Fifty-two per cent said that TV had this effect -- 4L
per cent of the adults, but 59 per cent of the adolescents -- thus in-
dicating agein that adolescents seem to be affected more by TV than
are adults. Similarly, women were more affected than men, and although
younger adolescents did not say they felt blue more often than older
adolescents, people over 60 were much less affected than the other
adults. Once again, class played some role; there was no variation by
occupational level or adolescent job expectation, but the college edu-
cated said they felt blue because of a TV program more often than the
high school educated, and those with eight years of school or less said
they felt blue least often. White adults said they felt blue more of-
ten than Negro adults; among teenagers it was the reverse, thus sug-
gesting either that race does not affect this reaction, or that Negro
adolascents are more depressed by '"white TV" than adults. Frequency
of viewing made no differences.

People who feel they have more problems than others their age
were not depressed by TV in larger numbers than the rest of the sample,
although there was a statistically insignificant trend in this direction
among adolescents. But people who used TV as an anti-depressant said
they felt biue as a fesult of watching TV more often than those who did
not use TV for this purpose, particularly among the adults; 54 per cent
of the former and 35 per cent of the latter said that TV made them
feel blue.

Two kinds of programs were mentioned as making people feel blue.
Dramatic stories, including soap operas, were mentioned by 66 per cent
of the women, (and by 46 per cent of the meq). News and documentaries

affected men somewhat more than women; adults (who watch such programs
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more often) were affected more than adolescents. This would help to
explain why people are not that interested in watching TV news, a point
that will be further discussed in Chaptér:III.

A couple of other questions were used to investigate how much TV
affects people, particularly adolescents. First, both samples were
asked to rate themselves as "conversationalists," that is, whether they
felt themselves to be above average, average or belcw average. Seventy
per cent of the adults rated themselves as average, 22 per cent as above
average, and 9 per cent as below average, and the proportions were not
affected by whether the respondents were heavy or light TV viewers.
Among the adolescents, however, the answers were different. First,
only 50 per cent thought they were average; 32 per cent thought they
were above average and 17 per cent below average. Among light viewers
in the adolescent sample (those watching less than six hours a week),
60 per cent rated themselves as average. Among the heavy viewers
(those watching twenty or more hours a week), only 39 per cent thought
tﬁey were average conversationalists, while 4l per cent thought they
were above average and 21 per cent below average. The findings are
the same for those watching 15-20 hours a week. Thus, there appears
to be a correlation between frequency of TV viewing and skill in con-
versation (or at least positive self-image relating to skill in con-
versation). Although the existence of such a correlation does not
necessarily imply a cause-effect relationship, the findings suggest
that TV may help in developing adolescents' conversational skills or

confidence in such skills.

PO T




(¢!

The adolescents were also asked two questions dealing with their
willingness to resist social pressure. The first question asked, "What
about yourself would you least consider changing, even if people tried
very hard to make you do so?" Twenty-three per cent of the respondents
said they'ﬁould make no change, but among lighf viewers, only 13 per
cent said so, and among heavy viewers, the proportion rose to 27 per
cent. The difference is not‘statistically significant, and is only
suggestive, for other factors may be much more important in resisting
the pressure to change. The adolescents were also asked, "Is there
anything about yourself that people like that you would want to change?"
Forty per cent said they would change something, and thus go against
the social streem. Among light TV viewers, only 27 per cent said they -
would change; among heavy viewers, 39 per cent did so. Perhaps some
heavy TV viewers seem to be able to fight conformity more, although
it should be emphasized that these findings are correlations; they do
not demonstrate a cause-effect relationship.

Finally, people were asked how often things seen on TV appeared
in their dreams, a question that taps, however primitively, the extent
| to which the medium reaches the unconscious. Of course, people may not

want to admit that they dream about TV, and of course they do not remem-

ber all their dreams, so that the question is little more than an approxi-

mation of the actual extent of TV - inspired dreams. Most people said
they dreamed about TV programs never or only very seldom; 61 per cent

of the adults said never and 31 per cent said very seldom. Among adoles-
cents only 20 per cent said never, and 52 p;r cent said very seldom.
Only 8 per cent of the adults but 27 per cent of the adolescents said

they dreamed about TV very often or sometimes, another indication that
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TV affects teenagers more than adults. The data suggest that the 14-15
age group is most affected by TV by this criterion.

Class did not affect the amount of dreaming, nor did the conscious
excitement generated by TV, for people who said they had seen something
exciting on TV did not dream about TV in larger numbers than the rest
of the sample. Among those who saw something exciting, war and ad-’
venture programs as well as science fiction generated TV dreams more
than news programs, including news about war and disaster. Similarly,
people who said they felt blue as a result of a TV program did not
dream about TV more thaﬁ others. People who said they had more prob-
lems then others their age did, however, dream about TV more than those
who said they had fewer problems. Among both adults and adolescents,

10 per cent of those who said they had more probleﬁs had TV dreams, as
compared to 2 per cent and 6 per cent of those who said they had fewer
problems. The differences are not statistically significant, however.

Frequency of viewing made a difference; adult heavy viewers dreamed
somewhat more about TV than light viewers, and adolescent heavy viewers
dreamed about TV very often and sometimes twice as much s light viewers.
None of those watching four hours or less; 19 per cent of those watching

L-6 hours and 37 per cent of those watching twenty hours or more said

they dreamed about TV often or sometimes.
Among adolescent respondents, it was also possible to compare the
therapeutic use of TV with attitudes toward present TV programming, to

discover whether respondents who liked most present TV would glsb find

TV more helpful - and whether people who find TV helpful aléo like most

of what is now offered. The data reveal that respondents who liked most




available TV programs did not find TV more helpful in understanding a
personal problem than those who liked few or herdly any programs, al-
though those who liked a great many reported the greatest emount of

help. The pecple who found TV helpful did not like available TV more

often than those who had not found TV helpful, however.

The adolescents who thought they had more problems than their peers
did not like available TV programs more or less than people who thought
they had fewer problems; nor did people who liked most TV have more
problems than those who liked it hardly at all. Respondents who used
TV as an anti-depressant liked available programs somewhat more than
those who did not use TV for this purpose, but the respondents who
liked most or a great many of the available TV programs used TV as
an anti-depressant more often than those who liked few or hardly any
of the programs. As might be expected, respondents who said they felt
"egpecially good" because of a TV program they watched liked present
TV programs somewhat more than those who had not felt so gratified, but
the people vho liked most TV programs did not feel especially good more
often than those who liked fewer TV programs. Curiousiy, people who
have been depressgd by a TV program like most TV programs somewhat more
often than those who have not been depressed.

Adolescents who dream very often about things fhey have seen on
TV do not like present programs any more or less than those who dream
about TV infrequently, but people who never dream about TV like it con-
siderably less. Conversely, the respondents who like most TV programs
do not dream about TV any more than those who like present TV less or

not at all.




Finally, people who enjoy doing things more by themselves are less
satisfied with TV than those who like group activities, and slightly
less satisfied than those who enjoy activities with one other person.

In other words, the amount of satisfaction with TV was sometimes
but not always related to emotional consequences. People who use TV
for help or for emotional relief tend to 1like TV a little more than
those who do not, but people who like present TV a lot go not thereby

make use of it for therapy or dream about it.

SCHOOL USE OF TV EY ADOLESCENTS

The adolescent sample was asked whether TV was helpful to their
schoolwork, and, in a series of questions about changes they wanted in
the school, whether they would like TV personalities as teachers.

Ndolescents were asked, "What have you seen on TV that helped you
with your schoolwork - other than programs assigned by your teacher?"”
Fifty-one per cent of the sample said they haed seen nothing on TV that
helped with schoolwork; another 7 per cent were vague or did not answver
the question; 32 per cent then, had seen something helpful. Those who
responded positively to the question were asked how TY had helped with
the schoolwork. Among helpful programs, 12 per cent of thg whole sample
mentioned news and documentaries; 8 per cent, science programs; 7T per
cent, "cultural programs,” i.e., programs about history or the humanities.
Another 8 per cent mentioned verious kinds of entertainment programs.
Only 3 per cent mentioned programs appearing on Channels 13 or 31, the
city's educational channels.

The respondents' school status did not affect their answers; break-

downs by grade, kind of academic progrem (general, vocational, commercial,
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or academic), and grade average in school showed no pattern, suggesting
that what adolescents did in school and what they saw on TV were two
separate worlds. There was no difference in response to this question
by adolescents with professional, white collar or blue collar job ex-
pectations, or by differences in parental occupation.

Respondents were not very speéific about the kind of help they
received from TV. Fifty-eight per cent of those who were helped said
that TV provided more information, or more detailed information on &
topic of interest, or just that TV helped them; 24 per cent went fur-
ther, and said that TV provided explanations rather than just informa-
tion; and 10 per cent said that TV helped with homework, papers, or
tests. Interestingly enough, only 5 per cent mentioned TV as a medium,
saying that a visual presentation provided ﬁelp beyond what they had
gotten from school textbooks.

The responses to questions about how adolescents would like to

see their schools change will not be described in detail here, but

 some of their implications for TV can be suggested. About 65 per cent

of the sample Suggested courses that are not taught now; the largest
number of courses mentioned, 32 per cent were academic ones. Even so,

a similar proportion were courses with direct occupational implicatioms,

. i.e., those which sounded more like job titles than courses. Sixteen

per cent were courses'about sex and marriage; another 31 per cent were
courses about other personal and interpersonal relationships; 1l per

cent were courses about leisure activities and other aspects of "youth

culture." There is no suggestion that TV could teach these subjects

better than the schools; these data only indicate the demand that exists

for them.
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On the question of éhanges in the ways of running the school and

rules about how students should behave, the major response asked for
something which TV has in abundance, at least for the viewer - freedom
from restrictions. Of the 63 per cent who wanted change, fully 81 per
cent said they wanted more freedom - in what to wear, in course selec-
tion, class attendance, going out for lunch - and just more freedom
and fewer rules in general.

Forty-nine per cent of the respondents (L3 per cent of the boys,
and 54 per cent of the girls) said that they had seen people on TV whom
they would like to have as teachers. Seventh and 8th graders were more
interested in TV personalities as possible teachers than older students
(except 12th-graders), and those in vocational and academic programs
were more interested than those in general and commercial courses.
There was no pattern when the data were broken down by future job ex-
pectation, but students from professional homes and from skilled and
semiskilled blue collar homes were more in favor of TV personalities
as teachers than students from white collar backgrounds, and students
from unskilled blue collar backgrounds were least interested.

The students who watched TV more frequently wanted TV personalities
as teachers somewhat more often than the infrequent viewers; LO per
cent of those who watched less than four hours a week, but 57 per cent
of those who watched 20 hours or more during the week. Although we ex-
pected that students who preferred "fentasy-oriented" TV would be more
partial to TV personalities as teachers than those who preferred "reality-
oriented” TV, the obverse was true, if one question about a choice of
hypothetical programs is any indication. Fifty-seven per cent of the

adolescents who preferred "a story about people that live the way most
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people do'" favored TV nersonalitiez as teachers, as compared to l&'l'per
cent of those who preferred "a story about people that have unusual ad-
ventures."
The respondents were quite clear as to vham they wanted as teachers; "
most of them mentioned specific names. The largest proportion, 37 per
cent, mentioned individual actors, particularly stars of favorite IV
series. Another 18 per cent mentioned news announcers and commentators,
mainly men like David Brinkley, Chet Huntley, and Walter Cronkite.
Fifteen per cent wanted comedians, especially Lucille Ball and Danny
Kaye; 7 per cent mentioned Mr. Novak, the teacher in a TV series about
school that was shown a few years ago, and another 10 per cent mentioned
characters in other TV series. On the whole, boys mentioned male TV
personalities, and girls, female ones.
The students were also asked why they wapted the TV personality
as a teacher, and their answers suggest that they were responding to what
they saw in the TV personalities, rather than to TV itself.. Only 3
per cent wanted their choice because he or she was glamorous, or a star,
and would thus bring the show business mystique into the school. The
largest proportion, 32 per cent, pointed to the TV star's personality;
describing him or her as "funny, kind, attractive, or sweet." Many of
the respondents saici in fact that they wanted a comedian or actor because . -
he was funny and humorous, suggesting that they wanted more laughter in

the classroom although some said he or she is "cute," or "handscme,"

indicating some sexual attraction to the TV personality. Twenty-one
per cent picked the TV personality because of his skills -- his ex-
pertise or knowledge of his field - a criterion they also sought in
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school teachers. Seventeen per cent picked the TV personality because
they felt he understood students, was patient with them, or knew how
to make them learn - another quality also wanted from school teachers.
Fourteen per cent said they wanted the TV personality because he could
coomunicate, is interesting and knows how to teach and how to explain
things to people.

We compared the qualities ascribed to TV personalities selected
with the qualities listed by respondents as desirable in teachers (when
asked the kind of teacher they would want if they could change their

school) and found only partial congruence, suggesting that the respon-

: dents were reacting to the particular TV personalities, rather than shap-
ing their preferences for teacher behavior by what they saw on TV. For
example, of the students who wanted more expert schoolteachers, only
26 per cent picked the TV personality they wanted as a teacher for
beiné an expert; of those who wanted & teacher who knew how to teach
and coomunicate, 36 per cent picked a TV personality because of his
communication skill; and of those who wanted a teacher who understood
students, only 15 per cent picked a TV personality they thought had
these qualities. When it came to personality factors there was more
congruence; of those who wanted a livelier teacher with more of a sense
of humor, 57 per cent picked a TV personality with these characteristics.
In other words, students seem to be saying that they know what
kinds of teachers they want, and that their criteria are by no means
derived from TV - or from the TV figures they would like to see as
teachers. Except for the students who wanted a teacher with "more

personality,”" just over half of whom also picked a TV figure with that

Aruitoxt provided by Eic:

ERIC




79

quality, the students were indicating what kinds of teachers they wanted
in school, and parenthetically voting for a TV personality who might

have entirely different virtues.
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CHAPTER III: THE USES OF TELEVISION NEWS

AMOUNT OF TV NEWS VIEWING

Respondents were first asked about the frequency with which they
watched two types of news programs, the half-hour network news programs
that come on in the early evening ("The Huntley-Brinkley Report" on
NBC, "The CBS Evening News with Waltgr Cronkite," and the then “"Peter
Jennings with the News" on ABC), and the 5-to-30 minuté station pro-
grams which come on at various hours during the day giving national
and international as well as local news.

Table 1 reports the frequencies with which our respondents watched
these programs, and compares them to frequencies for general TV vieﬁing
and "reading the national and international news pages of a newspsper.'
A8 oiher studies have shown, news programs are viewed less often than
other TV programs, particularly by adolescents. In fact, adolescents
watch TV as often as adults, but they watch news programs much less
often. Moreover, both adults and adolescents reported that they read
the papers more frequently than they watched TV news, questioning a
recent Roper finding that TV has replaced newsﬁapers as the public's
primary news source.®

Actually, our data suggest that the different news media attract
different audiences. All the media seem to attract older people; news
may be of more interest to them than to younger people, for 83 per
cent of m;n and 62 per cent of women over sixty reported near-daily

newspaper reading.

*pelevision Information Office, "The Public's View of Television and
Other Media, 1959-1964," (New York: T10, no date), p. 2.
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TABLE 1

A COMPARISON OF USE OF NEWS MEDIA, FOR ADULTS AND ADOLESCENTS
(PERCENTAGE DISTRIBUTION)

Type of News Media
General Network Station ﬁ! Newspaper
Frequency TV Viewi News Reports | News Reports Readi
JAdults Adoles. ﬂidults Adoles.| Adults Adoles.|Adults Adoles.

Nearly every day (N 7h 52 25 49 32 69 45
2-3 times a week 23 23 16 2L 25 22 16 24
Once a week 2 3 6 11 9 1k 8 13
Every couple of weeks 0 0 1 5 5 10 1 6
Lels often than that 0 0 6 9 T 11 3 T
Never 0 0 20 25 b 11 3 5
N (202) (202) | (202) (202) |(202) (202) l(202) (202)

Retwork news also attracts older people, but these programs are watched

more by women, and by others who read the papers less, i.e., people of lower

socio-econonmic level and education.

Thus, 61 per cent of the men and 91 per

cent of the women over sixty watched one of the network news shows nearly

every day, compared to only 2L per'cent of the boys 14 to 15 years old and 29

per cent of the girls of that age. Although newspaper reading ﬁas somewhat

higher among the college-educated and professionals than among white-collar and

blue-collar workers, the reverse was true for network news viewing; blue-collar

workers reported watching nearly every day in larger numbers than professionals

and in the same numbers as white-collar workers.

Among adolescents, respondents

from blue-collar homes said they watched nearly every day more often than those

from white-collar backgrounds and about as much as those from professional and
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manegerial backgrounds. Similar findings developed by educational level
among adults; three-quarters of the people with O to 8 grades of schooling
watched nearly every day, as compared to 42 per cent of the high school
educated and 46 per cent of the college educated.

Frequency of general TV viewing was related to frequency of news
viewing. Heavy TV viewers tuned to the network news programs more than
light viewers; 36 per cent of those wﬁtching TV less than four hours
during the week and 60 per cent of those watching twenty or more hours
a week said they watched the network news nearly every day. The same
pattern was reported among adolescents, although at a much lower scale:
7 per cent of the least frequent viewers and 30 per cent of the most
frequent viewers tuned in regularly (nearly every day) to the network
news. Moreover, light TV viewers read the papers regularly somewhat
more c’ten than heavy viewers (82 per cent of those watching four hours
or less; 68 per cent of those watching twenty hours or more).

The frequency of TV news viewing wes also associated with & low
emount of newspeper reading. Although 77 per cent of those watching the
network news nearly every day also read the paper that often, only 58
per cent who watch once a week read the paper nearly every day. (Con-
versely, 58 per cent of the regular newspaper readers watch network news

regularly, as compared to 47 per cent of those who read the papers only

once a week). The differences are not large, the pattern is not linear, and

it does not hold for adolescents, but the frequency of getting the news
from one source reduces the frequency of getting it from another. Thus,
77 per cent of the adults who watch network news less than once every
couple of weeks read the paper nearly every day, suggesting agéein that

the two media attract somewhat different audiences.
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Much the same results were reported about viewing station news
programs, As Table 1 indicates, these programs are watched regularly
by a larger proportion of people than the network news programs, but
then there are many more such programs at various parts of the day.
Female members of the sample watched slightly more often than male
ones, and by and large, the pz?oportion of reguler viewers increased
with age, peaking at sixty plus. There were no significant class dif-
ferences among adults; among teenagers, those from professional homes
watched more than those from white-collar homes, and those from blue-
collar homes watched regularly less often than either of the other
groups.

| Watching statica news programs varied with the amount of watching
one of the three network programs. Of the people who watched the network
prograns nearly every day, 53 per cent also tuned to station news programs
that often, although the proportion was not much lower for less frequent
viewers of the network shows. Also, 56 per cent of these never watching
network news tune into one of the other news programs, suggesting two
kinds of audiences,--one that wgtches all kinds of TV news, and another
that limits itself to the brief newscasts. Five per cent of the adults
and 1l per cent of the teenagers said they never watched either kind of
newscast. |

Despite the wide prevalence of TV news viewing, the amount of
interest in the news programs is not intense. People were asked, "if
you could not watch any of these newscasts for several weeks, would
this bother you a great deal, somewhet, or hardly at all?" Among
respondents who watched the network news program, 56 per cent said

"hardly at all," 25 per cent said "somevhat," and 19 per cent said "a

great deal."
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Pemale respondents would be bothered more than maie ones, and
adults and old people considerably more than teenagers. In fact, 46
per cent of the adults responded "hardly at all;" 25 per cent, "some-
what;" and 28 per cent, "a great deal." Among the adolescents, the
figures were 67 per cent, 26 per cent and 8 per cent. Occupational
background made no difference, but adults with grade school or high
school education would be bothered more than college attenders.
Regular viewers of the news shows would be bothered more than infre-
quent ones, of course, although among adults even 4O per cent of
the regular viewers said they would be bothered "hardly at all," and
among adolescents, 61 per cent of the regular viewers responaed this
way.

%o had expected that regular newspaper reeders would be least
bothered by missing the network news, but this was not the case; irre-
gular readers missed TV news somewhat less. This suggests again a
bimodal population, one which seeks news in all media; another which
seeks it in only one, but is bothered little if it misses the news
even then.

The amount of concern about missing the news was éven less among
people who said they watched the network news less often than every
couple of weeks, but did watch the station newscaste. Seventy-one
per cent said they would hardly be bothered at all by missing the
station newscasts they watched more often; 14 per cent said "some-
what;" and 15 per cent said "a great deal." There was little dif-
ference between adults and adolescents, or between regular and irre-

gular viewers. Among adults who watch the station news nearly every
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day, 21 per cent said they would be bothered a great deal by missing it;
smong adolescents 11 per cent said so. Regular newspaper readers would
be less bothered than irregular ones, but then they would not find short

newscasts very illuminating.
REASONS FOR CHOOSING BETWEEN NEWS PROGRAMS

The nature of the interest in the news is suggested by a question
which asked why people watched one network or station newscast rather
than another. The analysis of the open-ended questions distinguished
between reasons having to do with the quality of news content, the
characteristics of the newscasters, and unrelated factors (for example,
the fact that the program appeared at a convenient time, or before and
after a favorite entertainment program on a favorite channel). The viewers
of station news explained their reason for choosing the program they did
as follows: U per cent mentioned the quality of the news content, 25 per
cent the characteristics of the newscaster, 18 per cent because of the
time it was on (84 per cent said they watched the late-evening shows, |
between 10 P.M. and 1 A.M.) and 46 per cent because of the channel on
which it was shown.

Reaeohs for choosing one network newscaster over another were
about the same. The analysis is complicated by the faet that in New
York, Huntley-Brinkley and Cronkite are on at the seme time, so that
time is not a factor in choosing. Comparing the choice between Huntley-
Brinkley and Cronkite, where time is no factor, 6 per cent of the adults
mentioned the news content, 54 per cent mentioned the characteristics of
the newscuf:er, and 22 per cent the channel. (The rest gave a variety of

reasons). Comparing the choice between Huntley-Brinkley and J ennings,
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where time is a factor, 5 per cent mentioned news content, 33 per cent

the quality of the newscaster, 15 per cent the channel, and 35 per cent
the time. CQmparlng choices between Cronkite and Jennings, the propor-
tions were about the same: U per cent, 37 per cent, 14 per cent and
30 per cent. 1In all instances, adolescents gave the same reasons in
roughly the same proportions. It is clear, then, that when time is a
factor, half the viewers watch fer reasons having nothing to do with
program; when time is not a factor, about a qnarter do so.

It is obvious that people choose between network news programs on
the basis of newscaster characteristics, not news content. The respon-
dents were asked which of the three network newscasts they watched more
often, and the renk order is the same a8 that then reported by rating studies.
Huntlev-Brinkley was chosen by 36 per .cent of the sample, Cronkite was
slightly behind, beingechosen by 32 per cent, and Jennings was last,
chosen by 26 per "eent, ‘There vas a éngnt but statistically insignifi-
cant pattern by sex; male semple members said they:watched Cronkite more
often in slightly larger numbers than female semple members. The latter
chose Huntley-Brinkley or Jennings somewhat more often. Age was & more
important factor in newscast preference, however. ‘Limiting the analysis
to men, half of those over sixty chose Cronkite, 23 per cent Huntley-
Brinkley, and only 5 per cent, Jennings. Adults 21-59 chose almost
equally between the fbrmer two, but only 19 per cent watched Jennings,
vwhereas the adolescents chose,Jennings, the youngest of the network
newscasters more often than the others.. In the total adult sample, 39
per cent picked'Hnntley-Brinkley, 35 per cent Cronkite, and 17 per cent

Jennings; in the adolescent sample, 35'per cent picked Jennings, 33 per




cent Huntley-Brinkley, and 28 per cent Cronkite.  (Five per cent of
the adolescents and 4 per cent of the adults said they watched no
single program more than another).

Class differences provide a better clue to which program is
chosen, Table 2 shows the choices for adults by several occupational
levels, and for adolescents by parental dccupational levels. The table
indicates that there is no simple pattern by class, alfhough there is
some suggestion that Huntley-Brinkley attracts people with higher job
status; Cronkite, people with low job status; and Jennings, more of
those in the middle. There are many exceptions; howevef, and adolescents

do not choose like adults.

TABLE 2

CHOICE OF NEWSCASTER AND OCCUPATIONAL LEVEL*
(PERCENTAGE DISTRIBUTION)

—_— Adults pational Level |
Techni- - Clerical 1led  SemiSkilled Unskilled
Profes- cians Semi- -Sales Blue-Collar Blue-Collar Blue-Collar
sionals professionals Workers Workers Workers Workers

Huntley- | 58 36 50 ° 29 b . k2 39
Brinkley ' B L

-0y

News-

caster All

Cronkite

Jennings

Watch
Equally

N

Huntley-
Brinkley

Cronkite

Jennings‘

Watch
equally

N

LN
14
14

(7)

18

46
0

25 46
10 13

10 | 8

30 39 35
‘ao‘ | 15
-5 0

Fdoles-
cents

(11)

(20)  (24)

4 (26)

(Parental Occupational Level)

22

33
Lk
o

(9Y

A'zo
0

80
0

(5)

(23)

53 3
22 e

26 18
0 6

(17)

: '. (28) 

36 15

29 3
. 32 L6
o L

@6 a3,

*#Percentages do not add up to 100 since "don't knows" are excluded. Since cells

are small for some occupations, not all occupational levels are tabulated here.
The category "All" includes all occupational levels, however.
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When one looks at adult preference by educationalAbackground, how=
ever, the class pattern becomes clearer. Of the people with college,
55 per cent chose Hnntley-Brinkley, 27 per cent Cronkite, and 15 per
cent Jennings. Convérsely, among people with eight grades of schooling
or less, 33 per cent pick Huntley-Brinkley, 50 per cent Cronkite, and
11 per cent Jennings.

In short, the better educated gravitate toward Huntley-Brinkley;
the least educated toward Cronkite. The break comes at high school.
Of those with some high school, 38 per cent watch Huntley-Brinkley, 41
per cent Cronkite, and 10 per cent Jennings; of those with high school
diplomas, however, 35 per cent watch Huntley-Brinkley, only 32 per cent
Cronkite, and 26 per‘cent Jennings. Again, there are no absolute pat-
terns, but the tendencies aré clear: the Huntiey-Brinkley audience in-
creases with higher education, Cronkite's decreases, and Jennings gets
more than his overall share from people in the middle.

These patterns are reflected by other data. The people who read
the papers nearly every dey (the better educated) watch Huntley-Brinkley
more; the people who read the papers once a week or less often are almost
entirely in Cronkite's audience (63%). The patterns are roughly the same

for adolescents. When it comes to frequency of TV news viewing, however,

‘there are no patterns, at least among adults, except that the proportion

choosing Hunfley-Brinkley and Cronkite drops off with less frequent view-
ing and Jennings' proportion increases so that 33 per cent of the once-a-
week viewers pick Jenhings. (Even so, each newscaster's total audience

is made up mostly of regulars: T4 per cent of Huntley-Brinkley's viewers

watch regularly, 19 per cent 2 to 3 times a week, and 7 per cent once a
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week; for Cronkite, the proportions are 72 per cent, 19 per cent, 6
per cent,'and another 4 per cent "every couple of weeks;" for Jennings,
65 per cent, 19 per cent, and 15 per cent.)

Among adolescents, regular viewers do not choose one program over
another, but those who watch once a week or less show up in Cronkite's
corner more often. The adolescent audience is also less regular; for
example, of Huntley-Brinkley's adolescent audience, 4O per cent are
regulars, 37 per cent watch 2 to 3 times a week, 19 per cent once a
week, and 5 per cent every couple of weeks, and the proportions are
similar for the other two news programs.

People were asked with open-ended questions to explain why they
chose the newscaster they watched rather than one of the others, and
then vere asked again why they chose him over the third man. Combining
the ansvers made it possible to code and tabulate an overall frequency
of the various reasons: time, channel, news content, and newscaster
characteristics. Among the various newscaster characteristics , three

stand out: news skills, communication skills, and personality. By

news skill, I mean being a better or more experienced news-gatherer, by
communication skill, I mean being a better news teller. By personality,

I mean such responses as being pleasant, kind, young, or sympathetic. It .
should be noted that men like Cronkite or Huntley actually do little or

no news-gathering--they only write and tell the news--so that the dis- |
tinction between news and communication skill is in the mind of the res-
pondent rather than a real difference, unless the respondent was referring

to the individual correspondents whom the newscasters call on to give news

from different parts of the country or the world.

ERIC
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The reasons respondents gave for choosing the newscaster they
watched most often are shown in Table 3. As the table indicates, there
are relatively few differences in the qualities associated with each
newscaster; people tend to see them as being more or less alike, partly,

of course, because they or their programs are more or less alike.

TABLE 3

REASONS FOR CHOOSING A NETWORK NEWSCASTER, BY NEWSCASTER
( PERCENTAGE DISTRIBUTION)

Adults: Newscaster Chosen |Adolescents: Newscaster Chosen

- Reason untley- Cronkite Jennings|Huntley- Cronkite Jennings
Brinkley Brinkley
Time 21 19 34 29 1l 32
Channe? 20 28 17 23 20 1k
News content 5 10 L 6 9 1
Newscaster: his news| 17 13 28 16 20 ok g
skill |
i
Newscaster: his com- | 17 21 15 12 22 22 |
munication skill '
Newscaster: his 10 6 2 10 13 b
personality
Other 10 L (o] L L 3
N (ou) (86) (47) (69) (45) (714)

Incidentally, the one quality that most distinguishes Huntley-Brinkley

from the other newscasts did not seem important to the respondents. Five
per cent of the adults and 4 per cent of the adolescents preferred havihg
two broadcasters, but 6 per cent and 4 per cent said they liked Cronkite

because he was by himself. Nor did Huntley-Brinkley receive more choices

ERIC
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on the basis of personality or communication skills than the other two
newscasters; if respondents liked Brinkley's dry and satiric approach,

and Huntley's straight reporting, a similar proportion found different per-
sonality and cammunication qualities among the other two newscasters equa.liy
wvorthy.

In order to compare class patterns with reasons, I tabulated reasons
adults gave for their choice of newscasters by educational achievement,
expecting to find that the better-educated would give more news content
end neuscaster-oriented reasons than the rest. This did not turn out to
be the case. In each group, about half chose the program they did because
of time or channel; 41 per cent among the least educated, U7 per cent among
the medium educated, and 47 per cent among the best educated. The choice
of programs on the basis of news content was also similar; 1l per cent, 8
per cent, and 6 per cent, respectively. Only when it came to news skill
and canmunication skill was there a difference, with the lesser educated
paying more attention to communication skill, the high school educated
paying more attention to news skill, and the college group split. Among
the least educated, 1l per cent cited news skill and 38 per cent communica-

tion skill; among the medium educated, 23 éited news skill and 12 per cent

communication skill; and among the best 'educated, 11 per cent cited the
former and 9 per cent the latter. Moreover, none of the least educated
chose their newscaster on the basis of personality, but 6 per cent of the
high school and 15 per cent of the college educated did so.

Yet whatever newscaster they choose, people seem not to miss him if
they cannot watch., About half the people said they would be bothered
"hardly at a._ll" by missing their favorite news program, although about

30 per cent of the Huntley-Brinkley and Cronkite viewers said they would
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miss their programs "a great deal" as compered to only 12 per cent of
the Jennings viewers. Adolescents said they would miss their favorite
a great deal in equal (and small) proportions, but 78 per cent said
they would miss Cronkite hardly at all, as compared to 66 per cent for
Huntley-Brinkley and 57 per cent for Jennings.

These data are more interesting perhaps for what they do not show
than for what they do show. No newscaster obtains a majority of the
audience, however it is cut, and of the reasons people give for choosing
one newscaster over another, few would distinguish one man (and one
program) from another. I suspect that these data tell us two things.
First, even though people view the network newscasts frequently, their
interest in the newscasts or the newscaster is not intense. Second,
the choice of newscaster does not seem to be significant; class dif-
ferences put more high status people in Huntley-Brinkley's audience
and more low status people in Cronkite's,}but this may well be due
as much to feelings about the network as to feelings ebout the news-
caster, for every network attracts somewhat different socioeconomic
levels in the audience. Third, since the reasons people give for
choosing one newscaster over another do not differ significantly by
newscaster, what they see in the newscaster of their choice may be
as much a result of their projections as of his image. Of course,
if the three news programs were radically different in content and
format - which they are not - one would expect larger differences
in type of audience and type of reason for choosing the newscaster.
But given the lack of differences between the programs, people seem

to choose one, and then see qualities in that program which justify

|
!
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their choice. What they make of the newscast er seems more-important

to people than what he is really like.
THE RELATIONSHIPS BETWEEN NEWSCASTER AND AUDIENCE

A study of the educational use of the mass media ought to dis-
cover what people learn from the mass media, but as noted before,
people cannot be asked this question directly. This is particularly
true with respect to news, for they see so much that they cannot
possibly tell an interviewer what they have learned, and whether
this learning mattered to them. |

Instead, we tried to study scme aspects of the relationship
between the newscaster and news program and the audience, particularly
how the audience perceives the newscaster and how it reacts to him,
and how much it is influenced by him. How people are influenced is
still not known; the conventional wisdom argues that audiences take
their opinions from the mass media, whereas sociological findings
suggest that people practice selective perception, choqsing the news-
caster who represents what they believe and misperceiving what he says
in line with their own beliefs. Our data indicate that the socio-
logical view largely, based on responses to queationa about network

newscasters, is more correct.

Perception of the Newscaster's Opinions and Respondent's Opinions on
Three Tssues ‘

First, we asked people how they perceived the newscaster's views
on three important issues and his political party preference, and
compared these data with the reSpondenta' own views and party pre-

ference. If their perceptions and their own opinions vwere similar,
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one could argue that they are influenced by the media, or that perfect
selective perception is taking place, but the data suggest that neither
is the case. People's perceptions of the newscaster diverged from
their own opinions, but there was a slight tendency for people with
particular opinions to feel that the newscaster agreed with them.

Moreover, since newscasters, perticularly on the three network
news programs, attempt to be objective in their news treatment and
neutral with respect to opinions, respondents who feel that newscasters
are not neutral may either be perceiving the latent Jjudgments that
creep into all news gathering or reporting, or they may be projecting
their own opinions on the newscaster. Our hunch is that the latter
is more often the case.

Tae initial question on newscaster-audience relationship asked
people how they thought the newscaster they watched most often felt
on three issues--the bombing of North Viet Nam, the President's
civil rights program, and a less well-known issue, giving foreign aid
to Communist nations. The next question asked people how they them-
selves felt on these issues.

The responses to the bombing issues are reported in Table k., The
data show, first, that only a minority see the newscaster as neutral,
and that there is considerable divergence between the respondent's
perception of the newscaster's opinion and respondent's own opinion.
Moreover, there is considerable difference between the adult and
adolescent perceptions of the newscasters, and a slight difference in
the opinion of the two age groups. Since the two age groups are watching
the same three newscasters, at least some of the respondents must either
be misperceiving the newscasters' opinions or projecting their own views

on the newscasters.
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TABLE 4

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION
ON THE BOMBING OF NORTH VIET NAM
(PERCENTAGE DISTRIBUTION)

Adults Adolescents
Perception Opinion Perception Opinion

Yor 27 L9 ' 33 47
Against 22 L3 Lo 48
Neutral 21 5 8 5
Don't know 30 3 19 1l

N (152) (152) (129) (129)

This is brought out more clearly in Table 5, where perceptions on
specific newscasters are compared to the opinions of the respondents
watching these newscasters. There was considerable divergence‘of the
perceptions of different newscasters, but respondents' opinions were
pretty much the same, particularly among the adults. Perception and
opinion came together only slightly; thus adult Huntley-Brinkley viewers
saw tﬁe pair as for the bombing least often, and were themselves for it
least often. Cronkite and Jennings viewefs thought these newscasters
were for the bombing twice as often as opposed, but the respondents

themselves were for the bombing by only a 5:4 ratio. Adolescents see

the newscasters as against the bombing more often than for it, but

their own opinions do not follow those of the newscasters either.
Interestingly enough, both age groups felt that Huntley-Brinkley
were neutral more often and for the bombing less often than their two

competitors, and that Cronkite was least neutral and most for the
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bombing. In actual fact, Huntley hai publicly described himself as a
hewk, and Cronkite hay spoken out against escalation of the war, al-

though neither have said so on their news programs. Clearly, people

perceive newscasters' opinions inaccurately, but they do not base

their perception on their own opinions either.

TABLE 5

PERCEPTION OF NEWSCASTER OPINION AND RESPONDENT'S OWN OPINION ON THE
BOMBING OF NORTH VIET NAM, BY NEWSCASTER WATCHED MOST OFTEN
(PERCENTAGE DISTRIBUTION)

Adults: Newscaster Watched Most Often

Huntley-Brinkley Cronkite Jennings

rception Opinion | Perception Opinion | Perception Opinion

For 2l L7 36 53 31 50

Against 22 43 21 43 ‘ 15 k2

Neutral 33 5 9 L | 19 L

Don't know | 21 3 3k 0 35 4
N (58) (58) (53) (53) (26)

Adolescents: Newscaster Watched Most Often

For 30 b7 38 46 32
Against 35 42 41 5k Ly
- Neutral 16 9 5 o 2

Don't know| 18 2 16 0 22
v e e | 6n G
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One can look at these data slightly differently, by esking re-
spondents of each view which newscasts they watched more often.
Presumably, if they are influenced by the newscaster or project
their opinion on him, they would pick the newscaster whose views
were closest to th;irs , but this is not the case. For example, as
Table 5 indicates, the adults felt that Cronkite and Jennings were
more pro-bambing and less neutral than Huntley-Brinkley. Even 8o, the
adults who were for the bombing chose the three newscasters in the
game proportion as the adults against the bombing; close to 4O per
cent chose Huntley-Brinkley and Cronkite; less than 20 per cent picked
Jennings. The few respondents with neutral opinions picked Huntley-
Brinkley slightly more often than Cronkite, but Jennings even less
often even though he was considered more neutral than Cronkite. Adoles-
cents followed the same pattern.

If the media influence people's opinions, regular vieﬁe;s of these
newscasts should show less divergence of perception and opinion than
irregular viewers, and more of them should see the newscaster as neutral.
Table 6 compares i)eréeption and opinion for viewers of | all newscasts
combined by frequency of viewing.

Among adults, but not among teenagers, reguler viewers saw the
newscaster as neutral more often, and they also did not know more often, -
thus suggesting that they were responding to his overt menifest neutral-
ity--but adnlescents who were regular viewers perceived the newscasters
in just the opposite fashion, the irregular viewers seeing him as neutral
more often. Irregular viewers among the adults also saw the newscaster

as pro-bombing much more often than regular viewers, and the opinion of
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regular viewers was closer to their perception of newscaéter's opinion than

it was among the 2 to 3 times-a-week group, but not that much apart emong

once-a-week viewers.

Among adolescent viewers, however, the most convergence

of perception and opinion occurred among the once-a-week viewers, and in

neither age groub ‘could one say that frequen~y affected the gap between

opinion and perception in a linear fashion.

TABLE 6

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE
BOMBING OF NORTH VIET NAM, BY FREQUENCY OF VIEWING
( PERCENTAGE DISTRIBUTION)

For
Against
Neutral

Don't
know

N

For

Against

Neutral :

Don't
know

N

| AdLults: Frequency oLf Viewing -
Nearly Every Dey {2 to 3 Times a Veekd Once a Week Less Often*
Perception Opinion|Perception OpinionjPerception Opinion Perception Opinion
20 LY Ly 56 50 67
5 LS 16 k1 8 33
27 7 9 0 8 0
28 3 3l 3 33 0
()  (ov) | () (@) | (2 @2
Adolescents: Frequency of Viewing
38 50 29 52 18 27 56 L
L2 Lh L2 42 L1 69 22 56
6 L 8 6 1k 5 0 0
1k 2 21 0 27 0 22 0
(50) (50) (48) (48) (22) (22) (9) (9)

#Cell too small for analysis.
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Since frequent viewers tend to come more often from lower status groups,

it may be that class is more important than frequency, and that there is

greater convergence of opinion and perception with decreasing class level.

The data are shown in Tables 7a and Tb.

TABLE 7a

PERCEPTION OF NEWSCASTER'S OPINION‘AND'RESPGNDENT'S OWN OPINION ON THE
BOMBING OF NORTH VIET NAM, BY OCCUPATIONAL LEVEL

( PERCENTAGE

DISTRIBUTION)

For
Against

Neutral
Don't know
N

For
Against

- Neutral
Don't know
N

For
Against

Neutral
Don't know
N

Adults (Occupational Level)

Clerical- Skilled Semiskilled | Unskilled
Professionals Sales Blue-Collar | Blue-Collar | Blue-Collar
Perc, OpinionjPerc. Opinion|Perc. Opinion/Perc. Opinion|Perc. Opinion

i+ 7 {30 50 (38 75 (3 4 |27 31
o7 29 > 25 8 25 30 55 23 62
14 o |30 15 | 13 o |23 o |12 u
1L o 35 10 42 0 18 0 39 L
(7) (1) |(20) (20) |[(24) (24) |((bo) (Mo) [(26) (26)
Adolescents (Parental Occupational Level)
22 57 48 39 2h L7 L3 o7 16 48
22 L 30 18 L7 L7 39 43 56 48
0 0 b 13 |12 6 4 0 8 l
56 0 17 0 18 0 1k 0 20 0
(9)  (9) {(23) (23) {(a7) (17) (28) (28) (25) (25)
Adolescents (Jbb’Expectation)*
3 5% |3 36 |60 70
b 39 |5 56 |20 30
L L 8 8 0 0
20 2 8 0 20 o
(u6) (46) {(25) (25) |(10) (10)

#The lowest blue-collar

cells are too small for analysis.
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TAELE Tb

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE

(PERCENTAGE DISTRIBUTION)

BOMBING OF NORTH VIET NAM BY EDUCATION, ADULTS ONLY

Years_of Schooling
0to8 9-12 13-17
Perception Opinion | Perception Opinion |Perception Opinion
For 2L 26 29 53 27 68
Against 29 59 22 43 18 27
Neutral 13 11 22 1 29 3
Don't know 33 3 27 3 27 3
N (38) (38) (72) (72) (34) (3u)

The tables show, first, that among adults, perception is not affected
by class, but opinion is; the higher status the job and the more years of
schooling, the more respondents favor increased bombing. Among adolescents,
those from higher status homes and'with higher status job expectations favor
bombing more than those ﬁith white-collar backgrounds and job expectations,
but not more than those with blue-collar backgrounds and job expectations,
Convergence between perception and opinion does not vary by class; there is,
however scmewhat more convergence among white-collar adults, the high school
educated, adolescents from professional homes, and adolescents with white-
and;plue-collar job expectations. Except for adolgscents with eubh job ex-
pecéations, these respondents are the heaviest viewers of network news.
| This would suggest that convergence may be correlated with class, rather than
frequency of viewing, and that the classes which watch TV news most show less
difference than others between their perception of the newscaster's opinion

and their own opinion. Even so, the convergeace is not very ciose.
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The responses on the second issue, the President's civil rights

program, show more divergence between perception and opinion than the

first issue. As Teble 8 indicates, both age groups are favorable and

opposed to the program more often than they take the newscasters to be.

Once more, adults see the newscasters as neutral more often than the «

adolescents, although they are themselves no more neutral.

TABLE 8

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION
ON THE PRESIDENT'S CIVIL RIGHTS PROGRAM
(PERCENTAGE DISTRIBUTION)

Adults Adolescents

[;rccpt:lon Opinion Perception Opinion

#
For 50 63 60 %
Against 9 2l 10 16
Neutral 17 8 6 5
Don't know 2k 7 2 b |

N (150) (150) (129) (129)

As before, there was considerable divergence between the perception
of the three newscaster's opinions on this issue, but respondents' opinions
wvere much the same. (See Table 9.) Agein, viewers saw Cronkite as most
"eonservative;" they had thought him to favor the bambing more often and

they saw him as against the civil rights program more often. Once more,

the respondents misperceived newscasters' views, for all the major newscast-
ers try to give neutral presentations on their news programs but are pri-
vately in favor of the President's civil rights program. Obviously, Cronkite

attracts a more conservative audience, and that audience sees him as more

©
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conservative. Thus, of the respondents favoring the civil rights program,
LO per cent chose Huntley-Brinkley, 32 per cent Cronkite, and 19 per cent
Jennings; of those against the program, 38 per cent chose Huntley-Brinkley,
bl per cent Cronkite, and 16 per cent Jennings. And although Jennings was
considered neutral most often, and Cronkite least often, 42 per cent of
the neutral respondents picked Cronkite, the same number Huntley-nrink;ey,

and only 8 per cent Jennings.

TABLE 9

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE
; PRESIDENT'S CIVIL RIGHTS PROGRAM, BY NEWSCASTER WATCHED MOST OFTEN
| (PERCENTAGE DISTRIBUTION)

Adults: Newscaster Watched Most Often

Huntley-Brinkley Cronkite — Jennings
Perception Opinion| Perception Opinion ) Perception _Opinion
For 53 66 49 o7 L6 69
Against 3 21 21 26 o) 19
Neutral 22 9 2 9 31 h
Don't know 19 3 28 8 23 8
N (58) (58) (53) (53) (26) (26)
Adolescents: Newscaster Watched Most Often
For 63 81 | 62 70 i 57 Th
Against 2 U 16 16 | 13 15
Neutral 7 5 5 11 E 7 2
Don't know 28 0 16 3 : 2L 9
N G ) LGN GD | Ge )
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There vas no pattera at all by frequency of viewing the newscasts; the

N

| gulsr adult viewers perceived newscasters in about the same way as irregular

1mrl, and their own opinions did not vary by frequency of viewing. Among

Aclescents, the convergence of perception and opinion was highest among the

|

egular and the most irregular viewers.

TABLE 10

(See Table 10.)

PRESIDENT'S CIVIL RIGHTS PROGRAM, BY FREQUENCY OF VIEWING
( PERCENTAGE DISTRIBUTION)

k SERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE

b

‘ *) o
gainst
Jeutral

B n't
KNow ‘

For
gainst
Neutral

Don't
Know

Adults: Frequency

"y m
re on nion rgeggu ioninion Perception Opinion Mgon Opinion
51 64 W7 59 50 67
11 20 6 22 0o 25
19 9 9 17 0
18 6 38 9 33 8
(204)  (104) (32) (32) (12) (12)
Adolescents: Frequency
66 66 48 73 59 91 89 89
ik 16 6 23 b 5 0 11
6 12 8 2 5 0o 0 o
1k 6 38 2 23 5 11 (o)
(50) (50) (u8) (18) (22) (22) (9) (9)

#Cell too small for analysis.
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TAELE lla

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE
PRESIDENT'S CIVIL RIGHTS PROGRAM, BY OCCUPATIONAL LEVEL
(PERCENTAGE DISTRIBUTION)

-

——

For

Against

Neutral

Don't know
N

Against
Neutral

Don't know

For

Against

Neutral

Don't know
N

Adults (Occupational Level)
Clerical- | GSkilled | skilled | Unskilled

Professionals Sales Blue-Collar | Blue-Collar | Blue-Collar

[Perc. gginionl Perc. Opinion!Perc. Opinion|Perc. Opinion|Perc. Opinion

86 100 (65 75 S5+ k2 Ju5 50 |3 77
0 o) 0 5 0 42 20 42 15 8
o 0 10 5 13 17 20 8 12 L
1 0 25 15 33 0 15 3 39 12
(7) (7) (20) (20) j(24) (au) |(40) (LO) 1(26) (26)

Adolescents (Parental Occupational Level)

67 78 61 83 53 53 61 gt 48 64
0 11 b 17 12 29 11 18 12 20
0 11 b ) 6 6 4 4 12 12
33 0 30 0 29 12 25 7 28 b
(9) (9) [(23) (23) |(a7) (17) [(28) (28) ((25) (25)

Adolescents (Job Expectation)#

72 T4 60 68 30 60
6 17 b 20 20 Lo
9 9 8 ¥ |10 0
13 o) 28 8 Lo o]

(46) (6) |(25) (25) |(10) (10)

#The two lowest blue-collar cells are too small for analysis,
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TABLE 11b

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE
PRESIDENT'S CIVIL RIGHTS PROGRAM, BY EDUCATION (ADULTS ONLY)
(PERCENTAGE DISTRIBUTION)

Years of Schooling

——0-8 9-12 13-17_
m Perception nion | Perception nion
For 48 57 Lk 59 Tn 85
Against 5 18 15 26 o 15
Neutral 11 13 21 7 15 0
Don't know 3k 8 19 8 15 0
N (38) (38) (72) (72) (3) ()

As Tables 1la and 11b indicate, both perception and opinion vary

with class directly; the higher the occupational status, the more often
viewers see the newscaster as being favorable to the civil rights program,
tnd are themselves for it. This is true for adults by occupation, adoles-
cents by parentsl occupation, and adolescents by job expectation, and for
adults by education as well (although the pattern is not perfectly linear
in this instance). There is some convergénce of perception and opinion,
more by education than by job status among adults,‘ and in all categories
among adolescents. Skilled and semi-skilled blue collars diverge in their
perception and opinion, however. Unskilled worker respondents are against
the civil rights program less often than they believe the newscaster to be,
but this cell is predominantly Negro. This is brought out more clearly in
Table 12, which indicates that Negroes see the newscaster as less favorable

to civil rights than they are, whereas whites see him as more favorable than

they are.




TABLE 12

PERCEPTION OF NEWSCASTER'S OPINION AND RESPONDENT'S OWN OPINION ON THE
PRESIDENT'S CIVIL RIGHTS PROGRAM, BY RACE
(PERCENTAGE DISTRIBUTTON)

Adults: Race Adolescents: Race

Whites Negroes “Whites Negroes
lberception Opinfon |Ferssption Oplnlon|Ferception Opiaion Perception Oplnion
Por 48 60 100 59 69 61 89
Against 9 27 6 0 10 22 11 b
Neutral 16 9 20 0 7 8 L 0

Don't 2l 9 13 0o 2l 1l 25 7
know

N (18) (118) (30) (30) (91) (91) (28) (28)

The finel issue, on the giving of foreign aid to countries behind the Iron
Curtain, is less publicized, and here the divergence between perception and opinion
is quite large. As Table 13 indicates, respondents were much less favorable to
the issue than they perceived newscasters to be.

More adults viewed Cronkite as taking the opposed or "conservative" position
than the other newscasters, and more saw Huntley-Brinkley as neutral once more.
Even 8o, there was no convergence of perception and opinion; those opposed to
foreign aid did not watch Cronkite more often, and those who favored it did not
watch Huntley-Brinkley more often. The adolescents saw the newscasters the same
way as adults, but the opposed did not watch Cronkite more often than the other
newscasters.

Frequency of viewing affected perception; irregular viewers saw the news-
caster as neutial more often; irregular viewers saw the newscaster as favoring

foreign aid most often; but the pattern existed only among adult viewers.
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Frequency of viewing also affected opinion, and in somewhat the aame‘ way;
regular viewers were neutral more often, but they were also opposed much
more often, and opposition did not change with frequency of viewing.
Adolescent regular viewers were opposed more often than irregular viewers;
perhaps the news had a "hawkish" effect on them.

There was no class difference in the perception of the newscaster's
view, but there was in respondents' opinions, thus producing considerable
divergence. Professionals favored the foreign aid policy, white-collar
vorkers were most often neutral or did not know, and blue-collar respondents
opposed it by an almost 2:1 mergin. Among adolescents, no clagss differences
appeared in perception or opinion. Roughly the same pattern appears when
responses are analyzed by education. Among adolescents, neither perception
nor opinion varied with class in any regular pattern, although adolescents
with blue-collar job expectations saw the newscaster as being favorable to

the program more often than they favored it.

TABLE 13

NEWSCASTER PERCEPTION AND RESPONDENT OPINION, ON GIVING FOREIGN AID
TO COUNTRIES BEHIND THE IRON CURTAIN
( PERCENTAGE DISTRIBUTION)

Adults Adolescents
Perception Opinion Perception Opinion
For 28 33 54 6l
Against 15 47 17 31
Don't know 18 12 9 2
Neutral 39 7 19 2
N (150) (150) (129) (129)

P T
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Perception of Newscaster's Party Preference and Regggndents' Preferences
Newscaster perception and respondent opinion was studied also by

asking people what they perceived the newscaster's party affiliation to
be, and which party they themselves were affiliated with. The question
read, "Do you think (the newscaster) is a Democrat, Republican, or scme-
thing else?" and, "How about yourself: are you & Democrat, a Republican,
or something else?" Journalists are commonly thought to be predominantly
Democrats, and, as Table 14 indicates, both age groups shared this concep-
tion, although the largest number did not know. The respondents were pre-

dominantly Democratic.

TABLE 1b

PERCEPTION OF NEWSCASTER'S PREFERENCE AND RESPONDENT'S OWN PREFERENCE OF
POLITICAL PARTY AFFILIATION
( PERCENTAGE DISTRIBUTION)

#

Rg:t;‘l Adults Adolescents
Affiliation Perception Preference Perception Preference
Democrat 32 63 | L9 Sl
Republican 11 15 | 19 19
Other 7 8 8 13
Independent 1 9 0 3
Don't know L9 5 26 11

N | (150) (150) (129) (129)

As Table 15 indicates, adult viewers saw the three newscasters as
Democrats in about equal proportion, but slightly more saw Cronkite and
Jennings as Republicans. There was considerable convergence between per-

ception and preference here, and some viewers were more likely to choose
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the newscaster whom they considered to have their own party preference.
Although the Democrats chose Huntley-Brinkley as often as Cronkite (35

per cent and 37 per cent, respectively), only 18 per cent of the Republi-
cans chose Huntley-Brinkley, as compared to 55 per cent who chose Cronkite.
This is a familiar pattern; the more conservative people perceive Cronkite
to be more conservative. Class pays a role, too, for the independent
voters, who are usually of high status, watched Huntley-Brinkley almost
exclusively, and as I noted earlier, this program attracts high status
viewers. Adults with college education viewed the newscaster as Democratic
somewhat more often than those with less education, but they themselves
were in the Republican column more frequently, thus resulting in considera-
ble divergence between perception and opinion.

Frequency of viewing showed a familiar pattern too; the regular view-
ers said they did not know their newscaster's party affiliation moré often
than did the irregular viewers, although this is true only for adults.
Réspondents' party affiliation did not vary with frequency of viewing at
all, suggesting that people who watch regularly are more aware of news-
caster neutrality, and irregular viewers project an affiliation. Still,
they do not entirely project their own preference; 42 per cent of the
once-a-week viewers thought the newscaster a Democrat and 25 per cent a
Republican, but 50 per.cent of these viewers were themselves Democrats
and only 8 per cent Republicans.

I noted before that approximately equal proportions of the viewers
thought that each of the three major newscasters was a Democrat, and
approximately equal proportions thought that each of the three was a
Republican., This is particularly interesting because the survey was in

the field during the 1967 TV news strike, and people were being interviewed

e Sy o 4 1 T
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after Chet Huntley made a much-publicized statement in opposition to the
strike. One would have expected more people to describe him as a Republican
as a result, but they did not; in fact, more people thought Brinkley was a

Republican than Huntley. Among the adolescents, a larger proportion did not

know where Huntley and Brinkley stood, although they did not think of them

as Repnblicans anymore than they did their competitors.

TABLE 15

PERCEPTION OF NEWSCASTER'S PREFERENCE AND RESPONDENT'S OWN PREFERENCE
OF POLITICAL PARTY BY NEWSCASTER WATCHED MOST OFTEN
( PERCENTAGE DISTRIBUTION)

Political Adults: Newscaster Watched Most Often
hz;::znce Huntley-Brinkley Cronkite Jennings
Perception Preference|Perception Preference |Perception Preference
Democrat 33 56 37 66 31 69
Republican 5 7 13 22 15 15
Independent o 16 0 L L L
Don't know 20 5 W7 b L6 L
N (58) (58) (53) (53) (26) (26)
Adolescents: Newscaster Watched Most Often
Democrat k2 65 57 57 50 46
Republican 1k 7 22 22 22 28
Independent | 0 5 0 3 0 2
Don't know 37 1k 16 5 2k 13
N (13) (43) (37) (37) (u6) (u6)
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We asked our respondents directly whether the strike helped them
decide what party their newscaster favored, and 82 per cent of those
watching network news said no, as did 77 per cent of those who watched
station newscasts. We also asked whether newsmen should be allowed to
strike, and 36 per cent said yes, 46 per cent said no, while 10 per cent
did not know and 7 per cent did not answer. - Regular viewers of the net-
work news shows were, predictably, more opposed to the strike » but so
were the respondents who never saw such shows. The Cronkite audience
was more opposed than those watching the other two news shows, not

because Cronkite went out on strike but because his program attracts a

more conservative audience. Jennings was also out on strike, but 62
per cent of his viewers favored newsmen striking, as compared to only

34 per cent of Cronkite's viewers. The class data are, however, ambi-

guous; professionals and semiskilled blue-collar workers were most in

favor of their striking; clerical-sales people, and unskilled and skilled

blue-collar workers were most opposed.

When people were asked why they felt as they did, those who sup-

ported the right to strike gave reasons having little to do with news- -

casters per se; 69 per cent said they have the right to strike as union
members or as Americans; the rest, that they have the right to better

themselves. Among opponents of the strike, however, 70 per cent said ) -

they were opposed becaﬁse they needed the newsmen or the news - although
there was little :I.nterruption or change in the news programs during the

strike. Nineteen per cent thought the newscasters earned enough already,
2 per cent said they were professionals who should not strike, and 8 per

cent were against strikes in general.
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Identification With Station Newscasters

All of the questions just analyzed were alsb asked of people who
watched network news less often than once a fortnight, but did watch
station newscasts more often. Since this group totalled only 86, the
analysis was less intensive,

Because local newscasters are not stars, and are less well known
then the network newscasters, one would expect people to be less certain
of their views, and this was the case, for on all three issnues and on
party affiliation, the proportion of respondents who said they did not
know was higher than for network newscasters. Slightly fewer of the
respondents ascribed the "liberal" position to the station newscaster,
and slightly more thé conservative one; they also thought the newscaster

was a Democrat scmewhat less often than the network newscaster. However,

the differences are slight and not statistically significant. The viewers

themselves felt about the same way on two of the three issues as those who
watched network news - thus indicating that the type of news program they

watched had no effect on their opinions., However, 10 per cent fewer were

- favorable toward the President'shcivil rights program, 10 per cent fewer

were Democrats, and 10 per cent more were Republicans than the network

news viewers.

Newscaster Perception and Respondent Opinion: Selective Perception
or Influence?

These data can be summarized by a direct comparison between respon-
dents' perception of newscasters' opinions and the respondents' own
opinions and preférehces--that is, by cqmparihg what proportion agree

with what they take to be the view of the newscaster they chose, or,
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analyzed differently, what proportion who held a certain view chose a
newscaster with whom they believed to hold a similar view. The first
way of looking at the data gives some indication of whether people are
influenced by a newscaster; the second comparison indicates the extent
to which people use selective perception in choosing a newscaster who
agrees with them. (In either event, of course, they may be exercising
selective misperception of the newscaster's privately stated or latent
opinions on an issue, and in any event--to the extent that the news-
caster's presentations are manifestly neutral--they are projecting an
opinion on him.)

The actual data show no clear pattern. Analyzing only adults and
network news viewers (the cells are too small for the station news
audience), about the same proportion (90 per cent) of people who think
the newscaster is for bombing North Viet Nam agree with him; and 90
per cent of the people who favor bombing choose a newscaster who agrees
with them. The proportions are similar for those who oppose bombing.
On the civil rights issue, there are also no differences. About 90
per cent of those who think the newscgster is for the c¢ivil rights pro-
gram also favor it; a similar proportion of those who favor the civil
rights program think the newscaster they watch is also for it. Of
those who feel the newscaster is against civil rights, 63 per cent
feel likewise; of those vho are against civil rights, 59 per cent feel
the newscaster is with thenm.

On these issues, then, people agree with the newscaster they choose,
and they also choose the newscaster they agree with in equal amounts.

However, the people who are against civil rights feel that the newscaster
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{8 with them less often, and they also choose a newscaster who agrees
with them less often; perhaps they feel they cannot find a newscaster
who agrees with them.

On the foreign aid issue, the pattern 1is different. Of the people
who think their newscaster is for foreign aid, only 67 per cent are for
it; but of those who are for foreign aid, 100 per cent think the news-
caster they choose agrees with them. This would suggest that selective
perception is at work. However, among people who think the newscaster
is against foreign aid, 100 per cent are against it too, and only 62
per cent of the people who opposed it choose a newscaster vho agrees
with them. Here the data would suggest that people are influenced by
the newscaster they choose.

The comparison of party affiliation indigates that people who think
the newscaster is Democratic agree with him, and people who are Democrats
pick a like-minded newscaster. Only a third of the people who think
their newscaster is Republican are of that party, however, and 50 per
cent of Republicans think their newscaster agrees with them.

These data, then, make it possible to seay that people who adopt a
conservative position (those who are opposed to civil rights and foreign
aid, or those who are Republicans) tend less to agree with the news-
caster they choose and also choose the newscaster they agree with less
often than do the people who take a liberal porition. They may feel
themselves to be minorities, and they may feel that they cannot find a

compatible newscaster often enough.

The data do not, however, allow us to decide vwhether respondents

are influenced by newscasters or exercise selective perception, fox by
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and large, people agree with the newscaster they choose as often n's
they choose the newscaster they agree with. Obviously, survey data
alone cannot provide the answer; we must study the processes by which
audiences choose newscasters and by which they develop opinions. Never-
theless, the data on the amount of divergence between perception and
opinion presented on the previous pages and on the perception of the
supposedly neutral newscaster as having opinions suggest that most
often, selective perception rather than influence is at work, for people
seem to project opinions on the newscasters which they do not hold (or
at least do not consciously present in their newscasts). Of course, one
could argue that the audience has figured out the unconscious biases that
creep into reporting, but this augument is hard to defend, given the data
on the lack of interest in the news, and more important, the data which
show that regular viewers see the newscasters as neutral more often than
irregular viewers.

Even so, the amount of divergence between perception and opinion
suggests also that people do not project their own opinions on the news-
caster; if they did, the divergence would be minimal. Rather, I suspect,
they seem to project opinions on the newscuster that they consider appro-
priate to him, given the image they have of him and of the kind of news
he reports. Otten, that image is of a person who is more liberal than
they are. Conseqﬁentljr, my hunch is that the selective perception that
takes place on the part of the audience involves more than projecting
its opinion on to the newscaster; the viewers may also make projections
on the basis of their image of the newscaster and his program - or,

rather, of newscasters and news programs in general, since there is not




much difference in the perceptions pecple have of the network and
station news which they watch most often.

Finally, it should be noted that people do not actually choose
the newscaster in terms of his opinions or their perceptions of them;
as earlier data on the reasons for choosing between programs indicate,
viewers select their newscaster more in terms of how he reports the
news, how skillful he seems as a communicator, rather than what he
reports. Thus, the findings on newscaster perceptions suggest that
in the process of selecting & news program, viewers develop perceptions
of that newscaster's view which combine their own opinions and their
image of the world view that underlies TV news presentations. These
perceptions play only a minor role in their choice of newscaster, just
as what the teacher teaches seems less important to students (and parents)
than how he teaches.

Tais hypothesis is supported by a question which attempted to deter-
mine how much viewers were influenced - or thought they were influenced -
by a TV commentator who offered an opinion with which they disagreed.

The question read, "Supposing a TV commentator whom you respect highly
spoke favorably about something you were against, for example, raising

taxes?" Respondents were then asked to choose between several possible

veactions, and they chose as follows: U6 per cent said they would pay

no attention to his opinion, 39 per cent said they would let him know
their opinion, 5 per cent said they would change their opinion more to
hie, and 9 per cent said something else or did not know. In short,
only a few said they would be influenced and the largest proportion

said they would ignore his opinion.
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Pemale members of the sample and 0ld people were somevhat more
likely to change their opinion: 3 per cent of the males, 8 per cent
of the females, 9 per cent of men over sixty, and 1k per cent of
women over sixty would change. Adults were somewhat more likely to
"pay no attention" than adolescents (51 per cent to L1 per cent) but
adolescents were no more likely to change their opinion than were
adults.

Blue-collar workers said they would let the commentator know
their opinion somewhat more often than did professionals and white-
collar workers; blue-collar workers would be somewhat less likely
to accept the newscaster's opinion, although in all cases, the largest
proportion would pay no attention. Thirteen per cent of the profes-
sionals seid they would be ready to change their opinion, a8 compared
to 3 per cent of the white-collar workers and 4 per cent of the blue-
collar workers - but then these groups would be especially opposed to
increased taxes. There was no pattern by education, except that college
graduates were twice as likely as the rest of the sample to change their
opinion. Among adolescents, the response was just the reverse; none of
the respondents from professional homes but 9 per cent of those from
blue-collar homes would be influenced by the commentator; 64 per cent
of the former but 42 per cent of the latter would let him know their
opinion. When job exﬁectations were analyzed, adolescents responded a
1ittle more like adults; those with blue-collar expectations thought
they would let the commentator know their opinion more often than the
rest, but those with professional expectations were no more ready to

let themselves be influenced by him.
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People who enjoyed being by themselves were no more open to in-
fluence by TV, at least as measured by this question, than people who
preferred being with & group or with one other person.

Frequency of viewing affected the response of adults and adolescents
differently. Five per cent of regular network news viewers were ready
to change their opinion, but none of the once-a-week viewers would do
so, as compared to 10 per cent of the non-viewers. Regulars and non-
viewers would also pay more attention to the commentator than irregular
viewers, and regular viewers and non-viewers would let him know their
opinion more often than irregular viewers. Among adolescents, regular
viewers would not change their opinion more often than irregular viewers
or let him know their opinion more often, but their would pay attention
somewhat more often. However, the differences here are slight, and
there are no linear patterns; most likely, frequency of viewing does not

make a difference.

TRUSTING THE NEWSCASTER AND TELEVISION

Even though viewers do not seem to feel they are influenced by
the TV newscaster, they seem to trust him more often than they trust a
friend. This conclusion stems from responses to a question which asked:
If a govermment official was resigning and a TV commentator
whom you respect highly thought it was because of corruption
and & friend who knows about these things said it was be-
cause of the official's poor health, whom would you believe,
the TV commentator or your friend?
In other words, the question gave people a choice between an in-
formed friend who reported the normal official reason for a resignation

- one of which people are cften skeptical - and a commentator who re-

ported an unofficial, "inside -dopester" reason, closer to what people
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believe. The question thus taps respect for TV even vhen a friend knows

the truth. We purnosely "loaded" the question in this way because we

_ were curious to what extent people accepted their friend's explanation,

even when it seemed less believable, and because we wanted to reverse
the normal situation, in which TV gives the "official" explanation and
friends give the "unofficial” one. The answers suggest that on this
question, people trust TV more than the friend, although it is of
course possible that people were really responding to the kind of
explanation they found more believable.#

The respondents trusted TV more often than the friend, 58 per cent
believing the newscaster and 34 per cent the friend. Only 8 per cent
said they did not know. Adults and adolescents responded in about the
same proportions. There was a slight difference by sex, the female
sample members trusting the friend somewhat more; and by age, old
people being less likely to trust either and saying "do not know"
more often. There was no clear pattern by class for adults, although
professionals trusted their friends as often as TV (perhaps because
they would be most umy to \h‘a.ve highly placed friends), but white
collar and blue collar workers trusted TV more, and in equal proportions.
The college educated trusted TV more than the less educated, and they
trusted friends equally often; fewer of them said they did not know.

*It is also possible that the question was worded poorly, and that people
did not realize that the friend '"who knows about these things" knew the
true cause of the resignation.
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The class pattern was clearer among adolescents; only 27 per cent of
those from professional homes trusted TV as compared to 67 per cent of
those from white collar homes and 70 per cent from blue collar homes,
although there was no pattern in response when analyzed by job expecta-
tion. Interestingly enough, people who enjoyed being by themselves
trusted friends more. Those who enjoyed being with a group or with
another person were somewhat more trusting of TV, even phough one might
have expected them to place more trust on friends.

Frequency of viewing made no difference; those who watched network
news regularly or not at all trusted TV least, although among those
who watched station newscasts the regular viewers trusted TV more than
the irregular or non-viewers, at least among adults. There was no
pattern by frequency of viewing forAadolescents for either type of news-
cast.

The amount of trust toward television was alsc tapped by a question
about all TV programs, not just news. People were asked to agree or
disagree with the statement. "In general, the people who meke up the
TV shows don‘t really care enough to put on programs the public likes."
A minority, 32 per cent of both samples, agreed with the statement,
female members slightly more than men, and adolescents less then adults
(27 per cent of the former but 36 per cent of the latter). Professionals
and unskilled laborers agreed with the statcment more often than the
rest of the saﬁple, but there was no difference by level of education.
Among adolescents, there was no pattern by parentel job or by job ex-
pectation.

Adult heavy viewers agreed with the statement more often than

light viewers; only 30 per cent of those watching less than six hours
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but 54 per cent of those watching 15 to 20 hours and k2 per cent of
those watching twenty hours or more agreed. Among the teenagers, the
trend was the same, but by no means as great. However, regular network
newscast viewers did not agree more often than irregular viewers, or
those who never watched such programs. However, regular viewers of
station newscasts did agree more often than irregulars and non-viewers,
at least among the adults. People who thought they had more problems
than others their age agreed slightly more often with the statement in
both age groups, but the proportion was not statistically significant.
People who enjoyed doing things more by themselves agreed more often
than those who enjoyed group or diadic activities, and those with pro-
fessional and the lowest blue collar jobs agreed more often than the
rest of the adult sample, but not among the adolescents. Whites agreed
samevhat more often than Negroes, except among adolescents, where 39

per cent of the Negroes agreed, but only 22 per cent of the whites.

CENSORSHIP

Finally, respondents were asked whether they felt newscasters left
out "news that you think is important.” The question was asked to de-
termine how many people felt that the news was being censored, but the
response can also be taken as an indication of the extent to which the
viewers trust Tv; and of how responsive they think the news programs
are to their own preferences.

The responses indicated that most people trust the news they get,
for only 16 per cent thought news they considered important was left

out, and only a small brOportion of that number gave reasons which had
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to do with censorship. Male members of the sample felt that some news
was omitted more often than femele ones, but age made no difference;
adolescents, who might have been expected to feel less trusting toward
an adult medium, responded in about the same way as adults. Occupational
background did not affect adult responses, but people with O to 8 years
of schooling thought news was left out less frequently than the better
educated. Among adolescénts, there was no pattern by varental job or

by job expectation.

The irregular adult viewers thought scmething was left out twice
as often as the regular viewers; among the adolescents, it was the re-
verse. The people who watched Huntley-Brinkley thought something was
left out slightly more often than those who watched the other newscastis;
but among the adolescents, the Cronkite viewers felt this way in slightly
larger numbers.

Of the L4 adults and adolescents who said that some news was left
out (11 per cent of the total sample), 32 per cent gave reasons that
might suggest they had censorship in mind. Sixteen per cent of this
group ccmprised those who said that news about Viet Nam and anti-war
protest which was embarrassing or dangerous to national security was
left out- 5 per cent ﬁho'mentioned‘other events embarrassing to the
U.S., and 11 per cent who thought there was not enough or biased news
on civil rights and antipoverty topics. But the largest group (25 per
cent) said that there was not enough local and human interest news.

When they were asked why news was left out, again, 37 per cent of
those giving reasons said that the story they did not see covered - and
often people generalized from a single story they had not seen covered

- was not important enough, or that there was not enough time to cover
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it; 7 per cent said expliéitly it was dope to keep things from people

sSo a8 to maintain order and not arouse the public; 11 per cent said Jjust
that it was done to keep things from people without explaining why; 7
per cent thought the newscaster did not want to embarrass or upset a
part of his audience; 10 per cent thought the newscaster himself did
not like the story, or did not agree with its import; 5 per cent thought
the news program did not want to embarrass the governﬁent, and 2 per
cent, not to embarrass the network or a sponsor.

When people were asked who they thought had most to say about which
news to report, and were asked to choose between a number of possible
"censors," only 10 per cent said they did not know. About a third each
gsaid the network or the news editor; 13 per cent said the government,
and 5 per cent the sponsor.

The ssme results vere obtained among people who wetched the station
newscasts. Again, only 16 per cent said they thought the newscaster
jeft out news, and irregular viewers were more suspicious among both
age groups. The sample was small, and only 14 people explained what
kinds of stories were left out. Of these, 29 per cent'said news about
Viet Nam, and 14 per cent, local and human interest material. No one
gravitated toward one reason for exclusion more than toward another,
however, 43 per cent thought the news editor was responsible for the
choice of the news, slightly more than on‘the network programs; 27 per
cent thought the network (even though the programs referred to are local
shows), 11 per cent the government, and 9 per cent the sponsor. Again,

only 6 per cent said they did not know.
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CHAPTER IV: VIEWER PREFERENCES AND CHOICES IN NEWS
AND ENTERTAINMENT PROGRAMMING

The fourth part of this report deals with findings about vhat our
respondents said they wanted from television. We did not ask any ques-
tions about preferences for specific programs or program types; indeed,
we asked few questions about what people wanted, for we assumed that
they had not thought vefy much about such questions and;thus night not
be able to give valid or reliable answers on & sample survey. Only a
more intensive interview would makelit possible to find out what spe-
cific programs people watched, how they felt about them, and vhat pro-
gran.changes would interest them.

Instead, wve asked our respondents & number of questions which got
indirectly at their preferences about content, type of program, progranm
format, and the like. Quite often, ve refrained from discussing spe-
cific programs, partly because too rew~of the sample members were reg-
ular viewers of a specific program. Rather, we get up hypothetical

prograss and formats and asked people to choose what they preferred.

PREFERENCES AND CHOICES IN NEWS PROGRAMMING
Questions about preferences in nevws programming dealt largely vith
reactions to present n<ws programs, both on forms of reporting and con=
tent, although we also asked people to put Themselves in the role of a
nevscaster, and tell us what kinds of stories they and their viewers
would prefer. |
Having asked the two samples about the existence of censorship, we

also asked a set of questions about preference for censorship. The
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question read, "How do you feel, in general, sbout news programs leav-

ing out certain kinds of news stories?” Among the categories itemized

were: "stories that would frighten children,” "stories that would upset

most adults,” "stories that show the Communists doing good things,"

ngtories that put businessmen in a bad 1ight,”" "stories showing America

doing bad things overseas," and “stories showing Negroes treated un-

Justly in the North." The proportions who favored the omission of

these stories are shown in Table 16.

TABLE 16

PER CENT AGREEING TO THE OMISSION OF SELECTED NEWS ITEMS, BY TOPIC

¥ e woa . *
e L s e

- 2 N
e T e e

Type of News Item Adults Adolescents

"Stories that would frighten children" 53 30
"Stories that would upset most adults" 2h 21
ngtories that show the Communists doing good

things" 25 22
"Stories that put businessmen in a bed 1light" 22 25
vStories that show America doing bad things

overseas" 26 25
"gtories that show Negroes treated unjustly

in the North" 19 1
N (202) (202)

The topics in this questio

men sometimes ignore or omit such stories, although not necessarily

n were chosen partly beceuse some nevws-
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consciously. Indeed, the only conscicus taboo is against steries that
would frighten children, especially on the news programs that come at

a time when children are still up and may be watching. The responses
of the sample to this set of questions indicates that adults are
slightly more favorable to such censorship than adolescents; about half
favor censorship to protect children, but only & quarter or less favor
censorship on other topics, regardless of whether it deals with adult
taboos, national prestige, or social injustice.

As already indicated, adults are more in favor of protecting chil-
dren than are adolescents, and old people feel more strongly about it
than do adults (people who are presencly raising children), although
female members of the sample do not favor such censorship more than
men. Thus, T4 per cent of the men over sixty and 6T per cent of the
women over sixty favor such censorship. Among adults, there is a rela-
tionship between preference for protecting children and class; the
lower status the job and the fewer the years of schooling, the more
likely respondents are to favor censorship. Among adolescents, there
is no pattern by parental job, but those with blue-collar Job expecta-
tions favor censorship more than the rest.

Frequency of viewing mekes a difference too; 60 per cent of the
regular viewers of network news, but only 4O per cent of the once-a-
week viewers approve of ﬁrotecting the children, yet so do 60 per cent
of those who never watch these programs. The same pattern holds true
for viewers {end non-viewers) of station newscasts, but in both cases

only among adults.
Censorship to prevent adults' being upset is also favored most by
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people over sixty, but this time by women more than by men. It is also
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favored more by blue-collar workers and by the less educated adults

than by the rest of the sample, by adolescents with blue-collar job ex-

NI R A

pectations, end by those who watch news programs (voth kinds) regulsrly

or no: at all, although the differences are not as great as on the

T enran—
s e e

g question of the protection of children. People who sey they have more

problems than most others their age also favor censorship to prevent

adults being upset somewhat more often; there is a 1b per cent spread

on this response between those who think they have more problems and

e S S TAET o

those who think they have fewer among the adult sample, but only & 5

per cent spread among adolescents.

There is, however, less overlap than one might expect between

1 IE S S o S S e e

those who favor censogship to protect children and those who favor it
; to pro%tect adults. Eighty-two per cent of those win favor adult pro-
. tection elso favor child protection, but of those who favor child pro-
tection, only 38 per cént favor adult protection too, and this pattern

holds for both age samples.

’ 3
i Two questions tapped preference for censorship to uphold American

o e e e —— syt iz,

prestige -- omitting news showing Russia's Communists doing good
things, end showing Americans doing bad things overseas. Although
there were no differences in response between the two age groups, the

14k to 15 age group and the 21 to 59 age group approved censoring news §

gbout positive Communist activities more than did others in the sample.

The youngest adolescents were also more in favor of censoring négative

Americen activities, but old people were more often ip favor than

- B

adults. Blue-collar workers were again more in favor of censorship --
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on both questions -- than white-collar workers and professionals, al-
though the less educated, and only those with less than eight years of
schooling, favored censorship only with respect to positive Communist
activities. The high school educated were s}ightly more in favor of
censorship on such news than either the grade school or college educa-
ted. Adolescents with blue-collar job expectations also favored cen-
sorship on both topics more than those with professional espectationms,
but only somewhat more than those with white-collar expectations. An
expected pattern by ethnic background on the first question did not
turn up; Puerto Ricans, Mexicans, and other Latin-Americans were more
in favor of censoring news of positive Communist activities than Irish

or Italian respondents, or East Europeans, thus suggesting class rather

than ethnicity to be the determinirg factor. In fact, the preference

for ccnsorship was higher among blue-collar workers on all questions
than among professionals and white-collar workers.

Frequent adult viewers and those vho never watched network news
were also more in favor of censoring negative American activities, but
they were least in favor of censoring positive Communist activities.
Among adolescents, there was no pattern by frequency of viewing.

Although the two questions were related, there was less overlap
than expected between the two responses. Of those who opposed censor-
ing positive Communist activities, 82 per cent also opposed censoring
negative American acts, but among those who favored censoring positive
Communist ectivities, only U9 per cent also favored censoring American
negative activities, and among those favoring censorship of American

activities, only 48 per cent favored censoring Communist activities.
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On the two domestic issues -- censoring negative business news and
Northern injustice to Negroes -- there was no common pattern. The 1k
to 15 sge group and aduits were more in favor of censoring business
news than old people; old people were more in favor of censoring
stories on racial injustice. But class patterns held as before; blue-
collar people favored both kinds of censorship more than the rest of
the semple, at least among adults, although clerical and sales people
were almost as much in favor of censoring negative business stories as
unskilled blue-collar workers. The lower the respondent's education,
the more he favored censorship on Northern injustice, but there was no
variance by education on censorship of negative business news. Adoles-
cents with blue-collaer job uxpectations favored censorship somewhat
mne than the rest of the sample.

Regular viewers of network news favored censorship of injustice

against Negroes more than less regular viewers or those who never

watched. (The data were not tabulated on the business censorship ques-

tion.) There was a slight tendency for people who favored censorship
to choose the Cronkite news, but that reflects again the pro-censorship
inclination of the blue-collar workers who tend to watch that program
more often than its competitors.

What these data do not show clearly are the characteristics of_the
respondents who favofed censorship to protect children but were opposed
to other forms, i.e., about 25 per cent of the adults. There is some
indication from previcusly cited deta that there is less overlap than
might be expected on these questions, so that some respondents favor

censorship on one issue but not on all others. Still, it is clear that
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blue-collar workers are always more in favor of censorship, although it

must be stressed that the majority of blue-collar workers are still

against censorship, except for protecting children.

While only a quarter of the sample favored censoring stories that

would upset most adults, when they were later asked about a rpecific

situation in which adults might be upset, they favored censorship in

larger numbers. Specifically, respondents were asked to assume that "a

prominent public figure was being interviewed on TV and he got upset

and used the word "goddam." They were then asked, "How do you think

most people would feel; would they think it proper or improper, or

wouldn't they cere one way or the other?” Seventy-nine per cent of the

sample thought it improper, 10 per cent thought it proper, and 9 per

cent they wouldn't care.
Cf course, people were asked how they thought others would feel.

Also, the word was not "damn," but "goddem," a stronger and a sacrile-

gious profanity. Still, the opposition to the use of that word even in

a spontaneous fashion -- and by e public figure rather than by the

newsman himself -- is quite high, and mekes one understand why TV pro-

ducers are so concerned when profanity is used.

On this question, adolescents were stricter than adults, and adults

stricter than old peovle. Thus, 75 per cent of the adults, but 84 per

cent of the edolescents thought the use of profanity was improper; fe-

males slightly more often than males. This time, there was a different

although not a significant class pattern; white-collar workers and the

high school educated were somevhat more likely to consider the word

proper than those above and below them in job status and educatiqn.
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This was also true of adolescents with white-collar Job expectations,
although those from professionel homes felt the word was proper more
often than those from lower status homes.

Protestants felt the term was improper more often than Catholics
and Jews, in that order; the percentages of adults so responding were
88 per cent among Protestants, 76 per cent among Catholics and 50 per
cent among Jews; the figures were 91, 89, and 67 per cent respectively,

in the adolescent sample. Except among Protestant adults, regulfr

R T T A T SR

. as expected, that use of the term was improper more often thean irregu-
lar or non-attenders, although non-attenders were not significantly
more liberal than irregulars.

Interestingly encugh, there was no relationship between responses

to this question and responses to the question on protecting children

ﬁore in favor of censorship than those who thought it improper. While
73 per cent of respondents who opposed the use of profanity favored
child censorship, 76 per cent who opposed profanity opposed child cen-
sorship. Altogether, only 11 per cent were favorable or indifferent
toward profanity and at.the same time, against censorship to protect
children. Among the adolescents, 87 per cent of those against profan-
ity favored censorship; but 82 per cent of those profanity omposed cen-
sorship, and 11 per cent were favorable or indifferent toward profan-
ity and also ageinst censorship to protect the children.

The receptivity toward favorable stories about Communists, and

thus, about stories that oppose the general tenor of the mass media,

DGR S T

! church or synagogue attenders of both ages and all three religions said,

through censorship. Those who thought the use of profanity proper were no
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was tapped another wey by asking people the following question:

et 2 o S o it et et

"Imagine you could send a reporter to Red China to do a story on what

is going on there and you had to choose. One reporter is strongly

I e

opposed to communism everywhere; the other is more likely to be favor-
able to whatever good things are going on there. Whom would you per-
sonally choose? And whom would most of your viewers prefer?"

This question touches on the preference for censorship, and on the

choice between a restricted versus an open-minded reporter. It also

]
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permits an analysis of how people feel as compared to how they think
others feel.

On the earlier question about omitting news of positive Communist
activities, about 25 per cent of the sample favored omission or restric-
tion of news; on this question, 33 per cent would select the reporter
opposed to communism - 36 per cent of the adults and 29 per cent of

the adolescents. Males and people over sixty preferred the anti-

Communist reporter most often. Once again, there was some variation

often than white- or blue-collar workers, and college educated respond-
ents being somewhat more often for him than the rest of the sample.

There was no pattern by adolescent home background, but adolescents

:
:
1
by class, professionals being for the open-minded reporter much more l
with higher status job expectations also favored the open-minded re- l

porter somevhat more often. There was no pattern by ethnic background,

however, for either age group. Nor was there a pattern by frequency of

¥
H
H
watching network news. People who described themselves as having more f
problems than others their age did not favor the anti-Communist report- E

er as much as people with fewer problems, indicating that, in this case
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at least, having personal problems does not generate a demand for re-
striction of information that could be threatening.

This question was asked a second time, to determine what respcnd-
ents thought sbout "what most...viewers would prefer," thus providing
some indicat.ion of the differences between personal point of view and
that attributed to "most viewers." The question was also asked to see
vhetner people might not be more inclined to project their own point of
view on others.

In this instance, respondents felt that "most viewers' were more
in favor of enti-Communist reporting than they themselves were; L6 per
cent. of the adults and LM per cent of the adolescents felt this way, or
about 10 per cent more than when they gave their personel opinion.

This time, class differences vanished; 47 per cent of the professionals
thought most people wanted an anti-Communist reporter, as did L4 per
cent of the white-collar workers, and 48 per cent of the skilled blue-
collar workers, 50 per cent of the semiskilled and 29 per cent of the
unskilled. There is actually little difference between the personal
opinion and the public image of most viewers among the white- and blue-
coiiar workers, suggesting that these groups were giving their personal
opinion in each instance. The large difference between the two res-
ponses by professionals is probably due to their feeling that most
people are less liberal than they, rather than to their unwillingness
to give an honest personal opinion. Moreover, people who'thought they
had more problems than their peers were still no more restrictive than
those who thought they had fewer problems; indeed, about the same pro-

portion thought most viewers wanted an anti-Communist reporter -- 34
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per cent, as compared to 31 per cent who said they personally wanted
such a reporter.

The best way of comparing personal opinion and public image is by
seeing what public imege was held by those with different personal
opinions. Of the people who personally preferred an anti-Communist
reporter, 90 per cent thought most viewers would do so, but of those
who wanted an open-minded reporter, only 77 per cent thought most view-
ers would share their opinion. The remaining 23 per cent evidently
feel that the rest of the world is somewhat less open-minded than they.
Conversely, of respondents who think most viewers would prefer an anti-
Communist, only TO per cent would themselves prefer him; again, the re-
maining 30 per cent may be saying that they are more open-minded. Of
those who think most viewers want an open-minded reporter, 96 per cent
say they want such a reporter personally; they are the open-minded who
feel that everyone is like them.

These data cannot tell us who is being honest and who is not, how-
ever; they only sugges:. that people who feel themselves to be liberal
are more likely to see others as less liberal. However, when people
were asked to respond in the same two ways about their personal reac-
tion end most viewers' reactions to the fighting in Viet Nam, an equal
proportion responded negatively in each case, indicating no perceived
disparity in this case between personal feelings and the dominant
American opinion; (6 per cent of the respondents felt this way person-

ally, and 79 per cent said most viewers would feel this way.
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PREFERENCES AND CHOICES IN TYPES OF NEWS COVERED

The respondents' preferences for news content were tapped through
a question on TV's Viet Nam coverage. People were asked whether they
personally would like more or fewer stories and films about four topies:
"How the American soldiers in Viet Nam feel about the wer," "The peace
feelers and negotiations," "How the North Viet Namese feel about the
var," and "The battle and bloodshed of the war.” The first and last of
these topics have been covered most fully by IV, and the middle two
rarely, partly because peace feelers cannot easily be shown on film,
end because American TV had no access to cover North Viet Nam in 1967.
Moreover, newsmen generally feel that Americans are most interested in
news about other Americans, including the battles in vhich they are in-
volved.

The data suggest that their judgment is not entireiy eccurate. On
the first three items, the responses were quite gsimilar; about three-
fourths of the sample asked for more stories, 10 to 15 per cent for
fever, and 5 per cent were satisfied with the present coverage. On the
last question, however, only 30 per cent wanted more battle coverage,
about 55 per cent wanﬁéd less, and the rest no change. The data are

shown in Table 17.

What is perhaps most interesting is that people seem to want more
coverage about how thé North Viet Namese feel about the war, and that
they want it as often as they want more coverage of American soldiers.
This is especially the case in the adolescent sample. Of course, the
figures themselves should not be teken as gospel, since it is easier

for people to say more than less, but the proportions are significant,




IR TSRS

S e s

136

particularly since vievers do say that they want less battle coverage.

TABLE 17

PREFERENCES FOR SELECTED TYPES OF VIET NAMESE NEWS COVERAGE
( PERCENTAGE DISTRIBUTION)

Adolescents

Adults

More Less Same N More Less Same N

_Type of Coverage

“"How American Soldiers in

Viet Nam feel about the
war" 7 15 5 (202) 8 10 5 (202)

"The peace feelers and
negotiations"” 7 1 6 (202) 69 22 6 (202)

"How the North Viet Namese

people feel about the
war" 7% 16 6 (202) 83 10 6 (202)

"The battle and bloodshed

of the war" 31 56 10 (202) 28 57 13 (202)

Some date are available on who holds these preferences. The demand {

for more news about the American soldiers is higher among professionals

than among the rest of the sample, although there is no linear pattern

by class. Thus 7 per cent of the professionals want less coverage of

Americans, and semi-skilled workers respond in about the same propor-

tion, but 22 per cent of the skilled and 31 per cent of the unskilled
Similarly, the

blue-collar workers favor less coverage of Americans.

people with O to 8 years of schooling favor less coverage of Americans

somewhat more often than the better educated. There was no difference

by class among adolescents. An earlier bi-modal pattern appeared with

*percentages do not add up to 100 because "Don't Know" respoinses were
excluded from the table.
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respect to frequency of news vieving; the demand for more coverage of

Americans is lowest among both regular viewers and non-vievers of net-

work news. The preference for more or fewer stories on peace feelers
does not vary by occupation, education, or frequency of news viewing,
but professionals prefer more stories about the North Viet Namese in
larger numbers than people with lower status jobs. However, there is
no variation by education, end none for adolescents by class, and there
is no variation by frequency of news viewing.

People who prefer an anti-Communist reporter are less interested
in news about the North Viet Namese than people who prefer an open-
minded reporter, although the differences are not large (66 per cent as
compared to 82 per cent). Among adolescents, they are even smalleyr --

80 per cent cf those favoring an anti-Communist reporter and 84 per

cent of those favoring an open-minded reporter opted for more coverage
of the North Viet Namese people.

The opposition to battle coverage is stronger among female members
E of the sample than among males, although people over sixty are highest
§ in each sex. Opposition is also greatest among blue-collar vievers and
i1 clerical-sales viewers; professionals and owner-managers are the only
ones who favor more battle coverage, and two thirds of the unskilled
blue-collar workers want less of it. A similar pattern is found by
education; only 21% of those with O to 8 years of education want more
| battle coverage, as compared with 30 per cent of the high school edu-
£ cated and U2 per cent of the college educated. Among adolescents,
there is no class difference by parental background, but adolescents

with semiskilled and unskilled blue-collar job expectations want more
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battle coverage than the rest of the cample. Once again, reguiar view-

ers and non-viewers of network news say they want less battle coverage

most often. We expected that pecple who thought they had more problems

might ansver this question differently than others, an& they did.

Lo —

Adults who said they had more problems than others their age wanted

battle coverage reduced more often; adolesceats who saw themselves with

Y e e

more problems wanted battle coverage inereased more often than adoles-

cents who thought they had fewer problems than their peers, although
the majority of those who thought they had problems still wanted less
battle coverage.

While one might expect people to say they would be against more

battle films because it might make them appear bloodthirsty, the res-

ST A 220 e

ponses to this question are actually somewhat more favorable to battle

coverage than another question, asked somewhat earlier, which simply in-

szt s kN P Y B

quired in an open-ended way, "In general, how do you personally feel
when you see films of the fighting in Viet Nem?" Many people used the

question to give their opinion about the war itself, rather than about

the coverage, but whether one tabulates the response to the coverege or

RS e S s GG o4 - ‘

to the war, the results are the same; most people feel negative about

AT,

§ the fighting.

g Taking the tvo samples as a whole, 22 per cent said the TV films
£

2

ikt bt

made them feel sad, sick, angry, horrified, or otherwvise negative, and

another 43 per cent made the same comments about the fighting without

&
% mentioning the films. Another T per cent said explicitly that such

]
£11ms should not be shown, or are shown too much, or that they do not §

look at them. Conversely 4 per cent say the films should be shown:

s
e |
5




"They are interesting or informative," "People ought to know about the
fighting."” Only 2 per cent said they had no feelings one way or the
other about the films or were getting used to them; snother 2 per cent
said the same thing about the fighting itself. Eight per cent said
they felt sad about the coverage but added that they like to see what
is going on: "It's horrible but necessary," one respondent pointed out.
Another 7 per cent were ambivalent about the fighting itself, and only
b per cent said clearly that they were for the war and the fighting.
Summarizing, T2 per cent had negative feeiings about the films and the
fighting; 15 per cent were ambivalent, 8 per cent were favorable toward
the films and the fighting, and 4 per cent seid they had no feelings or
vere getting used to the films and the fighting.

Age differences in this response were negligible, and so were class
differences, although the high school and college educated felt most
vievers were for the war or the films slightly more often than the less
educated, and adolescents with professional job expectations felt that
way personally aand about most viewers more frequently than did the rest
of the sample. Frequency of viewing did not affect people's reactions;
regular viewers were neither for nor against the filus or the fighting
in larger proportions than irregular viewers or non-viewers. People who
said they favored the bomding of North Viet Nam were comewhat less neg-
ative towvard the films and the fighting; 56 per cent made negative state-
ments as compared to 79 per cent of those against the bombing. Simi-

larly, 60 per cent of those who wanted more stories about the battles

vere opposed to the btombing, as compared to 82 rer cent of those who

wanted fewer -such stories.
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These data conflict at various points with a Yarris survey reported
in the July 10, 1967 issue of Newsweek. According to the magazine‘s
report, 'People were first asked if TV made them feel more oppoced to
the war or not: 52 per cent said no, 31 per cent said yes. FNext they
wvere asked...did TV make them feel more like ‘'backing up the boys in
Viet Nam?' Here the results were 73-1l in the affirmative, and even
the extreme doves shared this view by 50-21. Finally they vere asked
if TV made them feel more iike backing up the boys or opposing the war.
64 per cent said they were moved to support the boys, 26 per cent to

oppose the war.""

Although our respondents were asked different questions, they seem
to be more upset by both by the war and by the news coverage of it. It
should be noted, however, that vhen our respondents were upset, they
wvere uore often upset with what the war was doing to American boys than
vhat it was doing to Viet Nam or the Viet Namese. As noted before, fre-
quest viewers of the network newscasts answered this question no dif-
ferently than infrequent viewers. Frequent viewers did, however, want
Jewer stories ''about the battle and the dloodshed of the war." Twenty-
four per cent of regular adult news viewers said they wanted more such
coverage, 61 per cent said they wanted less of it. Of those watching
once a week or less, 33 per cent wanted more, 4T per cent wanted less.
Of those watching once a week or less, 33 per cent wanted more, 4T per
cent wanted lesé. The differences are not large, and 61 per cent of
those who never watched such newscasts also wanted less battle coverage

-- but the data suggest that the regular viewers are not as favorable

*Newsweek, July 10, 1967, p. 20,
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to battle coverage as the Harris date might indicate. Still, it is
quite possible both studies are accurate, for vievers may well feel

more like supportin,, American boys even while they are upset by the

battle coverage.

We were also interested in ascertaining people's preferences for
different ways of covering a given event, but rather than ask them this
directly, we asked them to rank five different ways of covering the

event in order of their importance. The question read as follows:

Now, you have to make a half-hour news film. It will tell
vhat is going on in the public schools in New York City's

slums. You could do it on three topics.

Circle the one you think your viewers would be most in-
terested in, which second, third, and which two could

be left out.

The five choices were:

1. What is wrong with the teachers who teach in the slum
schools

2. Why living in a slum makes it hard for children to learn
and teachers to teach

3. What is wrong with the children who live in the slums

4. What good things excellent teachers are doing in slum
schools

5. What the government should be doing to improve the
schools and rebuild the slums
The first three alternatives were explanations of the event; the
first and the third '"blamed" identifiable persons; the second blamed
"the system.” The fourth and fifth alternatives dealt with suggested
remedies. The fifth calls on the government to change the system; the

fourth suggests covering the remedies developed by unusually talented

people. This alternetive is often used on TV, which is why we asked
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Educational pilot programs or experiments are report-

people about it.
ed admiringly and without emphasis on the fact that they are pilot pro-

grams, thus implying that able and well-intentioned people with new
ideas can solve the problem without requiring other changes in the sys-
ten.

The rankings suggested by respondents are shown in Table 18. In
terms of the number of people who consider each story of most interest
to viewers, the data suggest that the final alternative -- reporting
what the government should be doing -- gets by far the largest number
of first choices. Coverage that blames slum life is second; the
‘optimistic" coverage of excellent teachers is third, the coverage that
blames teachers is fourth, and the coverage that blames slum children

is last.

If the alternatives are analyzed in terms of the largest number

giving each a particular rank, the coverage of needed government action
is still first, that blaming slum life is second as well as third, and
the two forms of coverage that blame people would be left out as being
of least interest to viewers. Combining these two ways of analyzing

the rankings would suggest that in covering undesirable or unjust

D St i R B A et D bl

events, at least, most people prefer impersonal stories, i.e., those

that call on the govermnment for action or blame the system, while

stories that would blame individuals are preferred least often.

Very few people are interested in stories blaming either children

R L i

or teachers, and there is no difference here between adults and adoles~
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cents. As might be expected, blue-collar workers and the least educated

are readier to blame teachers than professionals and the college

SRRl S g

T

tERIC

WR A FulTox rovidod b €A

WAl Toxt e by ERIC
A LTRSS Vi Sl SRR iy T RN st N ! R
Y ; % b Retbascriotings : T RSOt g




e —— it Al . . N
——— R TS ST TR e ST AT ey
S TN o et ————— e = 3
ki

143

o blame the children,

educated. Professionals are also least ready t

although the college educated are most interested in gtories that blame

them. Among adolescents, there is no difference by class on either way

of treating the story, and although 19 per cent of Negro adults as com-

g think their vievers would be most

pared to 9 per cent of vhite adult

interested in a story that blames teachers, there is no difference of

interest by race in stories that would bleme children.

e N

i i

TABLE 18

RANKINGS OF FIVE SELECTED ALTERNATIVE WAYS OF COVERING
"wHAT IS GOING ON IN THE PUBLIC SCHOOLS
1IN WEW YORK CITY'S SLUMS"
(PERCENTAGE DISTRIBUTION)*

Adults Adolescents -
Leave Leave

i Alternative Fst 2nd 3rd Out 1st 2nd 3rd Out . %
? (202)

"what is wrong with the
teachers..." 7 7 6 80 8 12 11 €1

"Why living in a slum makes
it hard for children to
learn and teachers to

teach"

S A e Y AT A R T o g, 8 P B3
B a1 R S o s g ER RS

B Lt s

16 26 29 25 21 35 21 15 (202)

"what is wrong with the
children..." 10 16 19 51 s 16 17 61 (202)

"what good things excel-
lent teachers are doing

in slum schools" 49 (202)

17 25 19 35 9 20 20

&

e T ., o
+1 03 > A B o e e R A A

"What the government should
be doing to improve the

schools and rebuild the
‘% slums" b7 20 16 1 s1 17 23 9 (202)
i
!

Percentages do not add up to 100 because "don't know" responses were |

exclud=«d from the table. :

e

% a) is 202 for each age group
§
.
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Respondents are more interested in stories that blame the system,
and adolescents somevwhat more so than adults, 62 per cent of them pick-
ing such a story as first or second choice, as compared to 43 per cent
of the adults. Professionals and the college educated are more inter-
ested in this kind of coverége than either white- and blue-collar work-
ers or the respondents with 9 to 8 and 9 to 12 years of schooling.
Adoleacent responses are not differentiated by class.

Adults are also somevhat more interested in an optimistic approach,
17 ver cent giving the story about excellent teachers first rank, as
compared to 9 per cent of the adolescents. Professionsls and white-
collar workers prefer optimism somewhat more than blue-collar workers,
and 22 per cent of thé college educated would rank this story as most
interesting, as compared to 17 per cent of the high school educated and
9 per cent of those with O to 8 years of schooling. Again, adolescent
responses do not differ by class. The variation by race is consider-
able: 21 per cent of white adults feel their viewers are most interest-
ed in this story, and 29 per cent say it ought to be left out, whereas
only 3 per cent of the Negro adults would rank the story first, and 57
per cent would leave it out. Adolescent Negroes and whites feel the
same way as do adults.

All respondents gave first preference to a story that suggests
governmental responsibilities, and adolescents slightly more than
adults. This time, the class pattern is reversed. Blue-collar and
white-collar workers think their viewers would be most interested in
this story more often than do professionals, and over half of the adults

with O to 8 and 9 to 12 years of schooling respond this way, dbut only
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28 per cent of the college educated do so. Adolescent responses vary
by parental occupation in much the same way on this story, although not
by Job expectation. Negro adults chose the story as most interesting
more frequently than whites.

Finally, respondents were asked to choose between news as informa-
tion and news as entertainment, to choose between an expert and a good
storytellier to cover a story. Again they were asked to imagine them-
selves in charge of a local news program, and then to select one of two
reporters: "One reporter is an expert on municipal government but a bit
dull; the other reporter is not so well informed but is very good at
telling the story in an interesting way. Whom would you personally
choose?"

'‘‘ae combined samples divided itself almost down the middle, 51 per
cent picking the expert, 49 per cent the storyteller. Male sample mem-
bers were slightly more in favor of the former than females, and people
over sixty picked the storyteller in larger proportion than anyone
else. Adolescents preferred the storyteller somewhat more often than
adults, 55 per cent chéosing him as compared to 42 per cent of the
adults. Class differences were not large, but professionals were the
only group to favor the storyteller morerften; blue-col;qr and white-
collar workers chose tﬁe expert in about the same proportion. Among
adolescents, children from professional homes preferred the storyteller about
as often as respondents from white- and blue-collar homes. When adult
responses were analyzed by years of schooling, the results were closer
to what one might expect; Lk per cent of the respondents with eight

grades of schooling or less preferred the expert, as compared to 65 per
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cent of those with 9 to 12 years of schooling, but only 56 per cent of
those who had gone to college. There is no pattern by frequency of
viewing; the expert was not preferred significantly more often by regu-
lar viewers than by irregular viewers or non-viewers of both network
and station newscasts.

After people gave their personal preferences, they were asked
"whom most of your viewers would prefer,” and this time only 30 per cent
picked the expert and 69 per cent the storyteller; 35 per cent of the
adults and only 24 per cent of the adolescents picked the expert. Once
more professionals selected the expert less often than white- or bliue-
collar workers, perhaps because they feel their fellow man is less able
to understand experts, and again the choices were affected by schooling:
34 per cent of those with eight years of schooling or less, 46 per cent
of those with 9 to 12 years of schooling and 28 per cent of those with
college attendance selected the expert. Frequency of viewing also
affected the response; regular viewers of network newscasts thought
their viewers would prefer the expert somewhat more often than irregu-
lar viewers, although the differences are not statistically significant.

The divergence between personal preference and public preference
on this question can be gxplained in two ways. Either people report
their own feelings more honestly when they talk about what most viewers
would prefer, or some have different perceptions of what their fellow
viewers want. My hunch is that both explanations are true -- that
veople prefer a good storyteller and do not want to admit it, but also
that their perception of "most viewers" varies. One might have expect-

ed college-educated respondents to support the expert in their personal
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choice and the story teller in their public choice, but they picked the
storyteller more often both times, thus suggesting that they vere re-
porting their personal preference honestly. The role of differing per-
ceptions is indicated by comparative data. Of the people who preferred
the expert personally, 60 per cent felt most vievers would agree; of

the people vho preferred the storyteller, 90 per cent felt most viewvers
would agree. Clearly the people who prefer the expert think that a good-
1y number of viewers would not agree with them; those who prefer the

storyteller feel that most people are Just like them.

PREFERENCES AND CHOICES IN ENTERTAINMENT PROGRAMMING:
REALITY VERSUS FANTASY

It has long been assumed that TV viewers prefer entertainment to
information, and the data on program favorites reported in Part II in-
dicate that few respondents chose informational progrems &8s favorites.
Further questions that emphasize the dichotomy between entertainment
and information would not have provided any different findings, and in-
stead, we asked people to make choices between hypothetical "stories” -
vithout saying that they were entertainment or informational. We also
asked adolescents to cl;ooae between their favorite entertainment pro-

gram and several hypothetical programs that dealt with a variety of in-

formational topics.

First people were‘ asked to choose between two alternatives for each
of five types of stories, three of them relating to what we have called
the "reality-fantasy" element, one involving the choice between "sick-
ness" and "evil" as a description of drug addiction, and one asking for

a choice between "realistic” and "unrealistic" coverage of New York
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City's problems.

The five stories were:

A. 1) A story about people who are better off finan-
cially than you and your family. . « « « o o + o

OR
2) A story about people who are about as well off

as you and your family. « « ¢ ¢ o o o o o o o

B. 1) A story about people who have problems like
yours [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ]

2) A story about people who have no problems
Wh‘t ever [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ [ ] [ ]

C. 1) A story about people that live the way most
people dO. o« ¢ ¢ o ¢ o o o s 0 s s e s s e e s

2) A story about people who have unusual
“ventues [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ]

D. 1) A story that tcld about how sick drug addicts

are. ] * L] L] L] L] L] [ ] L] [ ] L] L] L] [ ] ] [+ L] [ ] [ ] L] L] L]

2) A story that told about the bad ‘things addicts
dotoother people. . « ¢ o ¢ ¢ o o o o o o o o

E. 1) A story that told the rest of the country
about problems in New York City. . . . « « « « &

OR
2) A story that told the rest of the country

only about the good things that go on in New
York 01ty [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ]

B e s e s

J Table 19 indicates that by and large people prefer their stories

A AT Sz

peopled by "realistic" characters, except when it comes to adventures;

they prefer stories about people who have unusual adventures to stories

R o T

about people living the way they do. They choose stories describing
drug addicts as sick rather than evil, and they prefer the country to
have realistic stories about New York City rather than stories that tell 4

only about its virtues. On the whole adolescents are somevhat (but
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only somevhat)more in favor of realistic stories than adults; the latter {
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do not prefer fantasy significantly more often, but instead say they do

not know more often.

TABLE 19

PREFERENCES FCR "REALITY" AND FANTASY"
IN SELECTED HYPOTHETICAL STORIES
(PERCENTAGE DISTRIBUTION)*

A _Story About: Adults Adolescents
A. 1. People better off financially; 23 23
2. People as well off as you 66 74
B. 1. People who have no problems; 22 13
2. People who have problems like you 7h 87
C. 1. People who have unusual adventures; 7 80
2. People that live the way most people do 27 18
D. 1. How sick drug addicts are; 64 65
2. The bad things drug addicts do to others 24 30
E. 1. Only the good things that go on in
New York 25 23
2. Problems in New York 69 Th
N (202) (202) i

*percentages do not add up to 100 per cent because "don't know" respon-
ses were excluded from the table.

\

Responses to the first story do not differ by sex, but they do dif-

fer by age; adolescents are more interested in the fantasy alternative

o o AN M A SR R S T T S L il

% than adults, and old people are least interested. (They are also the

TN BT

most frequent viewers of news.) Professionals are somewhat more inter-

A i i

ested in fantasy than blue-collar workers, but the highest proportion
who want a story about a better-off family are clerical-sales workers.

Adolescents respond like adults. The pattern is similar when respon-
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dents are analyzed by income; 25 per cent of those who earn $15,000 or
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more annually want to hear about the better-off family, as compared to
11 per cent of those who earn under $2,000, although the proportion
for fantasy is highest (35 per cent) among the $5,000 to $6,000 income
group. The proportions are roughly the same for adolescents. When
responses are analyzed by educational background, howevér, the respon-
dents with 9 to 12 years of education, who are presumably the vhite-
collar workers, answer like the peocple with O to 8 years of education;
17 per cent in both groups choose the fantasy alternative, as compared
to 36 per cent of the college educated. Frequent viewers do not want
fantasy more often than infrequent viewers; they choose the "realistic"
story about 10 ber cent more often than the infrequent viewers, and
again, adolescents report similarly. Adults who think they have more
problems than their peers also prefer reality more often than those
who think they have fewer problems, but among adolescents the reverse

is true.

The choice between people with and without problems does not
follow the same patterns. The age patterns found in the previous ques-
tion do not appear; on this question, men over sixty and women of ages
2] to 59 prefer fantasy more often than do adolescents. On this alter-

native, lower étatus people are in favor of fantasy more often than are
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higher status people, blue-collar workers preferring the fantasy aiter—
native somevhat more often than white-collar workers and professionals,
and people with O to 8 years of schooling preferring it twice as often
as the high school and college educated. The same pattern obtains for
adolescents by parentsl dbackground, dbut there is no difference in res-
ponse by job expectation. Both adults and adolescents who think they

have more problems than their fellows choose the realistic alternative

more often, and people who turn on TV to overcome depression choose the

oy um

realistic alternative slightly more often than those who do not use TV

for this purpose. Adults who are sometimes depressed by TV prefer the

by TV --27 per cent as compared to 17 per cent.

fantasy alternative slightly more often than those who are not made blue }
]

On the third question, almost everybody prefers stories about

ﬁ
people with unusual adventures, but the male respondents do so more 4
.

than female ones, as might be expected, given their previously reported
preference for adventure stories, and people over sixty do so less than
others. The preference for fantasy is highest among professionals and

the college educated; 48 per cent of the people with O to 8 years of

education and 51 per cent of the unskilled blue-collar workers prefer

the realistic story, thus indicating that they have considerably less

tolerance for adventure, at least in a hypothetical choice. The same

pattern is found among adolescents, although the difference between

the classes is much smaller. Frequent viewers of TV also prefer the
realistic alternative somewhat more often than infrequent viewers, but §
again the differences are small, at least among adults. Among adoles-

cents, however, 93 per cent of those watching four hours or less during
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the week choose the adventure alternative, as compared to only 75 per
cent of those watching twenty or more hours.

Adults who think they have more problems than their fellows also
prefer the realistic alternative more often than those with fewer prob-
lems; among adolescents there is no difference. However, in neither
age group do people who use TV as an anti-depressant vant fantasy more
than the rest of the sample.

The fifth story gave people a choice betveen reality and fantasy on
a nevs subject; it asked them whether they wanted the country to learn
about the problems of New York City or only the good things. Presu-
mebly, the latter choice is closer to fantasy. The respondents chose
the realistic alternative in about the same proportion as for the first
two questions. Female sample members chose the positive story more
often than men. Old people chose the positive story less often than
adults and adolescents and answered "don't know" more often. There are
no differences by class in choosing stories.

Frequent vievers of network newscasts preferred the realistic pic-
ture of New York more often than infrequent viewers, although only
emong adults. Conversely, frequency of viewing station newscasts --
vhich contain more news about New York -- did not affect adult choices,
but adolescent infrequent viewers chose the realistic picture more
often than frequent viewers. Given the unusual pattern (and lack of
pattern) here, it is safe to presume that frequency of viewing is un-
related to choice, and that other variables are at work.

The fourth story tapped something other than fantasy end reality:

it gave people a choice between sympathy (or tolerance) for the sick
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addict and rejection of an evil-doer, a choice that is often made by'
popular drama as well. As noted before, most people chose the sym-
pathetic story, reflecting the dominant pattern in popular drama today.
There was no real difference in attitude between male and female sam-
Ple members although the latter were slightly more favorable to the
sympathetic story, and there was no regular difference by age, except
that young adolescents, 14 to 17 years old, were more likely to choose
the evil-doer story than their elders. 0ld people vere as tolerant as
adults.

As might be expected, preference for the tolerant story decreased
vith decreasing socioeconomic level, although the pattern was not uni-
form. White-collar workers were more tolerant than skilled and semi-
skilled blue-collar workers but less tolerant than the unskilled blue-
collar workers, and people with O to 8 years of education were consider-
ably less tolerant than the high school and college educated, who res-
ponded similarly. Among adolescents, there was a steady decrease in
tolerance by parental occupation and adolescent job expectation, how-
ever. Among adults, Negroes w:re more likely to choose the sympathet-
ic story than vhites, perhaps because of the predominance of Negroes
emong the unskilled blue-collar workers; among adolescents, however,
vhites chose the sympathetic story moréioftei.

Adults who thought they had more problems than their peers chose
the evil-doer story more often than others, but this was not the case
among adolescents. People who watched TV less than four hours a week
wvere most tolerant, and the more frequent viewers less so, but those

vho watched 15 to 20 hours a week were as tolerant as the infrequent
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viewers. Among adolescents, the pattern was more linear; the higher
the frequency of viewing, the higher the proportion who chose the evil-
doer story, suggesting that the young audience may not agree with TV's
tendency to portray the addict as sick rather than evil. There was no
pattern by frequency of viewing the network newscasts, vhich is under-
standable because these rarely deal with the topic. But there was no
pattern either among adult viewers of station newscasts, vhich may in-
clude addiction stories in local news programming, although among adol-
escents, there was a slight but not steady tendency for frequent viev-
ers of station newscasts to be more tolerant.

Choices on individual questions were compared to discover if there
wvas a regular prefbreﬁce for fantasy or reality, but the findings are
not conclusive. People who chose a story about characters as well off
as they were twice as likely to also pick a story about characters that
1ived the way they do, rather than characters with unusual adventures.
Among adolescents, the pattern was similar; 21 per cent of those choos-
ing the realistic story in the first question also chose the realistic
story in the second question. These differences are slight.

However, people who chose stories with characters who had problems
like them chose tke adventurous characters as often as people who chose
stories with cheracters that had no problems whatsoever, and this was
true of adolescents as well as adults. Similarly, respondents .who
chose the story about more affluent characters, chose the story that
dealt realistically with New York City as often as those who preferred
a story about characters as well off as they, in both age groups.

Conversely, 72 per cent of the people vho chose the realistic
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alternative among the characters with or without problems also chose the

realistic depiction of New York, as compared to 61 per cent of those who i

wanted stories about people with no problems. The difference is small,

howvever. Also, people who chose the realistic story with nonedventu-

hoose the realistic depiction of New York any ;
and this

rous characters did not ¢

more often than people who preferred adventurous characters,

was true for both age groups. Of, the respondents who chose the real-

istic depiction of New York. 14 per cent said they were "most inter-

ested in covering slum schools by telling about the good things teach-

ers were doing, and 41 per cent said the story should be left out.

Conversely, among the people who chose the positive depiction of New

York (presenting only the good things), 22 per cent thought this school

story most interesting, and only 16 per cent thought it should be left

s Sk

out.
We also compared choices between fantasy and reality with respon-
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dents' favorite programs, expecting that people who preferred news,

documenteries, and educational programs would consistently choose the

realistic alternative over the fantastic one. The date suggest a
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slightly different pattern. Respondents who considered these programs
their favorites did choose the story with financially better-off char-

acters less often, but the people who prefer quiz-and-game shows re-
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Jected it altogether, and there were only minor differences between

various entertainment favorites. The same set of respondents chose the

R B N T

story about peopie with no problems least often, and again the quiz-and-
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game devotees did not choose it at all. People who liked variety and
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mnsical shows best preferred the fantasy alternative somevhat more
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often than the people who preferred other kinds of entertainment shows.
The preference for adventure stories was almost universal, and
respondents who like news, documentaries, and educational programs did
not choose it less often than respondeats who like entertainment pro-
grams. But the quiz-and-game show viewers again chose the fantasy al-
ternative least often -~ only U6 per cent preferred the adventurous
characters, wvhile the sports enthusiasts preferred these characters
more than any other group. News and documentary devotees -- but not
those who picked educational and science programs -- preferred the tol-
erant story about the drug addict most often, and this time, the quiz-
and-game show viewers preferred it least often; 46 per cent chose the
story that told of the evil things addicts do to other people. People
vho preferred dramatic stories and soap operas were just behind the ,

news-documentary devotees in choosing the tolerant story.

Yet another way of comparing fantasy-reality choices with program
preferences was used by analyzing adolescent choices in terms of their

response to the question of how many of the available programs on TV

they liked. We expected that the respondents who liked most programs

would be more likely to choose the fantasy alternative; those who liked

i
4

them least, the reality alternatives, but the data did not bear out the

sk e

prediction. The respondents who liked most available TV programs did

not choose the story about financially better-off characters, about

R

characters without problems, and about adventurous characters any more
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often than the respondents who liked hardly any of the available pro-

grams; in fact, on all but the first story, the people who liked "hardly

R 5

any" of the available programs picked the fantasy choice slightly more
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often than the people who liked "most," "a great many," and "few" of
the available programs.

These findings do not justify the theory that people who prefer
one kind of fantasy in TV programming will also prefer fantasy in
general in TV programming, at least in response to hypothetical choices.
Nor do they justify the theory that peoplé who like entertainment pro-
grams always prefer "fantasy" programming to "realistic" stories. Even
vhen the analyses produce findings that go along with the two theories,
the statistical differences between the groups are not large enough to
permit dividing people into fantasy-oriented and reality-oriented in
their media choices.

The findings do, however, indicate, and quite clearly, that there
mey not be as much interest in escapist fantasy, especially at the lower
socioeconomic levels, as is often thought. Most people probably prefer
entertainment programs to informational ones, but they want the enter-

tainment progrems, or rather, the dramatic stories, to be about real

people more often than about unreal ones. Of course, they want these

real people to take part in adventures, rather than in more routine
activities.

Needless to say, the answers to hypothetical questions cannot be
taken at face value. Even so, they are not idiosyncratic. Last year, .
some similar qnestiohs were asked of a random sample of East Harlem
residents, and the answers turned out much the same.¥ When that sample

was asked to choose between & story about poor people and a story about

*Hetbert J. Gans, Audience Preferences for Reality or Fantasy in Mass

Media Fare, New York: Center for Urban Education, 1966. mimeographed.
It is reprinted here in Appendix C.
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vich people, 64 per cent chose the former. When it was asked to choose
between a story "about the problems people like you have,” and & story
"about people who have no problems whatsoever,” TO per cent chose the
former. Sixty-nine per cent chose the story that told about the sick-
ness of drug addicts, even in a neighborhood in which addicts are a
menace to their neighbors, and when the sample was asked to choose be-
tween a story '"that told other people how difficult life was on this
block," and a story "that told only about the nice things on this

block,"” 55 per cent chose the former.

ENTERTAINMENT AND INFORMATIONAL TV

In order to test the preference for informational and entertain-
ment programs, and thus, in another way, to compare the interest in
"reality" and "fantasy," the adolescent sample was asked whether they
would give up their favorite TV program - which was almost always an
entertainment program - occasionally to watch each of nine hypothetical
informational programs if they were on at the same time. The nine pro-
grams were listed only by title, but the titles referred to documentary-
type programs, some of which are directly relevant to the concerns of
adolescent respondents. Table 20 lists the titles and the proportion
of adolescent boys and girls indicating they would watch such programs.

The percentages suggest that the topic closest to the present news
documentary would interest a fifth of the respondents, but that topics
dealing with adolescent problems would interest 50 per cent or more.
Those dealing with economic and career problems interest over 60 per

cent; those dealing with popularity end dancing, subjects thought by

g
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TABLE 20

(PFRCENTAGE DISTRIBUTION)

PREFERENCE FOR SELECTED HYPOTHETICAL "DOCUMENTARIES"
OVER FAVORITE ENTERTAINMENT PROGRAMS,
BY SEX, ADOLESCENTS ONLY

adults to be of most interest to young people, drawv under 50 per cent.

Hypothetical Documentary Boys Girls All
Why parents and teenagers quarrel 36 55 46
Making prisons run more democratically 26 16 21
Unusual marrisge customs 29 49 39
How can teenagers make money 66 p! 69
How to get into college 64 61 62
How to get to be more popular 43 43 43
What is inside the atom 45 28 36
Teenagers learning nev dances 30 60 45
The ten most famous people in the world

today 51 55 53
N (98)  (104)  (202)

T to 9 of the hypothetical documentaries.

sex, bdbut the proportion choosing T to 9 of the programs decreased

The median number of yes responses was four, and 12 per cent picked

There was no difference by

slightly between the 14 to 15 age group and the 18 to 19 age group.

There was no correlation with class; adolescents from professional
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homes picked fewer than those from white- or blue-collar homes, and the
highest proportions picking 7 to 9 programs was among children from

blue-collar supervisory (foremen) homes (27 per cent) and from clerical-

sales homes (19 per cent), suggesting that for them TV may serve upward-
mobility functions. However, when one analyzed responses in terms of

the kind of work the respondents expected to do as adults, this pattern

changed somewhat; 25 per cent of those expecting to be skilled blue-

collar workers picked 7 to 9 of the hypothetical programs, as cccrared

to 17 per cent expecting to be professionals, 12 per cent expecting to

be clerks or salesmen, and 5 per cent of those expecting to be tech-

nicians and semiprofessionals.

Adolescents who thought they had more problems than their peers
chose 7 to 9 of the hypothetical programs no more often then those who
thought they had fewer problems; those who enjoyed doing things by
themselves picked 7 to 9 programs no more often than those who preferred

group or diadic activities. Those who chose realistic characters in

the previous question did not select T to 9 programs significantly more

f
!
’é
% often than those who chose fantasy characters, thus questioning again
} the existence of a general predilection for fantasy.

| Frequency of TV viewing did not affect the results either; the

é highest proportion selecting 7 to 9 programs was found among those who
! watch network news regularly or not at all. There was no pattern by

frequency of watching station newscasts either, thus indicating again

that frequent TV viewing per se does not significantly affect viewer

choices or attitudes.
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Some comparisons were made between people who chose realistic or
fantastic stories and people who would or would not watch hypothetical
documentaries on the question of whether TV provided illustrations for
living one's life. The expected response, that those choosing the re-
alistic characters would agree that TV gave a lot of illustrations and
those choosing better-off characters thought TV gave a lot of illustra-
tions more often than those choosing realistic characters (those as
well off as the respondents). Similarly, those choosing characters
without problems thought TV gave a lot of illustrations more often than
those choosing realistic characters (characters with problems). There
was no difference in the response to this question between respondents
wvho preferred adventurous or ordinary characters, and between respon-
dents who wanted & positive or a negative depiction of New York City's
problems.

We expected that the adolescents who picked T to 9 of the hypo-
thetical documentaries would feel that TV had nothing to say about how
to 1live one's 1life -~ which is why they might choose the hypothetical
documentaries that were relevant to their life. The data show, how=-
ever, that fewer of them feel this way about TV than the respondents
wvho picked less than seven documentaries. Similarly, on four hypothet-
ical documentaries specifically relevant to adolescents (parental-teen-‘
age quarrels, teenagers making money, getting into college, and being
pooular), the respondents who said they would watch these thought that
TV had something to say about life more frequently than those who said

they would not watch them. Evidently, the respondents who would choose

alternative TV programming feel more positive about the relevance of
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current TV programming to their life than those who would not choose
alternative programs.

Finally, we also expected that adolescents who picked the hypothet-
jcal documentaries most often would like hardly any of the available TV
programming, but again the data show just the opposite. Since too few
respondents said they liked hardly any, we combined them with those who
liked only a few. The proportion most dissatisfied with available TV

picked only one of two of the alternatives, while those least dissatis-

fied with present TV picked six or seven alternatives. There is some

jndication that the respondents who pick eight or nine of the alter-
natives are also dissatisfied with available TV but the cells are too
small to show a statistical trend. In any case, these data suggest
that the people who like TV the least are not interested in the hypo-
thetical alternatives we suggested; perhaps they do not like TV in any

form; whereas those who like present TV the most are also interested in

watching a considersble number of alternative programs.
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APPENDIX A: SOME CHARACTERISTICS OF THE SAMPLE

TABLE A-1

ADULT SAMPLE
SAMPLE CHARACTERISTICS, AGE BY SEX

—#

Sex
Age Male Female Total
No. L No. 4, No.
21 - 59 - T3 76.2 85 80.2 158 78.2
60 + 23 23.8 21 19.8 il 21.8
Total 96 106 202
TA3LE A-2

ADOLESCENT SAMPLE
SAMPLE CHARACTERISTICS, AGE BY SEX

—

Sex
Age Male Female Total
No. % No. % __No. %
1k - 15 38 38.8 35 33.7 73 36.2
16 - 17 32 32.7 39 37.5 71 35.2
18 - 19 28 28.5 30 28.8 58 28.6

F
@1 Total o8 104 202
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TABLE A-3

SAMPLE CHARACTERISTICS, BY RACE
ﬁ

Race Ho. Adult % Not\doles cents
White 161 79.7 146 72.3
Negro 36 17.8 39 19.3
Puerto Rican L 2.0 16 7.9
Oriental 1 0.5 1 0.5

Total 202 202
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TABLE A-U
ADULT SAMPLE: SAMPLE CHARACTERISTICS, OCCUPATIONAL
DISTRIBUTION OF MAIN EARNERS BY RACE :
Race i
Occupation White Puerto Rican¥# Negro Al1W6 ‘
No. 4 _ No. % No. ¢  No. ¢

Professionals 13 8.2 1 25 1 2.8 15 7.4 ,
;
Ovners, executives 10 6.2 0 0 10 5.0 !
White collar super- 1
visors 1 2.5 1 2.8 5 2.5 ;
Semiprofessionals ;
and technicians 9 5.6 3 8.3 12 5.9 }
i

Clerical and sales
vorkers 2k 1k.9 2 50 2 5.5 29 14.3 %
Blue coliar super- ?
visors (foremen) 7 4.3 3 8.3 10 5.0 !
Skilled blue col-
lar vorkers# 25 15.5 2 5.5 27 13.4 3
Semiskilled blue g
collar workers* 47 29,1 7 19.5 54 26.7 |
Unskilled blue col- i
lar workers# 17 10.6 1 25 - 17 47.5 35 17.3 %
|
Other 0 0 0 o} o) 0 §
i
Don't know, no ;
" answer 5 3.1 o] 0 5 2.5 ]
: :
Total 161 L 36 202 !
|
i *This category also includes service workers. %
! :
| ##Puerto Ricans were not considered a racial group by this survey but %
E their responses were snalyzed separately on some answers. :
% #HtIncludes also one oriental respondent. %
!
|
%
3
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TABLE A-5

ADOLESCENT SAMPLE: SAMPLE CHARACTERISTICS, OCCUPATIONAL
DISTRIBUTION OF MAIN PARENTAL EARNERS BY RACE

Race
Parental White Puerto Rican¥* Negro Al ¥t R
Professionals 11 7.5 0 | o 11 5.4 "
Owners, executives 7 4.8 o] o) 7 3.5
White collar super-
visors | 2.8 2 12.5 o] 6 3.0 :
Semiprofessionals ‘ ;
and technicians 3 2.1 0 2 5.1 5 2.5 %
Clerical and sales ;
workers 32 21.9 ) k 10.3 36 17.8 §
Blue collar super- %
visors (foremen) 9 6.2 o] 5 12.8 15 7.4 !
Skilled blue col-
lar workers# 23 15.7 o) 4y 10.3 27 13.4 §
Semiskilled blue g
collar workers®* 27 18.5 L 25 13 33.3 44 21.8 §
j Unskilled blue col- §
‘f lar workers# 25 17.1 8 50 b 10.3 37 18.3 i
; Other © o o 1 25 1 0.5
Don't know, no i
answver 5 3.4 2 12.5 6 15.4 13 6.4 %
Total 146 16 39 202
*This category also includes service workers. j

#Puerto Ricans were not considered a racial group by this survey but
their responses were analyzed separately on some answers. ¥

##%Includes also one oriental respondent. |
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TABLE A-6

SAMPLE CHARACTERISTICS:
TOTAL ANNUAL FAMILY INCOME

Adult Sample Adolescent Sample
No. % No.

(S 3.0
1.5

Incomes

Under 2,000 9 4.5
2,000 - 2,999 11 5.4 3
3,000 - 3,999 6 3.0 14 6.9
4,000 - 4,999 22 10.9 19 9.4

5,000 - 5,999 26 12.9 30
7,499 28 13.9 32 15.8
58 28.7

1.9

6,000
7,500 - 9,999 Ll 21.8
10,000 - 14,999 19 9.b 22 10.9

15,000 or over 32 15.8 12 5.9
| 2 1.0

Refusal 3 1.5

e s R b B A i L s

Total 202 202
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TABLE A-7 !

ADULT SAMPLE
SAMPLE CHARACTERISTICS: YEARS OF SCHOOL COMPLETED

Years of Schooling Completed No. y 2
4 2.0

No Scheoling

Completed Less than 8th Grade 25 12.5

Graduated 8th Grade 13 6.5
21.5

Oy e o T b

Some High School 43

LA

gb. R ‘:251*

Graduated High School 61 30.5

Some Technical School Beyond High School 3 1.5

Some College 25 12.5 ;
]

A S

College Graduate 17 8.5
Graduate Work 8 4.0 z

No Answer 3 0.5

Total . 202 ;
. .
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TABLE A-8

RELIGIOUS PREFERENCE, ADULTS AND ADOLESCENTS

Religious Preference

S —————
N —

Adult Sample Adolescent Sample

No. % No. %

Protestant
Catholic
Jewish

None

51 25.2 L2 20.8
114 56.k4 111 55.0
32 15.8 43 21.3
5 2.5 5 2.5

Total

202 202

TABLE A-9

SAMPLE CFARACTERTSTICS, NUMBER BY BOROUGH
(ADULTS AND ADOLESCENTS COMBINED)

Borough

Number Per Cent

R R R s S e A

Manhattan
Brooklyn
Queens
Bronx

Staten Island

108 26.7
131 32.4
85 21.0
70 17.3

A R T A BRI T DB e

10 2.5

Total

Lok 100.0
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APPENDIX B: THE INTERVIEW SCHEDULE
SRS-4012
4-67
NATIONAL OPINION RESEARCH CENTER 1 -3
University of Chicago
INTRODUCTION AT DWELLING UNIT:
Hello, I am from the National Opinion Research

(your name)
Center, University of Chicago. We are conducting a study of

television watching and I would like to talk to a

| (quota person)
who watches about three or more hours of television a week, not

counting Saturday and Sunday. Is there someone here who fits
that description?
IF YES, PROCEED WITH THE INTERVIEW.

IF NO, RECORD CALL ON SURS AND GO ON TO NEXT DU.

AM
ENTER TIME INTERVIEW BEGAN PM

Note: Questions preceded by an asterisk have not been discussed
in this report.
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DECK 01
e first question is --
How often do you watch TV on weekdays -- Would you say nearly every day, two
or three times a week, or once a week?
Nearly every day. . . . . | 4/Y
2-3 times a week. . . . . 2
Once aweek . . . . . . . 3
IF LESS THAN ONCE A WEEK, DISCONTINUE INTERVIEW
About how many hcars altogether do you usually watch TV during the week -- not
including Saturday and Sunday? .
Under 4 hours . . . . . . 1 5/Y
4 lees than 6 hours . . . 2
6 less than 10. . . . . . 3
10 less than 15 . . . . . &
15 less than 20 . . . . . 5
20 or more hours. . . . . 6
Don't know. . . . . ... X

HAND RESPONDENT WHITE CARD, SIDE A Would you tell me which type of program or type of
movie on TV you enjoy watching the most? CIRCLE ONLY ONE CODE

(=)
~,
-

Comedy. . « ¢ ¢« o o ¢ o o o o o o &
Westerns, adventures, war stories .
News, documentaries (news specials)
Mysteries, spy stories. . . . . . .
Dramatic stories, soap operas
Variety shows, musical shows.
SPOrts. « ¢ ¢ ¢ ¢ ¢ o o o o o
Quiz and game programs. . . .
Educational programs, science
Teenage dance or other dance
PTOBTam8B. . « o o o o o o o o o o
Other (SPECIFY) . . « ¢ ¢ ¢ ¢« ¢ o o
Don't KROW. « v ¢ « o o o o o o o »

CONOTRNPITWN -

/Y

KN

How often do you read the national and international news pages of a newspaper
-- Would you say nearly every day, 2 or 3 times a week, once a week, once every
couple of weeks, or less often than that? HAND R WHITE CARD SIDE B

Nearly every day. . .
2 or 3 times a week .
Once a week . . . . .
Every couple of weeks
Less often. . . . . .
Never . . « ¢ « ¢ & &

STV P LN -
L ]
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How often do you watch one of these three evening network TV news programs --
Huntley-Brinkley on MBC at 7 PM, Walter Cronkite on CBS at 7 PM, or Peter Jennings
on ABC at 5:30 PM -- Would you say nearly every day, 2 or 3 times a week, about
once a week, once every couple of weeks, or less often than that? WHITE CARD,

SIDE B.

Nearly every day. . . . . 1 9/Y
2 or 3 times a week . . . 2
Once aweek . . « « ¢ o « 3
Every couple of weeks . . &
Less often(SKIP T0 Q.16). 5
Never (SKIP TO Q. 16) . . 6
Which one of the three half-hour evening network news programs do you watch
more often -- Huntley-Brinkley, Walter Cronkite, or Peter Jennings?
uunt 18Y°Brlnkley. e o o o 1 IOIY
Walter Cronkite . . . . . 2
Peter Jennings. . . . . o« 3
Watch equally . . . . . . &
Don't know(SKIP TO Q.9) . X
A. Why do you watch (NAME) rather than (NAME OF ONE OF THE OTHER TWO IN Q.6)?
11/Y
UNLESS OBVIOUS
B. Why do you watch (NAME) rather than (NAME OF SECOND OF THE OTHER TWO IN Q.6)?
12/Y
I1f you couldn't watch any of these three programs for several weeks -- Would
this bother you a great deal, somewhat, or hardly at all?
Great deal. . . . . . . . 1 13/¥
Somewhat. « « ¢« ¢« o« ¢ o o 2
Hardly at all ., . . . . . 3
Don't know. « « « « « o« » X
9., IF WATCHES EQUALLY OR DON'T KNOW IN Q. 6: Now wve'd like you to talk about jus:
one of these programs rather than the others. Just choose one --
Huntley-Brinkley. . . . . 1
Walter Cronkite . . . » . .2
Peter Jennings. . . « o« o« 3

s
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15 ABOUT PERSON CODED IN

] 6 OR Lg.

How do you think (NAME) feel(s) about (the bombing of North Vietnam) --
Would you say (they/he) (are/is) for it, or against it? _

For Against Neutral Know

A. The bombing of North Vietnam. . . . « « « o 1 2 3 X 15/%
B. The President's civil rights program --

(Are/1s)(they/he) for it, or against it . . 1 2 3 X 16/Y
C. Giving foreign aid to Poland and other

countries behind the Iron Curtain . . . . . 1 2 3 X 1/y

How do you yourself feel about (the bombing of North Vietnam) -- Are you for it, or

against it ?

A. The bombing of North Vietnam. . . . . . »
B. The President's civil rights program --
= Are you for it, or against it. . . . .

C. Giving foreign aid to Poland and other
countries behind the Iron Curtain . . . .

Don't
For Against Neutral Know

. 1 2 3 X 18/Y
. 1 2 3 X 19/y
. 1 2 3 X 20/

Do you ever feel that (NAME) leaves out news
not?

_IF YES, ASK ASB

A. What kinds of stories. are left o ? DO NOT PROBE FOR MORE THAN ONE.

that you think is important, or

B. Why do you think they are left out? IF MORE THAN ONE MENTIONED, ASK ABOUT THE
FIRST ONE ONLY AND PROBE THAT FULLY.

Yes (ASK A&B) . . « « . & 1 21/
No e [ ] e [ ] e e [ ] e e [ ] [ ] [ ] 2
Don't know. « « « « « « « X
22/Y
23/Y

Rl |




13. Who,besides (NAME), do you think has the most to say about which news he will
report -- the network, the sponsor, the news editor, the government, oOr

soniabody else?
The network . o o « « « » 1 24/%
SPONSOT &« o o o o o o o o 2
News editor . . « ¢ o o & 3
Government. « « « « o » o &
NO ONE. ¢ o o ¢ o o o o o 5
Other (SPECIFY) . . . . . 6
Don't know. « « « « » « « X
14. Do you think (NAME) is a Democrat, Republican, or something else?
Democrat. . . . « « « « o 1 25/¥
Republican. . . . « « . » 2
Other (SPECIFY) . . . . . K
Huntley Dem;Brinkley Rep. &
Huntley Rep;Brinkley Dem. 5
Huntley other (SPECIFY) . 6
Brinkley other (SPECIFY). 7
Don't know. « « « « o« o « X
(OPTIONAL)
15. And how about yourself -- Are you a Democrat, Republican, or something else?
Democrat. . . « « « « « o 1 26/Y
Republican. . « « ¢« ¢« « o 2
Other (SPECIFY) . . . .« . 3
Don't know. « « « « « « o X
16. How often do you watch any (other) TV news programs that give national and
international news, during the day or evening -- Would you say nearly every day,
2 or 3 times a week, about once a week, once every couple of weeks, or less
often that that? HAND R WHITE CARD, SIDE B
Nearly every day(SEE BOX BELOW) . . 1 27/¥
2 or 3 times a wk.(SEE BOX BELOW) . 2
Once a week (SEE BOX BELOW) . . . . 3
Every couple of wks.(SKIP TO Q.27). 4
Less often (SKIP TO Q. 27). . . . . 5
Never (SKIPTO Q. 27) . « « « « o « 6
pon't know (SKIP TO Q. 27). « . . . X
ASK Qs. 17-26 ONLY IF
Qs. 6-15 WERE NOT ASKED.
17. Of the (other) TV news programs that you watch, which one do you watch more
often? IF RESPONDENT CANNOT NAME PROGRAM, ASK: What part of the day and what /
28/Y

¢ channel is that?
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Why do you watch that one rather than any others?

29/Y
I1f you couldn't watch (this/these) program(s) for several weeks -- would this
bother you a great deal, somewhat, or hardly at all?
Great deal. . . .. .. . 1 30/Y
Somewhat. . . « « « ¢ o« 2
Hardly at al1 . . . . . . 3
Don't know. . « « « + o » X
IF MORE THAN ONE NEWS PROGRAM IS RECORDED IN Q. 17, ASK: Now we'd like to talk
about just one news program rather than the others. Just choose one, any one.
RECORD IDENTIFYING INFORMATION ABOUT CHANNEL AND TIME.
31/y
ASK Qs. 21-26 ABOUT PERSON OR PROGRAM NAMED IN Q. 17 OR 20.
OR
IF RESPONDENT CANNOT CLEARLY IDENTIFY ONE PERSON OR PROGRAM,
omr QB. 21-26 °
How do you think (NAME) (the newscaster on this program) feels about (the bombing
of North Vietnam) -- Would you say he is for it, or against it?
Don't
For Against Neutral Know
A. The bombing of North Vietnam., . . . . . . « 1 2 3 X 32/
B. The President's civil rights program -- Is
he for it, or against it?. . . . « ¢« o o o 1 2 3 X 33/y
C. Giving foreign aid to Poland and other
countries behind the Iron Curtain . . . . . 1 2 3 X 34/
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How do you yourself feel about (the bombing of North Vietnam) -- Are you for it, or
against it?

Don't
For Against Neutral Know
A. The bombing of North Vietnam. . « « « - o . 1 2 3 X 35/Y:
B. The President's civil rights program -- Are :
you for it, or against it?, . . . . . . . . 1 2 3 X 36/
C. Giving foreign aid to Poland and other ?
countries behind the Iron Curtain . . . . . 1 2 3 X 3/

23,

Do you ever feel that (NAME)(the newscaster on this program) leaves out news that
you think is important, or not?
Yes (ASK A&B) . . . . . . 1
NO:. ¢« ¢ ¢ ¢ ¢ ¢ ¢ o o o o 2
Don't know. . « « « « « « X
IF YES, ASK A&B

A. What kinds of stories are left out? DO NOT PROBE POR MORE THAN ONE. |

B. Why do you think they are left out? IF MORE THAN ONE MENTIONED, ASK ABOUT
THE FIRST ONE ONLY AND PROBE THAT FULLY.

et S
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Who besides (NAME)(the newscaster on this program) do you think has the most to
say ahout vhich news he will report -- the network, the sponsor, the news editor,
the government, or somebody else?

D
<

Network . . . 41/¥Y %
Sponsor . . .
News editor .
Government. .
No one. . . .
Other (SPECIFY)

Don't know. . .

e o e o o
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Do you think (NAME)(the newscaster on this program) is a Democrat, Republican,
or something else?

Demcr.t. [ ] [ ] [ ] [ ] ’ [ ] [ ] [ ] [ ] 1 aZIY
Republican. . « ¢« « ¢« ¢ & 2
Other (SPECIFY) . . . . . 3
Don't know. . « « « « « . X
L)
And how about yourself -- Are you a Democrat, Republican, or something else?
Demr.t [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 1 63!1
Republican. . . . « « « « 2
Other (SPECIFY) . . . . . 3
Don't know. . . « . « « » X
}. A. In general, how do you personally feel when you see films of the fighting
< in Vietnam?
‘ b4/
B. In general, how do you think most people feel when they see films of the
fighting in Vietnam?
4s/Yy
?ﬂ. Now I would like to ask you how you feel, in general, about news programs
’ leaving out certain kinds of news stories -- (ASK A-F)
: Don't

A.

C.

o B e e e S R

e e on A T—————

First -- stories that would frighten children -- Do you
think they should be left out of news programs, or not?

How about stories that would upset most adults -- (Do
you think they should be left out of news programs, or

not?) [ ] L] L] [ ] L L] [ ] '. [ ] [ ] [ ] [ ] L] L] [ ] [ ] L] L] [ ] L] L] [ ] [ ] L] [ ]

Show the Communists in Russia doing good things . . . .

Put businessmen in a bad light -- (Do you think they
should be left out of news programs, or mot?) . . . . .

Show America doing bad things overseas, . . « « « ¢ « &

Show Negroes treated unjustly in the North -- (Do you
think they should be left out of news programs or not?)

T e S R A A R T T o AR

Yes

Know




29.

On this sheet HAND RESPONDENT BLUE SHEET there are seven news stories. Suppose
you were making up a TV network news program and you didn't have enough tims to
include all of them.

Please review the sheet, then circle the one you think your viewers would be most
intere.ted in, second most interested in, third, fourth, and £ifth most interested

in, and which two you would leave out.

A.

G.

An airplane crash in America
in which 100 people were
killed. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ]

A big movie star like Frank
Sinatra getting divorced. . .

A big battle in Vietnam . . .

An airplane crash overseas in
which 200 people are killed .

The President signing an
executive order to make all
housing racially integrated .

The mayor of New York City
signing an order prohibiting
all automobiles parking
downtown. . « ¢ ¢ ¢ ¢ o o o o

A story from North Vietnam
saying the Viet Cong were
ready to negotiate for peace.

1

Leave Don't

First Second Third Fourth Fifth Out Know

0 X 52/Y
o X 53/Y
o X S4/Y
o X 55/Y
0 X Sel/Y
0 X S7/Y
o X 58/y

P e e e ——————

TR PP s wP < et i

30.

Supposing you are in charge of a local news program and had to choose between
two reporters to cover an important story at city hall,

One reporter is an expert on municipal government but a bit dull; the other
reporter is not so well informed but is very good at telling the story in an
interesting way --

A. Whom would you personally choose?

B. Whom would most of your viewers prefer?

AN OT e

Expe rt [ ] [ ] [ ] [ [ ] [ ] ® ® [ ] [ ]
Good story teller
Don't Know. « « « « ¢ o o

Exper t [ [ ] [ ] [ [ [ [ [ [ ] [

Good story teller
Don't know. . . « « o o« &

sabiagn

59/% |

9N =

SRS B i

5

60/Y

ks

5% N

e
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Imagine now you could send a reporter to Red China to do a story on what is
going on there and you had to choose again.

One reporter is strongly opposed to communism everywhere; the other is more
likely to be favorable to whatever good things are going on there --

A. Whom would you personally choose? Anti-communist. . . . . . 1
Favorable to good things. 2 -
Don't know. « « ¢« « « « » X

B. Whom would most of your viewers prefer? Anti-communist. . . . . .
Favorable to good things.
Don't know. . « « o« ¢ o o

K-

Now, you have to make a half hour news film. It will tell what is going on in the
public schools in New York City's slums. You could do it on three topics.

Please review the five topics on this sheet HAND R YELLOW SHEET and circle the
one you think your viewers would be most interested in, which second, which third,

and which two could be left out?
Most 2nd Most 3rd Most Leave Don't
Interested Interested Interested Out Know

A. What is wrong with the

teachers who teach in slum
QChwl.oooooooooooo 1 2 3 0 X63/Y

B. Why living in a slum makes it
hard for children to learn and
teachers to teach « « « « « o o 1 2 3 0 X 64/Y

C. What is wrong with the children
who live in the slums . . . . . 1 2 3 0 X 65/Y

D. What good things, excellent
teachers are doing in slum
8choOlSs . « ¢ ¢ ¢ ¢ o o o o o o 1 2 3 0 X 66/Y

E. What the government should be
doing to improve the schools
and rebuild the slums . . . . . 1 2 3 0 X 67/Y

R et e e A

R
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33. People have different ideas about how the war in Vie tnam should be reported on TV.
Would you personally like more or less stories and films about -- (how the

American soldiers in Vietnam feel about the war?) ,
Don't

More Less Same Know

A. How the American soldiers in Vietnam’feel about 3
t he wa r [} [} [ ] [ ) [ ) [ ] [ ) [ ) [ ) [ ) [ ] [ ) [ ) [ ] [ ] [ ) [ ) [ ) [ ] [ ] [ ) [ ) 1 2 3 y

B. Thé peace feelers and negotiations -- Would you

personally like more or less stories and films :
about them. * * * * * * [ ) * * * * * [ ) * L ] L ] L ] L ] * * 1 2 3 x 6 9/!}%1

3

C. How the North Vietnamese people feel about the war. 1 2 3 X 70/Y

%
D. The battle and bloodshed of the war . . . « . « . . 1 2 3 X 71/%

76-46 77-0 78-1 79-2 ao-g

DECK 02 |

.

34. Supposing a prominent public figure was being interviewed on TV and he got upset :

and used the word "god damn", How do you think most people would feel -- Would ;

they think it proper or improper? :

Pr ope r L ] * L ] * * * L ] L ] * L ] 1 6/ Y

Improper * L ] * L ] L ] * L ] L ] * 2

Wouldn't care one way !

or the other. . . . . . 3 il

Don . t know L ] ® * * L ] L ] L ] * x ,

: 35. If a government official was resigning, and a TV commentator whom you respect %

; highly thought it was because of corruption, and a friend who knows about these :

: things said it was because of the official's poor health, whom would you ;

: believe -- the TV commentator, or your friend?

] TV commentator. . . . . . 1 5/Y |

g Fr 1end L ] * L ] * * L ] * * L ] L ] 2

g Don ' t know e e o o o o o o x ‘

. i

‘
2

? 4

5 ]
g ,‘
3 3
é ]
% si
1 .
‘
Q . g
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Supposing a TV commentator whom you respect highly spoke favorably about g
something you were against -- for example, raising taxes. H
Which one of these things would you do -- Would you let him know your opinion, g
or change your opinion more to his, or pay no attention to his opinion, or would
you do something else?
Let him know opinion. . . 1 6/Y 3
Change opinion more to .
his L] L ] L ] L] L] L] L] L ] L ] L] 2
Pay no attention to his
opinion . . . . . . . & 3
Something else(SPECIFY) . & .
Don't know. . . « « « . . X
Have you seen anything on TV that helped you understand a personal problem of
yours, or that helped you make a decision about something (other thau commercials)?
Yes (ASKASB) . . . . . . 1 7/¥
No(Ach)........ 2
Don't knmow. . . . . . .. X
IF YES, ASK A&B
A. What did you see?
B. How did it help you? A
,
E _IF NO, ASK C
g C. What kinds of programs would be helpful to pecople in understanding their é
; personal problems? %
& :
i %
‘é .
%* -s
% 3
%- ]
;

T Rr—

285

4
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38. Have you seen anything on TV that was really exciting to you?

2o o

S

Yes (ASKA) e o o o o o o 1 8/Y
; No. [ ] [ ] [ ] [ ] ® [ ] [ ] ® [ ] [ ] ® 2
; Don't know. « ¢« ¢« ¢« « » «» X
]
: A. IF YES: What did you see that excited you? DO NOT PROBE FOR MORE THAN ONE,
* PROBE: What about it excited you?
%
é
39. 1'm going to describe two possible kinds of TV stories. Tell me which one you'd
rather watch.
A. 1) A story about people who are better off financially than you and
your fami ly [ ] [ ] ® [ ] [ ] [ ] o ® [ ] [ ] [ ] ® ® ® ® ® [ ] ® ® [ ] ® ® [ ] ® ® [ ] [ ] [ ] [ ] ® 1 9/Y
OR
2) A story about people who are about as well of f as you and your family. 2
Don't know. [ ] ® [ ] ® ® [ ] [ ] x
B. 1) A story about people who have problems like yours. . . . « « . . « . . 1 10/Y
OR |
2) A story about people who have no problems whatever . . . . « . ¢« o . & 2
‘pon't know. « + o o . o o X
C. 1) A story about people that live the way most people doe ¢« ¢ ¢ ¢ o o o o 1 11/Y
OR
2) A story about people who have unusual adventures . . . « + ¢ ¢ ¢ o o & 2
Don‘t know. . « « « ¢ o o X
D. 1) A story that told about how sick drug addicts are. . . « « « o ¢ o« o & 1 12/
OR
2) A story that told about the bad things addicts do to other people. . . 2
Don t know. [ ] ® [ ] ® ® [ ] [ ] x
: E. 1) A story that told the rest of the country about problems in New
V York City. [ ] [ ] [ ] ® ® [ ] [ ] [ ] ® [ ] ® ® [ ] ® ® ® ® ® ® [ ] [ ] [ IR [ ] [ ] [ ] ® ® ® ® 1 13/Y
: OR
i 2) A story that told the rest of the country only about the good things
: that go on in New York City. ® [ ] ® ® [ ] ® [ ] ® [ ] ® ® ® [ ] [ ] [ ] ® [ ] [ ] ® [ ] ® 2
i Don t know. [ ] ® ® [ ] ® [ ] ® x

P Sl Auds .
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How often do things you see on TV appear in your dreams =-- very often, sometimes,
a very seldom? ;
Very often. . .
Sometimes . . .
Very seldom . .

Never . . .
Don't know.

Which one of these statements do you agree with the most HAND RESPONDENT PINK CARD ;
SIDE A -- .

A, TV as a whole gives us a lot of illustrations about how to live our §
llV‘. *® *® *® *® ® [ ] *® [ ] [ ] *® *® *® *® L ] ® *® ® [ ] ® *® ® R *® *® [ ] *® *® [ ] ® [ ] L [ ] *® *® *® l lSIY j!‘

OR
B. TV as a vhole gives us a few illustrations about how to live cur lives. . 2

OR
C. TV as a whole has nothing to say about how to live our lives. . . . . . . 3
Don’t know. « « « « « . «» X

Compared to most people your age, would you say you have more problems and

frustrations or less?

mre. L] ® [ ] ® L] 16IY

About the same. .
Le‘a. [ ] [ ] [ ] [ ] [ ] [ ]
Don't know. . . .

MW N -

Do you ever turn on the TV to help you get over feeling blue or a bad mood:

Yes (ASKA) . . . . & 17/¥

“o [ ] *® *® ® *® L] L] L] *® *® *® *® 2

Don . t kﬂow *® *® [ ] *® ® *® ® *® x

A. What type of program helps you feel better? (IF MOVIE MENTIONED, ASK: What
type of movie?) RECORD VERBATIM, CIRCLE AS MANY AS APPLY. DO NOT PROBE FOR
ANY OTHERS.

Comed ¢« ¢« ¢ o o o o o o o o o o o o 18/Y
Westerns, advehNtures, war stories .
News, documentaries(news specials).
Mysteries, spy stories. . . . . . .
Dramatic stories, soap opera. . .
Variety shows, musical shows.
SPOXtSB. o« ¢ ¢ ¢ ¢ o ¢ o o o o
Quiz and game programs. . . .
Educational programs, science
Teenage dance programs, other
dance programs. . . . . o o
Other (SPECIFY) . « « ¢ ¢ o o«
No particular type. . .
None, they don't help . . . .
Don't know. . « « « ¢

WONOUVEWN M

19/Y

e e o o o
® © $ & o
e © o o o
2 O 0N =
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44. Do you ever fcel especially good or cheerful because of a TV progrzm you watch?

Yes (ASK A) . ¢ ¢« ¢ ¢ o &

Don't know. « « s « o o o

Comedy. « ¢ ¢ o o ¢ o o o o o o o o
Westerns, advertures, war stories .
News, documentaries(news specials).
Mysteries, spy stories. . . . . . .
Dramatic stories, soap operas
Variety shows, musical shows.
SPOrtS. o ¢ ¢ o ¢ o o o o o o
Quiz and game programs. . . .
Educational programs, science
Teenage dance programs, other

dance programs. . . ¢ o o o
Other (SPECIFY) . . .
No particular type. .
None, they don't help
Don't know. . « « . o

)|
2
X

A. What type of program makes you feel good? (IF MOVIE MENTIONED: What type of
movie?) RECORD VERBATIM, CIRCLE AS MANY AS APPLY. DO NOT PROBE FOR ANY OTHERS.

VOSSNV WN-

X OoooMN -

20/Y

21/y

22/y

45. Do you ever feel blue because of a TV program you watch?

Yes (ASK A)

Don't know. . ¢« o o o o o

of movie?) RECORD VERBATIM, CIRCLE AS MANY AS APPLY. DO NOT PROBE FOR ANY
OTHERS.
: Comedy. « « o o o o o o o o o o o o
f Westerns, adventures, war stories .
News, documentaries(news specials).
Mysteries, spy stories. . . . . .
Dramatic stories, soap opera. . .
| . Variety shows, musical shows. . .
| SPOTEB. « o ¢ o o o o o o o o o o
| Quiz and game programs. . . . . .
Educational programs, science . .
Teenage dance programs, other
dance programs. o« o ¢ o ¢ o o o o
Other (SPECIFY) . ¢ ¢ o ¢ ¢ o o o o
Don't kNOW. « « ¢ ¢ o o o o o o o &

)|
2
X

A. What type of program makes you feel blue? (IF MOVIE MENTIONED, ASK: What type

COoONOTVEWN-

KN -

23/Y

N
»
S
<

25/Y
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7.

Complete the following sentences in any way you wish. There are no right or wrong
angwers -- only answers that suit you and express something that comes to your mind
right away.
Fre- Hardly Den't :
juently Occasionally _Ever Never Know g
A. If you are interested in making i
aoney and being rich, you
1 2 3 4 X 26/Y .
B. The most important thing about
friendship is .
1 2 3 4 X 21/ b
C. Sickness and illness come when ;
1 2 3 4 X 28/y ;
|
D. To stand out from the crowd and t
get lots of attention, you
1 2 3 4 X 29/ i
}
B. To find the purpose and meaning of )
our lives we §
1 2 3 4 X 30/¥
PF. Those who want power and influence >
1 2 3 [ X 31/y
G. If you can't do things well and
without errors, you i
1 2 3 4 X 32/ ’
H. The world we live in is
)| 2 3 [ X 33/y
I. Evil and bad people" ,
1 2 3 4 X /Y
J. What they say about me is
1 2 3 4 X 25/¥ "

36-43

Rach of the sentences you've just completed contains an idea. Every TV program
is built around an idea or thought. What we would like to know is, whether the
ideas in your completed sentences are ideas you have heard expressed or seen
illustrated on any kind of TV comedy or drama.

1 am going to read each sentence you've completed back to you. For each one,
please tell me how often you have noticed this idea in a TV comedy or drama --
frequently, occasionally, hardly ever, or never. READ EACH COMPLETED SENTENCE

IN Q. 46 (ITEMS A-J) AND CODE ABOVE.




In general, the people who make up the TV shows don't really care enough to put on %
programs the public likes -- do you agree or disagree with this statement?

Asree [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 1
Disagree. . . « « ¢« ¢« « o« 2
Don't know. « « ¢« « « . « X

IF YES, ASK B

1) Bonanza . . .

2) Batlllln. o o o

5) Rat Patrol. .

6) Green Acres .

7) Tarzan. . . .
8) Flipper . . .

9)?81000.0

3) Monkees . . . .

4) Jackie Gleason.

CONTINUE WITH 2-11,

10) Petticoat Junction. . 1

11) Walt Disney Show. . . 1

whether or not you have ever heard of them.

A. Have you ever heard of (Bonanza)? CODE BELOW

ASKING B IF APPROPRIATE

l
Now I'm going to read you some TV programs and I would like you to tell me 1
!

B. Would you say this program is very popular, somewhat popular, or not very
popular with people your own age?

Somewhat Not Very Donmn't
Popular Popular Know :

Familiar Top 10,
With Program Very Popular
Yes  No_
¢ o . 1 2 45/y 1
« o . 1 2 w1y 1
« o . 1 2 W/y 1
« o e 1 2 S51/y 1
« o e 1 2 53y 1
« o 1 2 55/Y 1
« o e 1 2 57/y 1
« .. 1 2 59/y 1
c o e 1 2 6l/y 1
2 63/Y 1
2 65/y 1
FOR TEENAGERS: GO TO Q. 50

FOR ADULTS: SKIP T0 Q. 72, P. 26

. M&Wﬂ?ﬂiﬁ&ﬂbﬂ%ﬁ%&aﬁnﬁn& T e b A S N B A S Sy

N

46/% |

48/Y *%

50/Y |
52/v |
s4/Y |

58/Y ’
60/Y |
62/Y |

X
X

X

X

X

X 56/Y
X

X

X

X 64/Y |
X

NN NN NN NN NN DNNN
W W W W W WW W W W W

66/Y ||

76-4 77-0 78-1 792
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s, 50-71 OF TEENAGERS ONLY

Thinking of everything that is available on TV, would you say you like most of
the programs you see, a great many, a few, or hardly any?

MOSE. « « « o o« ¢« o« o« « o 1 4/Y
Great many. . « « o« « o« o 2
Afew . « ¢« ¢ ¢ ¢ ¢ o o« & 3
Hardly any. « « « « « « « &
NOmE. « ¢ ¢« ¢ ¢ ¢ ¢ ¢ o ¢ 3
Don't know. . . « « « « « X
Would you say (your family)(the people who live in the house here with you)
watch(es) TV regularly, just now and then, or hardly ever?
Regularly . . . . . « « « 1 5/Y
Now and then. . . . . . . 2
Hardlyever . . . « « . . 3
Never .« « « « o« ¢ o o o o &
Don't know. . « « « « « «» X
When everything on TV begins to bore you, do you generally continue to watch, or
do you leave the set on and do something else at the same time, or do you turn
the set off and do something else?
Continue towatch . . « « « « « . » 1 6/Y
Leave on and do something else. . . 2
Turn off and do something else. . . 3
Never bored with everything on TV . &4
Don't KNow. « « « ¢« ¢ ¢ o ¢ s o o « X
As long as you do your chores and work, does (your family)(the people who live
in the house here with you) tnink it's all right for you to watch TV as much as
you like, or would they rather you set a limit on the amount of time you watch,
or do they wish that you would not watch TV at all?
They think it's all right 7/Y

Rather set limit. . . . .
Not watch at all. . . . .
They don't care one way
or the other. . . « « .
Don't know. « « « o « o o

» & WN -
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#54, 1s there any program, besides regular news prcgrams, that (your family)(the people
who live in the household with you) like(s) and you don't?

A A e e et e

Yes (ASKASB) . . . . .. 1 8/¢
No. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 2
Don‘t know. « « « « « « « X
IF YES, ASK A&B '
A. What program?
9/Y
B. What do you usually dovhen they watch it -- Do you watch it with them all the
time, watch it once in a while, or don't watch TV at all and do something else,
or what?
Watch all the rime. . . . « o . . « 1 10/%
Watch once in awhile . . . . . . . 2
Don't watch TV at all, do something
else. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 3
Other (SPECIFY) . « ¢« ¢ ¢ o « ¢ s o &
Don.t know. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] x
%#55. Is there any program on TV that you like very much and (your family)(the people who :
live in the household with you) do(es)n't like?
Yes (ASKA&B) . . ... 1 11/¥
NO............Z ;
Don't know. . « « « « « « X ;
IF YES, ASK A&B ;
i
A. What program is that? f
12/Y |
B. What do they usually do when you want to watch it -- Do they watch it too §
most of the time, watch it once in a while with you, don't watch TV at all :
and do something else, or do they make you turm it off, or what? :
#
Watch most of the time. . . . . . . 1 13/¥]
Watch it once in a while. . . . . . 2 g
Don't watch TV at all, do something {
else. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 3 \
Make you turn it off. . . . . . . . 4 !
Other (SPECIFY) « « « o « o o ¢ o o 5 !
Don.t know. [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ [ ] [ ] [ ] [ ] x %
d
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A. Now I'd like to talk about regular series programs in which the main character

appears in the stories each week.

RECORD BELOW

B. Which character in (PROGRAM IN A(l) do you like best? (IF CAN'"T NAME, SAY:

1 don't watch any (SKIP TO Q.57). .
Dou.t RROW(SKIP To Q'57)o e o o o o

Would you give me the names of your 3
favorite dramatic or ccmedy programs like that which you have ever watched.

Please describe him any way you can.) REPEAT FOR (2) AND (3).

C. Now 1 would like you to tell me how you think (PERSON IN B(l) would

complete this sentence -- "The world we live in is ---

C BELOW. REPEAT FOR B(2) & (3)

" (RECORD UNDER

1 14/Y
X

o T T Tt

A.

B.
Favorite Character

C.

Name of Program

15/Y

The world we live in is

el Rt RS RS AT

16/Y

The world we live in is

e S R e R R e

17/Y

The world we live in is

i Y

{AFullToxt Provided by ERIC
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#57. 1Is there any program that didn't appeal to you when you first watched it but
which your fr iends or your family liked a lot and which you gradually got to Q
like? ;

Yea (ASK MB) e o o o o o l lB/Y 3
No [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 2
Don't know. « ¢ « ¢« ¢ o « X

IF YES LASK A&B

A. What is it? 19/Y

B. How did you get to like it?
20/Y

P ————
R v

|

. %58, 1Is there any program that either your family or friends didn't like much at
first, but which you thought was great and which they gradually got to like?

A A e N G e oY XM e

AT TR SRR AN

\ Yes (ASK A&B) . . . . . . 1 21/¥
§ Noo [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 2
% Don.t know. [ ] [ ] [ ] [ ] [ ] [ ] [ 4 x
3 IF YES, ASK A&B
|
i A. What is it? 22/Y
B. How did they get to like it?
23/Y

e LTy e A R el S e e 2 Qe e

TR TR TR

*#59. A..Please think of your favorite teacher in junior or senior high school -- What

% subject did he or she teach? 24/Y
. 25/Y
5 B. What TV entertainment program do you think this teacher would like best?
(Just your best guess.) (IF NEWS OR INSTRUCTIONAL PROGRAM, PROBE: What 26/Y
entertainment program do you think this teacher would like best?) 27/Y

N A B T T
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A. Now think of the teacher you liked the least -- What subject did he or
she teach?

28/Y
29/Y
B. What TV entertainment program do you think this teacher would like best?
(IF NEWS OR INSTRUCTIONAL PROGRAM, PROBE: What entertainment program do 30/Y
you think this teacher would like best?) 31/Y
Of all the TV programs that most fellows and girls your age like very much,
which do you like the least?
32/y
33/Y
Of all the TV programs that appeal very much to you, which do you feel most
boys and girls your age like a lot less than you do?
34/Y
35/Y
Would you be willing to give up one of your favorite TV programs occasionally
for the following programs if they were on at the same time READ A-I AND CIRCLE
ONE CODE FOR EACH --
Don't
The first oune is: Yes No Know
A. Why parents and teenagers quarrel -- Would you give up
your favorite program for such a program? . . . . . . . 1 2 X 36/Y
B. Making prisons run more democratically. . . . . . . . . 1 2 X 37/y
C. Unusual marriage Customs. . « « ¢ o o ¢ o o o o o o o o 1 2 X 38/
D. How can teenagers make money -- (Would you give up
your favorite program for such a program?). . . . . . . 1 2 X 39/y
E. How to get into college . ¢ « ¢ « o o o ¢ o o o o o o o | 2 X 40/Y
é F. How to get to be more popular . « « « « « o o ¢ ¢ o o ¢ 1 2 - X 41/
% G. What is inside the atom -- (Would you give up your
% favorite program for such a program?) . . « « ¢ o o o o 1 2 X 42/
? H. Teenagers learning nmew dances . « « « o« o ¢ o o o o o ¢ 1 2 X 43/Y
‘ .1 2 X 44/Y

1. About the ten most famous people in the world today .

o
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very hard to make you do so?

B. 1Is there anything about yourself that people like -« that you want to
change?

#64. A. What about yourself would you least consider changing, even if people tried

45/Y
46/Y

47/Y
48/Y

#65. A. What kind of school do you go to -- public, private, or parochial?

Public. .
Private .
Parochial
None. . .

B. What was the last grade in school you completed?

Seventh or earlier (SKIP TO Q.66)
Eighth (ASK (1) . ¢ ¢ o o o &
Ninth (#S freshman)(ASK (1) . . .
Tenth (HS SOPHMORE)(ASK (1) . . .
Eleventh (HS junior)(ASK (1). . .
Twelfth (HS senior)(ASK (1) . . .

First year college. . . . « ¢« « &
2nd year college. . « « o o o o o

commercial, or academic?

General . . ¢« ¢ ¢ o o o
Vocational. . . « « « &
Commercial. « ¢« ¢« ¢ o o
Academic (college prep)
Other (SPECIFY) . . . .
Don't know. « « o « o o

Nursing, Secretarial, Trade School.

(1) what kind of program (vere/are) you in -- general, vocational,

oOWwWnhN»-

WoOSNOTWVMEBWN -

KWL WN-

49/Y

wn
(=]
S
<

S1/Y |

66. What (is/w2s) your grade average -- about A, B, C, D or lower in your past
(last) year of school?

About A

About B

About C

About D

Lower .




ISK Q. 67 IF RESPONDENT IS STILL IN SCHOOL

57. A. What have you seen on TV that helped you with your school work -- other than

programs assigned by your teacher?
Nothing (SKIP TO Q.68). . 1 53/Y

Don't know(SKIP TO 68). . X

B. Bow did it help you with your school work?

54/Y
?8. A. If you could start your own high school, or change the one (you are going to/
i you went to), what courses would you teach that are not taught now?
55/Y
B. What kinds of people would you pick for teachers?
56/Y

C. What would you change about the ways of running the school, and rules about
how the students should behave in school?

D. What else would you change?
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Have you seen any people on TV -- like actors, entertainers, announcers, Or
commentators -- that you would (like/have liked) to have as a teacher in your

school?

IF YES, ASK A&B

A. Who is that?

B. Why would you like to have (him/her) as a teacher?

or she do on TV?)

(IF CAN'T NAME, PROBE: Please describe him. What does he

Yes (ASKA&B) . . ... 1 59/Y
No. [ ] [ ] [ [ ] [ [ ] [ [ ] [ [ ] [ 2
Don.t know. [ ] [ ] [ [ ] [ [ ] [ ] x
60/Y
61/Y

(IF RESPONDENT SAYS SAME AS DOING

#70. What kind of work do you want to do as an adult?
NOW, ASK: What kind ot work is that?)
62/Y
71. What kind of work do you really expect or think you'll do as an adult?
63/Y

St A R B P B s
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K EVERYONE

L eextonin)

2 we have some background questions and we'll be through.

‘
Nz o

How old were you on your last birthday? years old 4-5/YY

;
i
3. What is your pre

AS APPLY

NEGRO, SKIP TO Q. 74

dominant natiomal background (other than American)? CODE AS MANY

English, Scotch, Welsh, English-Canadian, Australian,

New Zealand « « o o o o ¢ o o ¢ o = o = °° c o o o o
Irish « « o o o o o o o o o o o o & o0 o & °0F e o o o o o o
German, Austrian, Swiss, Scandinavian (Norway, Denmark,

Sweden, Finland). . « « ¢ ¢ o o o ¢ o o o 00 0 F .« o o o o
Italian, French, French-Canadian, Belgian . « « « o« o o ¢ o
Polish, Russian, Lithuanian or other Eastern Europe .
Mexican, Puerto Ricanm, Latin American . « ¢ « o ¢ ¢
Other (SPECIFY) . « & o « o o ¢ o o o o 00 0 7 . o
I'Mm NOL BUTE. « o o« o o o o o o o o & o o oo ° ==

6/Y

N -

MO W

Waere any of the following people born outside the United States; INCLUDE PUERTO
RICO AS OUT OF U.S. WHEN YOU GET A “YES" SKIP TO Q. 75.

% pon't

; Yes No  Know

§ A. You, yourself. . o « o o o o o o o000 1 2 X /Y

f B. Father or mother . . o « ¢ o ¢ o ¢ o o = * 1 2 X 8/Y

% C. Grandparents . « « o « o + ° o o © o * ° C 1 2 X 9/
1 2 X 10/Y

[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
o
[ ]

D. Great-grandparents

- 95. Now I would like you to rate yourself as above averxage, about average, or below
average on some of the things that you do and some of the things that you are --
(in intelligence) would you say you are above average, average, or below average?

R T e s S R R T

ASK B"E °

Above Below Don't

Average Average Average Know
A. In intelligence . . « « « o o o o ¢ © 1 2 3 X 11/¥
; B. In trustworthiness. . . « « « - « =« ° 1 2 3 X 12/Y
i C. In willingness to work hard « . « . - 1 2 3 X 13/Y
D. In good 100ks . « « « o o ¢ o o o o - 1 2 3 X 14/Y
1 2 3 X 15/Y

E. As a conversationaliste o ¢ ¢ ¢ ¢ o ¢

76. Do you enjoy doing things more when you are with a group of people, or more
when you're just with one other person, or more when you are by yourself?

More with group . . .
with one other person
More by self. . . « . - o
Don't know. « « « o o o ¢

%" W -
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(OPTIONAL)

77. What ig your religion? Protestant (ASK A). . . . 1 17/y
Catholic. « ¢« ¢« ¢« ¢ ¢ ¢ o« 2
Jewish., . ¢ ¢ ¢ ¢ ¢ ¢ o 3
Other (SPECIFY) . . . . . &
“one [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] 5
A. IF PROTESTANT: What denomination is that?
(OPTIONAL)
78. About how often would you say you attend church or synagogue?
Once a week or more . . . 1 18/Y
Once or twice a month . . 2
Few times a year or less. 3
Never . « « ¢« ¢« ¢ - e s o &
ASK ABOUT MAIN EARNER, IF MAIN EARNER RETIRED OR DECEASED, ASK IN PAST TENSE,
79. A. What kind of work (does/did) the main earner do? (IF VAGUE, PROBE: What
(does/did) he actually do on this job?)
Occupation: 19/Y
B. In what kind of business or industry is that? (IF VAGUE, PROBE: What
does that (firm/organization/agency) make or do?)
Industry:
ASK Q. 80 OF ADULTS ONLY
80. What is the highest grade you completed in school?
No schooling. . « « « . « 1 20/Y
Less than 8th grade . . . 2
Graduated 8th grade . . . 3
Some high school. . . . . &
High school graduate or
passed equivalence test 5
Some technical school . . 6
Some college. . . . . . . 7
College graduate. . . . . 8
Graduate work . . . . . . 9

AN e ML 5 g ]




Q. 81 OF ADULTS ONLY. IF TEENAGER, INTERVIEWER ESTIMATE INCOME.

What was the total income of all members of yo
the income from wages of everyone in the house
taxes. Just tell me the letter on this card.

ur household last year -- I mean
hold and from anything else, before
HAND RESPONDENT PINK CARD, SIDE B.

Pem.leoooooo 2

1
Negro . . . . 2
3

Other (SPECIFY)

A. Under $2,000 . . . .. 1 21/¥
B. $2,000-$2,999. . . . . 2
c. $3’000-$3.9990 . O O O 3
D. $4,000-$4,999. . . . . &
Eo $S.000-$5’9990 . . . O S
Fo $6.000'$7 ,499. e o o o 6
G. $7,500-$9,999. . . . . 7
H. $10,000-$14,999. . . . 8
I. $15,000 or more. . . . 9
Refused (ESTIMATE) . . X
2. Finally, may I have your name and telephone number in case my ~ffice wants to make
sure 1've been here.
Name:
Phone:
i ank you very much for your time and cooperation. (You have been very helpful.)
AM
ime interview ended: PM Total length of
| ‘ interview: mins.
ate of Interview:
2Z2- 23- 24- 25-
:espondont's Sex: Male . . . . . . . 1 26/ | Respondent's race: White . . . . 28/

fmployuent status of R (IF FEMALE ADULT): Respondent 's
Address:
Employed . . . . . 127/
Unemployed . . . . 2
ampling Unit
's Signature:
31- [32- {33- [34- 135- 36- |37- |38-

A T PR AR
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APPENDIX C¥*
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AUDIENCE PREFERENCES FOR "REALITY" OR "FANTASY" IN MASS MEDIA
FARE: SOME ATTITUDE DATA FROM EAST HARLEM RESIDENTS

R TS IOS

One of the significant questions in the mass media is whether

TS T T i

people want to be educated by the media or entertained, or to put it
another way: whether they prefer media fare about their reality or
about their fantasies. Do poor people vrefer TV programs about other
poor people or would they rather be diverted by programs about the rich?
Similarly, do non-white viewers want programs about white people, non-

white people, or with integrated performers and characters?

Obviously, people's preferences are not quite as dichotomous or

as simple as these questions suggest; sometimes they want reality,

sometimes fantasy. Moreover, they may like a program regardless of the

color of its characters and actors; it may tap demands or needs that

have nothing to do with race. But the questions are worth asking, and

when Leroy Miller trained a group of East Harlem teenagers to become

s e R A

interviewers in the summer of 1966, the schedule with which they inter-

viewed inciuded a number of questions in which people were given a choice

T

of two TV programs, one oriented toward reality, one toward fantasy.

S

The data were coded and tabulated by Mrs. Miller, aided by Center funds,

ST e R e

and although it is dangerous to generalize from hypothetical questions
asked of a small sample, the answers are nevertheless interesting and

illustrative. This paper describes the questions and how they were

o R A

answered by a sample of 276 adults, selected at random by the inter-

viewers, 125 Negroes (85 men, 90 wcmen) and 101 Puerto Ricens (39 men,

-
.
:%;

62 women).

S .

#This paper was first printed by the Center for Urban Education in 1966.
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} The questions were introduced: "If you could choose between two
programs, which would you watch?" Then, 12 questions were read, re-

i quiring an either-or choice, as follows:

1. "A story about people like you and your family, OR
a story about people that are quite different from
you and your family?"

R S TPt KT R T

Sixty per cent of the respondents preferred programs about different

people, only 52 per cent of the Negroes, but 73 per cent of the Puerto

e e S s e v et

Ricans. Negro women wanted to hear about different people more than
Negro men (61 per cent to hli per cent) but among Puerto Ricans, it was

just the opposite; 76 per cent of the men but only 71 per cent of the

women opted for the different people.

2. "A story about people that live the way you do, OR
& story about people that have adventures of various

kinds?"

A S e T B T R A R v R TR T T o e T RSV

This question got at the choice between reality and fantasy more

directly, and more chose adventure, as one might expect: 74 per cent

TR S

of the sample altogether, 70 per cent of Negroes but 79 per cent of

Puerto Ricans. In each case, women chose adventure somewhe? more than

! men, T2 per cent to 68 per cent among Negroes, 80 per cent to 78 per

cent among Puerto Ricans.

3. "A story about poor people, OR
a story about rich people?”

If stories about the rich provide fantasy to poor people, then the
sample was interested more in reality, 64 per cent choosing stories
about poor people; 69 per cent of the Negroes, but only 56 per cent of
the Puerto Ricans. Among the Negroes, men preferred poor people more
than women (73 per cert to 65 per cent); among Puerto Ricans, it was

just the opposite, 59 per cent of the women, but only 50 per cent of

g oty 6 T
. v ¥ B R S .
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the men choosing stories about poor people. If one assumes (and cross-
tabulation céﬁ check the assumption) that Negroes are poorer than Puerto
Ricans, then the better off want stories about yet better off people.

The sexual differences are also interesting, and there may be e pattern.
My hunch is that Negro women are more mobile than Negro men, and Puerto
Rican men more than Puerto Rican women, mobility meaning here both socio-
economic and physical; ability to get out of the ghetto at least part

of the time. If these essumptions hold, the data would suggest that

the more mobile sometimes prefer stories about the rich, and about
people that (as in 1. above) are different.

k. "A story about a neighborhood like this one, OR
a story about a fancy neighborhood?"

This question repeats 3 to some extent, though it asks about a
poor and rich neighborhood, not people. A small majority, 532 per cent,
wanted to hear about the poor neighborhood, 62.per cent of the Negroes,
but only 4O per cent of the Puerto Ricans. Sixty-four per cent of
Negro women and 60 per cent of Negro men chose the story about a neigh-
borhood "like this one;" 45 per cent of Puerto Rican women, but only
33 per cent of Puerto Rican men did likewise. In other words, two thirds
of the Puerto Rican men were interested in the fancy neighborhcod. This
question may tap the feelings toward the local neighborhood more than
economic differences, however, and one might expect women to prefer the
local situation, because women are usually interested in their own
neighborhood more thean men.

5. "A story about the life and adventures of a family like those

here, OR a story about the life and adventures of a white
family?"




This question taps the attitude toward "white television," and

the data diverge. Seventy-one per cent prefer a story about "a family
like those here," 81 per cent of Negroes, but orly 53 per cent of Puerto
Ricans. Negro women outpolled men here slightly, 83 per cent to 80

per cent, but Puerto Rican women were twice as interested as Puerto
Rican men in stories about a local, i.e. non-white family, 32 per cent
of the Puerto Rican men, but 65 per cent of the women wanting the story

about the local family.

6. "A story with Negro (Puerto Rican for Puerto Rican respondents)
actors OR a story with white actors?”

This question deals with white television once more, and- 75 per
cent wanted "their own," 77 per cent of Negroes, 71 per cent of Puerto
Ricans. Negro women were more interested in nonwhLite actors than men,
80 per cent to 74 per cent; and Puerto Rican women even more so. Eighty
per cent of them preferred Puerto Rican actors, as compered to only 56

per cent of Puerto Rican men.

7. “"A daytime serial about a Negro (Puerto Rican) family, OR
a daytime seriel about white families?"

Once more, respondents preferred their own group, 85 per cent
wanting a serial about. Negro or Puerto Rican families, 88 per cent of
Negroes, 80 per cent of Puerto Ricans. Negro women once again preferred
their own group more than men, 92 per cent to 84 per cent; among Puerto
Ricans, there was no sex difference, 81 per cent of men, 80 per cent of

women preferring the Puerto Rican serial.

8. "A story that has only white or only Negro (Puerto Rican)
actors, OR a story with actors of all races?"

If the respondents chose nonwhite over white TV, they also chose

integrated over segregated TV, and by large margins. Eighty-eight per

e e e AR A A e e
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cent opted for inteqration, 86 per cent of Negroes, 91 ver cent of
Puerto Ricans. Negro women were more interested in integration than
men, 90 per cent to 82 per cent: among Puerto Ricans, there was no
sexual difference to speak of, 92 per cent for men, 90 per cent for
women.

9. "A story about the problems that people like you have OR
a story about people who have no problems whatsoever?"

This is the first of a set of reality-fantasy questions along the
line of problems, but once again, people wanted the reality. Seventy
per cent preferred stories about people with problems like theirs, 79
per cent of Negroes, though only 58 per cent of Puerto Ricans. Negro
men (who are commonly thought to have more problems) chose the first
altefnativé more often than Negro women, 83 per cent to 75 per cent;
Puerto Rican women chose it more often than men, 67 per cent to 43 per
cent. In other words, 57 per cent of the Puefto Rican men wanted a
story about people without problems, or to put it another way, were |
ready to choose stories about people without problems.

10. "A ctory that told about how sick drug addicts and winos are,

OR a story that told about the bad things winos and addicts
do to people who live near them?"

This question can be analyzed on at least two levels. At one
level, it taps preference for stories about deviants versus stories
about their victims; at another, it asks people to describe reality in
terms of pathology or morality. The daté show that 65 per cent chose
the first alternative, 77 per cent of Negroes but only 48 per cent of
Puerto Ricans. Negro women favored the pathological description more
than men, 81 per cent to 71 per cent respectively; and Puerto Rican

women even more so than Puerto Rican men, for 61 per cent of the former
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but only 28 per cent of the latter chose the patholJéy story. Negroes

i

are thus more willing to sympathize with the victim; Puerto Rican men

very little - or perhaps they are more concerned with neighborhood

safety.

11. "A story that told other neople how difficult life was on
this block, OR a story that told only about the nice things

on this block?"

This question seeks to find out whether people wanted others to

hear about their reality, or to have a pretty picture of it instead.

Here, the respondents were divided. Altogether, 55 per wanted to tell

others about the difficulties, 62 per cent of the Negroes, but only 43

per cent of the Puerto Ricans. Negro women wanted to report difficul-

ties less often, 53 per cent as compared to 73 per cent of the men;

Puerto Rican women wanted to report difficulties more often than men, i

49 per cent as compared to 33 per cent.

12. "A news program that tells you what goes on in this
neighborhood, OR a news program that tells you what
goes on in other parts of the city?"

Evidently people do not need the mass media for neighborhood news,

|

only 23 per cent choosing the neighborhood program. There were no

differences between ethnic groups or between sexes, 23 per cent of

R S

Negroes and Puerto Ricans 23 per cent of Negro men and women; 22 per

AR,

cent of Puerto Rican men, and 24 per cent of Puerto Rican women choosing

G St b a2

the neighborhood alternative. This is considerably fewer than those

who choose, as in 4 above, a story about their own neighborhood rather

st

than a fancy one.
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CONCLUSIONS

RS R o e

Not much empirical weight can be put on one set of hypothetical
questions asked of one group of New Yorkers, but the data suggest there
is a clear preference for stories about one's own circumstances and

people, particularly among Negroes. Given a choice between white TV

A e R ke Gy SR e PV AP W P o)

and dblack TV, they choose bleck TV, but given a choice between segre-

gation and integration, they choose the latter. We should have asked

e question about segregated vs integrated stories, rather than just
actors, but we forgot to do so.

Clearly, this set of respondents preferred stories about adventure
rather than about the everyday, but they prefer stories about poor
peoﬁle to rich people, and about people with problems rather than those

without. 1In each case Negroes opted for "their own" more than Puerto

R A T et e A B e e

T

Ricans. They also wanted the outside world to know of their own reality;

é Puerto Ricans were more often in favor of telling people "nice things."

Sy

And they want difficulties described in terms of pathology, not harsh

moral judgment, although the Puerto Ricans prefer the judgmental solu-

AT

tion more often. The sexual breaks are quite clear; Negro women are

NI

more interested in stories about people other than themselves than are

AR S

Negro men; Puerto Rican men are more interested in such stories than

2SR S B

Puerto.Rican women,

What I find most interesting is that the date seem to question the

escape theory, that people want to use the media to escape their condi-

oS T

tion - at least in response to hypothetical questions. If the escape

theory held, data should show large majorities in favor of stories about

ke A B e
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the rich, the fancy neighborhood, the white population, the people with-

out problems etc., but just the opposite happens; people want more

stories about people and conditions like their own. If, as I assume,

women are less mobile than their spouses, the data suggest thet the

!
Regroes are poorer than Puerto Ricans and if Negro men and Puerto Rican i
worse off you are, the more you want stories about people like your- 'l

self: the better off you are, and the more you can maneuver in the out-

side world, the more you prefer stories about the different, the ad- ]

venturous, the rich and the white, the fancy neighborhood and the people

without problems.

Moreover, some of the conclusions drawn from questions about pre-

IR B e . e

ference seem to be supported by data on actual TV use. When people
were asked to neme their favorite type of program, 28 per cent picked

comedy shows, 17 per cent news, and 16 per cent mystery stories. The

first preference is toward fantasy, obviously, but news is the second

ot e N <) e T

most often mentioned favorite, and we do not really know whether people

use ccmedy and mystery shows - or any other - for fantasy needs, or to

i
)
]

test reality, or to provide models for aspirations. Also, they must
choose their favorites from what is available and little is aveilable
in the way of stories about their own condition and with integrated
casts. Incidentally, day-time serials werc the least favorite, even
among women, and were reported as the least watched program as well;

75 per cent (59 per cent of Negro women, 79 per cent of Puerto Rican )
reporting they have not watched them. Given the high preference for
day time serials about a Negro or Puerto Rican family (see question 7),
it is undgrstandable why they do not watch the available serials - al-

though it may also be that they simply lack the time to watch in the
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afternoon. (It is also possible that they do not want to admit watch-
ing serials, but unlike most interview schedules, Leroy Miller's did

not force people to express choices between high and low culture pro-

grams; all the program types described in the question were popular

ones. )
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